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1189118159445081558402901Essential - I couldn't
6%5%9%3%2%3%4%28%20%45%live without it

5725841081372440507446632622583Important to me, but I
29%29%54%19%22%25%22%32%31%29%could cut it

8337706338838399921015496524316Not at all important, I
42%38%32%44%42%49%51%25%26%16%could easily live

without this

482560109690682456463318457206Not applicable never
24%28%5%34%34%23%23%16%23%10%use or don't do
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Table 35
Q.3 If had to cut your entertainment budget, which of the following would you say were:
SUMMARY TABLE
Base: All respondents
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60662312726066386767269028631276NET: Good
30%31%63%30%32%34%36%45%43%64%

164155366185198152199311306580Very good    (+2)
8%8%18%9%10%8%10%15%15%29%

442468906421440524527592557696Fairly good  (+1)
22%23%45%21%22%26%26%30%28%35%

687461489402439432576530446393Neither good  (0) nor
34%23%24%20%22%22%29%26%22%20%poor

7020010518315827112312314374Fairly poor  (-1)
3%10%5%9%8%14%6%6%7%4%

549333948213163717036Very poor    (-2)
3%5%2%5%4%7%3%4%3%2%

123293138277240402186194213111NET: Poor
6%15%7%14%12%20%9%10%11%6%

589628106720687495517379484226Not applicable - don't
29%31%5%36%34%25%26%19%24%11%use

0.420.280.770.330.390.200.450.580.580.96Mean

0.891.060.881.111.071.110.971.021.050.95Standard deviation

0.020.030.020.030.030.030.030.030.030.02Standard error
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Table 46
Q.4 And thinking about the amount of entertainment you get from the following compared to how much you spend on them, how would you rate each
of the following for the value for money they give you?
SUMMARY TABLE
Base: All respondents
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