
The FSB-ICM ‘Voice of Small Business’  
Panel – June 2010 Survey 

 
 
Fieldwork dates: 21st June – 5th July 2010 
 
Interview Method: Online  
 
Population effectively sampled: All members of the FSB-ICM ‘Voice of Small 
Business Panel’ recruited from the membership of the Federation of Small 
Businesses (FSB) 
 
Sampling Method: All 4,426 members of the FSB-ICM ‘Voice of Small Business 
Panel’ were invited to take part in the research 
 
Sample size: 1,216 
 
Data Weighting: Data have been weighted by gender and region/nation to 
reflect the known profile of the FSB membership 
 
Questions: The computer tables attached in PDF format show each question, in 
full, in the order they were put to respondents, all response codes and the 
weighted and un-weighted bases for all questions which have been published 
 
ICM Contacts: gregor@icmresearch.co.uk; annabel.hudson@icmresearch.co.uk  
 
Guided Insight Contact: matt@guidedinsight.co.uk  
 
FSB Contacts:  
Stephen Alambritis: 020 7592 8112 / 07788 422155 
Sophie Kummer: 020 7592 8128 / 07917 628998 sophie.kummer@fsb.org.uk  
Prue Watson: 020 7592 8121 / 07825 125695 prue.watson@fsb.org.uk   
Sara Lee: 020 7592 8113 / 07595 067068 sara.lee@fsb.org.uk 
 
Study undertaken by Guided Insight and ICM on behalf the FSB 

Clear thinking in a complex world 



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

1132931032172760244321431277413109282391NET: Improve
14%34%41%32%27%45%h38%32%29%33%33%29%35%31%34%32%32%

14551231093551927124155066Much improved       (5)
14%10%l7%5%2%7%13%hi5%4%5%4%6%6%8%5%6%5%

-10242592914175120927125101631093232325Slightly improved   (4)
-25%34%27%25%38%24%27%25%28%29%e23%30%23%29%26%27%

516233914582667359401741708116124358483Approximately the   (3)
62%42%32%40%39%20%37%36%43%k41%41%39%39%38%38%40%40%same

1717200331013451741688100421172186258Slightly worse      (2)
11%19%25%21%28%27%19%24%21%17%21%23%20%26%22%21%21%

12272735135592339122196684Much worse          (1)
14%5%3%7%6%8%7%7%7%9%5%9%f6%4%6%7%7%

29192724013185922925111139541390252342NET: Worsen
24%23%27%28%34%35%26%32%28%26%26%32%26%30%28%28%28%

2.893.163.18l3.022.883.093.192.982.993.043.072.943.103.053.053.023.02Mean

0.450.160.110.030.090.190.130.070.030.100.050.050.070.160.050.030.03Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q1 Considering your overall business performance, and ignoring any normal seasonal variations at this time of the year, how do you view business

prospects over the next three months, compared with the previous three months?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

392-39116104232224404967368153645391NET: Improve
32%-100%p27%21%34%33%29%38%g27%29%31%33%42%35%44%fgi32%

m

67-662-75766988337766Much improved       (5)
6%-17%p3%-6%6%8%6%5%4%7%13%8%7%7%5%

325-32514103526517344159285123039325Slightly improved   (4)
27%-83%p23%21%29%27%21%33%22%26%25%21%34%29%38%fgi27%

479--262447385353472995012123735483Approximately the   (3)
39%--43%50%39%39%42%33%39%43%44%46%32%36%34%40%same

259258-1210222131826464724282319258Slightly worse      (2)
21%75%o-20%21%18%22%22%25%25%21%21%8%21%22%19%21%

8684-6311646517174327384Much worse          (1)
7%25%o-10%7%9%6%8%4%9%a7%3%13%5%7%3%7%

345342-18143327725316364285103022342NET: Worsen
28%100%o-30%29%27%28%30%29%34%a28%25%21%26%29%22%28%

3.021.754.17p2.902.863.043.042.993.102.882.983.103.123.183.073.26fg3.02Mean
m

0.030.020.020.130.160.090.030.110.100.070.060.100.240.170.090.090.03Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q1 Considering your overall business performance, and ignoring any normal seasonal variations at this time of the year, how do you view business

prospects over the next three months, compared with the previous three months?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

25355119881020156233143443883391NET: Improve
44%bghk14%20%23%37%31%27%19%25%48%bghj26%13%42%bgk37%gk36%gk34%g27%36%gk32%

k

4--12222312262111131366Much improved       (5)
7%--6%6%7%6%4%6%2%3%4%11%be2%9%b8%b2%5%5%

2135410766819134172932333571325Slightly improved   (4)
37%gk14%20%17%31%24%21%14%18%45%bcdg22%10%31%g35%gk27%g26%g25%g30%gk27%

hjk

229991214162221132423152549456589483Approximately the   (3)
37%47%33%42%40%47%55%50%ef49%ef31%41%53%cef28%30%41%35%45%ef38%40%same

7510754410581414132526262549258Slightly worse      (2)
11%28%36%30%17%15%14%23%13%19%23%32%bjr24%30%bjr21%20%18%21%21%

52312214616143315151384Much worse          (1)
8%11%12%5%6%7%4%9%13%de2%10%d2%7%3%2%11%ade10%d5%7%

117138775141192015162829414061342NET: Worsen
19%39%47%35%22%22%18%32%26%21%33%34%30%33%24%31%28%26%28%

3.24bghk2.642.622.893.143.083.122.822.923.26bgh2.862.823.163.043.19bgh3.002.903.093.02Mean
kk

0.130.200.180.200.170.180.160.140.170.140.130.120.150.100.090.100.080.060.03Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q1 Considering your overall business performance, and ignoring any normal seasonal variations at this time of the year, how do you view business

prospects over the next three months, compared with the previous three months?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

1536482495982023228305181Above capacity
14%12%4%7%6%6%6%5%7%8%5%5%10%ef18%ef9%a6%7%

211192603410154923521112122621492239332At capacity
27%29%26%27%29%27%21%26%28%22%26%28%30%31%29%27%27%

423496497526511275396829529212622201603804Below capacity
60%59%69%67%64%67%73%69%65%70%c69%cd67%c60%51%62%68%66%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q2 Over the last three months, has your business been running at capacity or above or below capacity?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

8117352366977151761151081Above capacity
7%5%9%p3%7%5%7%9%7%8%7%6%4%3%5%9%7%

3276111922233625121294356305132827332At capacity
27%18%31%p37%g46%30%25%25%27%23%24%26%21%37%27%26%27%

80826523636238066454701271577819227165804Below capacity
66%77%o60%60%46%66%67%66%66%69%68%69%75%61%68%64%66%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q2 Over the last three months, has your business been running at capacity or above or below capacity?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

71112-415545339941881Above capacity
11%b7%3%5%6%-13%2%11%b11%b6%11%b6%3%7%7%3%8%b7%

1662510981115112114151635393463332At capacity
27%33%7%22%33%31%27%25%37%e26%35%e31%28%20%29%30%23%27%27%

36112416192017322227352536657781106153804Below capacity
62%60%90%73%61%69%60%72%52%64%59%57%66%77%acdg63%63%74%ghj65%66%

hj
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q2 Over the last three months, has your business been running at capacity or above or below capacity?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

146721036126282729255316495Above capacity
14%10%8%7%8%7%9%7%7%9%6%7%12%ef11%9%7%8%

2142532338151953286331511257721123284407At capacity
27%36%35%33%33%40%27%29%34%34%35%e29%37%e48%e38%a32%33%

421415786920451204855625028310817170545715Below capacity
60%54%57%59%59%53%64%65%58%58%58%c65%cd51%41%53%61%b59%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q3 Over the next three months, do you expect your business to be running at capacity or above or below capacity?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

9676652117786141882571095Above capacity
8%2%17%p8%4%9%8%10%6%7%8%7%8%13%7%9%8%

40636179241944319233357644011123842407At capacity
33%11%46%p40%39%36%32%27%31%31%28%35%42%32%37%42%fi33%

71429914531286758852671141486713205850715Below capacity
59%87%o37%52%57%55%60%63%63%62%a64%a58%50%55%56%49%59%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q3 Over the next three months, do you expect your business to be running at capacity or above or below capacity?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

71113112293525111262495Above capacity
11%5%3%6%10%3%3%4%6%21%bdefh5%11%3%6%9%9%4%10%b8%

jk

23576101113112082213212546513675407At capacity
39%i28%25%26%32%38%47%24%47%bik18%38%i30%38%i30%38%bi39%bi25%32%33%

29132015181714322026342632546467101135715Below capacity
49%67%72%68%58%59%50%71%cdjr47%61%57%59%59%64%53%51%70%acdj58%59%

r
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q3 Over the next three months, do you expect your business to be running at capacity or above or below capacity?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q15 Summary
Abolish

Rather thanseparate 1st
collectingand 2nd class

undeliveredEnsure mailmail, replacing
Royal Maildelivery andit with a

Allow carriersparcels at thefinalReplacesingle 2 to 3
other thanDeliverycollectiondelivery today service,Abolish the

Introduce aRoyal Mail toOffice, make ittimes areindividualEnsure thatwhile retainingSaturday
wider range ofleave parcels /possible tosufficientlydoors withevery part ofRetain thethe existingdelivery and
new 'businesspackets whichcollect themfar apart todelivery tothe UK receivessingle, UK-wide'next daymove to mail
mail' servicescannot befrom the localallow reply toappointed mail-a postalpricingguaranteed'deliveries 5

and tariffsdeliveredpost officemail by returnboxesservicestructureservicedays a week

121612161216121612161216121612161216Unweighted base

121612161216121612161216121612161216Weighted base

565649927689581145994390235Support
46%53%76%57%5%94%82%32%19%

41030521642212652156220243Neither support nor
34%25%18%35%10%4%13%18%20%oppose

12816452351004428577714Oppose
11%13%4%3%83%*2%47%59%

1139820702815382924Don't know
9%8%2%6%2%1%3%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Summary

Base: All respondents

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

111221802115113915118948431748186235Support
12%29%31%lm18%18%39%hij16%21%18%19%22%d19%15%16%15%21%b19%

1616202186204016419798850762181243Neither support nor
11%15%22%21%16%16%28%22%20%19%18%20%24%17%19%20%20%oppose

621335727517371035025924625812129206508714Oppose
77%53%46%59%n64%n44%53%56%60%61%57%59%58%67%64%a57%59%

-1-193-33151978-71824Don't know
-2%-2%2%-4%2%2%1%2%2%4%-2%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Abolish the Saturday delivery and move to mail deliveries 5 days a week

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

23161771116271812117314722581614235Support
19%18%20%18%32%22%18%25%a16%17%21%19%21%21%15%14%19%

247677773182152327343728472926243Neither support nor
20%20%20%12%7%15%22%27%fkm26%fkm18%16%25%17%18%28%fgk25%fkm20%oppose

m

71621122943267756839581151396015225861714Oppose
59%62%59%70%ei54%63%i58%47%55%62%i61%i53%58%61%56%59%59%

2238-3-21-44641-1124Don't know
2%1%2%-7%-2%-3%2%3%3%4%-1%1%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Abolish the Saturday delivery and move to mail deliveries 5 days a week

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

13362542145611771438271952235Support
22%16%21%9%16%14%7%32%bfij12%13%19%17%12%17%31%befi21%14%22%b19%

j

10235866878219131332242443243Neither support nor
17%11%11%24%27%21%20%19%18%20%35%abce19%25%15%27%18%17%18%20%oppose

r

3314181317192121282725263456507597134714Oppose
56%73%67%59%57%65%73%47%68%dh64%dh43%59%63%dh67%dhk41%58%d68%adhk57%dh59%

3--2---11122-1142424Don't know
5%--8%---2%3%3%3%5%-1%1%3%2%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Abolish the Saturday delivery and move to mail deliveries 5 days a week

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

315293033817305226831140144611279311390Support
46%38%40%31%32%46%i42%i28%32%32%33%33%29%29%24%35%b32%

-6121802031232156188273361164156220Neither support nor
-16%17%19%17%8%17%17%19%18%19%17%17%25%20%17%18%oppose

41728471521629973874519821310120170407577Oppose
54%44%40%48%44%43%41%53%46%47%46%49%48%46%52%a46%47%

-121871-42238711-111929Don't know
-2%3%2%6%m3%-2%3%3%2%2%5%ef-3%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Abolish separate 1st and 2nd class mail, replacing it with a single 2 to 3 day service, while retaining the existing ‘next day guaranteed’ service

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

38710612218194830436365764359122630390Support
32%31%31%30%39%39%bf31%44%abf34%31%28%30%33%34%25%29%32%

g

2215765159171791215374223471919220Neither support nor
18%17%17%25%18%14%18%14%15%20%18%20%17%18%19%19%18%oppose

5801711962717554773451851165412165752577Oppose
48%50%50%45%36%45%48%41%48%46%51%47%46%45%55%i51%47%

2888-322414573112129Don't know
2%2%2%-7%2%2%1%3%3%3%2%4%3%2%1%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Abolish separate 1st and 2nd class mail, replacing it with a single 2 to 3 day service, while retaining the existing ‘next day guaranteed’ service

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

1758811811121113239163736424476390Support
29%26%30%36%37%29%40%27%26%30%39%21%30%44%dg30%33%31%33%32%

12365875911998131231151841220Neither support nor
20%18%21%23%27%22%16%21%27%bc21%16%17%24%c15%25%bc11%13%17%18%oppose

281113910131321161927262533546777111577Oppose
49%56%49%42%33%46%45%46%38%46%45%60%e46%39%45%52%54%e48%47%

1---11-341-1-2-64629Don't know
1%---3%3%-6%d10%adfh3%-2%-2%-4%d3%3%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Abolish separate 1st and 2nd class mail, replacing it with a single 2 to 3 day service, while retaining the existing ‘next day guaranteed’ service

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

730538049529611576717835536216433253740994Support
89%76%75%83%81%76%85%85%81%81%83%83%78%77%78%83%82%

16141211491021108155050311049107156Neither support nor
11%15%20%12%12%24%hi13%11%13%15%12%12%15%23%ef15%12%13%oppose

-12224--72029116-52428Oppose
-2%2%2%4%--4%2%2%2%3%3%-1%3%2%

-32275-1-34214148-172238Don't know
-7%3%3%4%-1%-4%i2%3%3%4%-5%a2%3%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Retain the single, UK-wide pricing structure

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

9892933015143106794658715018710117248281994Support
81%85%o77%83%c89%86%c81%79%82%c81%c81%c89%c67%66%80%79%82%

161366692121331311233495101812156Neither support nor
13%11%17%p15%4%10%14%15%10%12%15%8%21%26%aeg17%e11%13%oppose

hk

29513--22634451-22628Oppose
2%1%3%--2%3%3%3%2%2%1%-5%2%6%2%

379121333125843312438Don't know
3%3%3%2%7%2%3%2%4%4%2%2%12%3%2%4%3%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Retain the single, UK-wide pricing structure

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

5114251223232336323748394568104108115188994Support
87%75%90%54%76%79%79%81%77%88%82%87%83%81%86%83%80%80%82%

6428454564935813142035156Neither support nor
11%20%6%35%14%17%14%11%14%9%16%7%10%10%11%11%14%15%13%oppose

11-21-122-1-13233628Oppose
2%5%-8%3%-4%4%4%-1%-2%3%2%2%2%3%2%

--112112211334255538Don't know
--4%3%7%4%4%4%4%3%1%6%5%5%2%4%3%2%3%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Retain the single, UK-wide pricing structure

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

63564921112386917278391403414194423088371145Support
82%90%89%95%95%100%97%93%94%94%94%95%92%98%95%94%94%

-37384-1113741717131123952Neither support nor
-7%10%m4%4%-1%6%4%4%4%4%6%2%4%4%4%oppose

-1-21--13112---44Oppose
-2%m-*1%--1%*1%**---**

1-112--11101743-31215Don't know
18%-1%1%--2%1%1%1%2%1%1%-1%1%1%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Ensure that every part of the UK receives a postal service

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

114632037158451219227894175220109242899941145Support
94%93%95%95%c93%98%achj94%95%c89%95%c96%ch96%c96%76%95%c92%c94%

5217153214657974-74452Neither support nor
4%5%4%5%4%1%5%k5%k7%k5%3%3%-18%abef4%4%4%oppose

ghikm

411--13-1----1-14Oppose
***--1%*-1%----3%fg-1%*

1444-2-13-4121111315Don't know
1%1%1%-4%-1%-3%*1%1%4%3%1%3%1%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Ensure that every part of the UK receives a postal service

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

58162522252728403941554251791141221392181145Support
100%ajk86%92%96%83%94%96%90%93%97%93%96%94%94%94%94%97%k93%94%

-2214214-132247341052Neither support nor
-9%8%4%13%6%4%10%bcjr-3%5%4%4%5%6%2%3%4%4%oppose

-1------1-1------14Oppose
-5%------2%-2%------1%*

----1---2---11-5-515Don't know
----3%---5%bd---2%1%-4%bd-2%1%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Ensure that every part of the UK receives a postal service

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

-124693218316212183124658Support
-3%3%5%8%8%3%10%h4%6%5%5%4%6%4%5%5%

15710111512247710524120426100126Neither support nor
18%14%10%10%9%13%17%h13%9%10%12%9%10%8%8%11%10%oppose

6326080197305614170280345369174352787251004Oppose
82%83%84%82%83%79%78%76%84%i82%81%84%83%81%86%81%83%

--225--122321168272128Don't know
--3%3%--1%1%3%2%3%1%4%4%2%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Replace delivery to individual doors with delivery to appointed mail-boxes

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

5514202774258884131558Support
5%4%5%3%14%6%b4%5%b8%b4%4%3%4%8%b1%5%5%

12733447591051011192510181210126Neither support nor
10%10%11%12%11%7%11%12%10%10%11%9%4%21%k11%9%10%oppose

10062883205233106813688515219099222487861004Oppose
83%84%82%85%c68%86%c83%82%c81%82%c83%c87%c88%66%84%c84%c83%

2877-3124-1661124228Don't know
2%2%2%-7%1%2%-1%3%3%1%4%5%i4%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Replace delivery to individual doors with delivery to appointed mail-boxes

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

31221224316224764758Support
5%5%8%8%3%7%7%9%7%2%11%ab5%4%5%5%4%3%3%5%

444413453563591691725126Neither support nor
7%23%13%16%3%10%13%12%7%12%9%7%10%11%13%7%12%11%10%oppose

5014221728242134333547384570971101201951004Oppose
86%72%79%76%94%83%73%77%80%83%79%87%83%83%80%85%84%83%83%

2-----21311121252728Don't know
3%-----6%2%7%3%1%2%3%1%1%4%1%3%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Replace delivery to individual doors with delivery to appointed mail-boxes

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

326405526230421064596526022711422186503689Support
37%67%56%57%53%78%hi59%57%55%67%de61%e52%54%52%57%56%57%

29293423872661299251371648115113309422Neither support nor
32%24%41%35%33%19%37%33%36%k25%32%38%g38%g35%35%35%35%oppose

13-2561-62448193192635Oppose
14%9%mn-3%5%3%-3%3%4%2%4%f1%2%3%3%3%

1-25510-3115142226124165470Don't know
18%-3%6%9%-4%6%6%4%5%6%6%10%5%6%6%

Page 191

FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Ensure mail delivery and final collection times are sufficiently far apart to allow reply to mail by return

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

69219422137215158049621081347614206651689Support
57%57%56%62%k43%42%59%k59%k58%k59%k58%k66%ak54%55%64%ak50%57%

423121135231759322253460723110123443422Neither support nor
35%35%34%38%36%48%befg33%31%33%32%32%27%37%34%33%42%e35%oppose

hij

351112-25283181011-1335Oppose
3%3%3%-4%4%3%3%1%4%5%1%4%-1%3%3%

661624-9754589136142570Don't know
5%5%6%-18%6%6%7%m8%m5%5%6%4%11%bm2%5%6%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Ensure mail delivery and final collection times are sufficiently far apart to allow reply to mail by return

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

3012141111171430252838233437668181137689Support
52%63%51%48%37%58%50%67%e59%67%e63%e52%63%e44%54%62%e56%58%e57%

225119166131312112216173848374679422Neither support nor
38%26%40%40%54%21%47%28%29%27%37%37%32%45%c40%29%32%34%35%oppose

3-1-13-1---124335835Oppose
5%-3%-3%11%-2%---2%3%5%2%2%4%4%3%

3223231152-41548121070Don't know
5%11%6%12%7%11%3%2%12%adfh6%-9%h2%6%3%6%h8%h4%6%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Ensure mail delivery and final collection times are sufficiently far apart to allow reply to mail by return

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

428537468932511356427133532916032253674927Support
54%72%75%77%77%83%71%73%77%73%78%75%76%74%78%75%76%

311161691661838136207379351050167216Neither support nor
46%28%22%17%14%17%26%h21%16%20%17%18%16%23%15%19%18%oppose

--23910-194061321111173652Oppose
--3%4%9%m-1%5%5%6%3%5%5%2%5%4%4%

---181-13151784-41620Don't know
---2%1%-1%2%2%1%2%2%2%-1%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Rather than collecting undelivered Royal Mail parcels at the Delivery Office, make it possible to collect them from the local post office

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

92727030148369175274831451719014267576927Support
76%79%77%78%75%74%76%89%abc79%78%74%79%54%71%72%75%76%

fgk

21955676921180614354121982720216Neither support nor
18%16%17%10%18%17%i18%8%13%19%i18%i18%i33%21%i26%him20%i18%oppose

5212176-937254123232652Oppose
4%3%4%10%begi-7%bg4%2%4%2%5%2%8%8%b2%6%4%

j

186613214141611---20Don't know
1%2%1%2%7%2%1%1%3%*3%1%4%---2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Rather than collecting undelivered Royal Mail parcels at the Delivery Office, make it possible to collect them from the local post office

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

46132419242222333432433046599295112177927Support
79%71%89%84%79%76%77%74%83%76%72%68%86%eg71%76%74%78%75%76%

1131354495614861828252243216Neither support nor
19%18%3%12%18%13%15%20%12%13%23%18%10%21%23%20%16%19%18%oppose

12211223123325-481052Oppose
2%10%9%5%3%8%7%7%d3%5%d5%d7%d3%d6%d-3%6%d4%d4%

-----1--12-3-2151420Don't know
-----4%--2%5%-7%bdh-2%1%4%1%2%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Rather than collecting undelivered Royal Mail parcels at the Delivery Office, make it possible to collect them from the local post office

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

222425097222371024394523123710927174474649Support
24%56%59%52%62%59%52%55%53%46%54%54%52%62%54%53%53%

2101724923918432142410211162680225305Neither support nor
28%26%24%26%20%24%25%23%26%25%24%25%29%c13%25%25%25%oppose

23914010582511420665421439125164Oppose
30%8%13%14%8%14%11%13%14%20%d15%12%10%9%12%14%13%

143761218166692835197306898Don't know
18%10%4%8%10%3%11%9%8%9%7%8%9%16%f9%8%8%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Allow carriers other than Royal Mail to leave parcels / packets which cannot be delivered

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

64818023530265953352681021166212185351649Support
53%53%60%p50%54%48%54%63%k64%fk55%51%54%46%50%51%50%53%

308848818939239152446512311112731305Neither support nor
25%24%22%30%18%32%i24%19%22%25%22%20%42%29%26%30%25%oppose

164474611714132108234117141513164Oppose
13%14%12%18%14%11%13%12%8%12%18%h15%4%11%14%13%13%

96322217108056142113249798Don't know
8%9%6%2%14%8%8%7%6%7%9%11%m8%11%8%7%8%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Allow carriers other than Royal Mail to leave parcels / packets which cannot be delivered

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

2612181321201121232133223036726569135649Support
44%63%67%58%71%69%37%47%54%49%56%49%56%42%59%e50%49%58%e53%

136455411121113141492825364053305Neither support nor
22%30%16%21%18%14%39%27%27%32%23%32%18%33%21%28%28%22%25%oppose

111523576536451216221931164Oppose
18%7%18%10%11%17%24%13%11%6%10%10%9%14%13%17%13%13%13%

9--3---635649996151598Don't know
15%ac--12%---13%7%13%10%9%17%ac10%7%4%11%7%8%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Allow carriers other than Royal Mail to leave parcels / packets which cannot be delivered

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

2234244448213795361521902148424143421565Support
23%58%59%lm46%41%57%53%52%h43%53%d44%49%d40%56%44%47%46%

3131833243111856300261511398013109301410Neither support nor
42%32%26%34%37%29%26%31%36%26%35%32%38%g30%34%34%34%oppose

11811092920911051511613296128Oppose
18%2%11%11%7%4%13%11%11%10%12%12%8%2%10%11%11%

13387164613811036332953974113Don't know
18%8%4%9%14%n11%8%7%10%11%8%8%14%ef12%12%8%9%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Introduce a wider range of new ‘business mail’ services and tariffs

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

5591591762831464594653851115116184335565Support
46%46%45%47%64%38%47%56%abk51%a46%a48%a45%62%50%41%34%46%

4191131312155333026316867366104046410Neither support nor
34%33%34%35%11%43%fhj34%32%29%37%29%31%25%26%38%45%cef34%oppose

h

128434310512101511123012-51512128Oppose
11%13%11%17%g11%10%10%7%10%6%13%g10%-13%14%g11%11%

110274017119451120211534610113Don't know
9%8%10%2%14%9%10%m5%10%11%m9%13%m12%11%6%9%9%

Page 201

FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Introduce a wider range of new ‘business mail’ services and tariffs

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

2871691691224201628202634586662112565Support
47%37%58%41%54%32%41%53%48%39%47%45%48%41%48%51%43%48%46%

191011491113158162114163440354885410Neither support nor
32%51%39%20%31%36%46%34%20%38%35%33%29%40%cj33%27%34%36%j34%oppose

61-52632106762812211320128Oppose
10%5%-20%6%22%10%3%23%abdef15%11%13%4%9%10%16%afk9%9%11%

k

6114331443441081172016113Don't know
11%7%3%19%8%9%3%9%9%8%7%9%19%ac9%9%5%14%ac7%9%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q15 Royal Mail's universal service obligation is going to come under review. For each of the following proposals, please tell me if you would support or oppose it, if at all.
-Introduce a wider range of new ‘business mail’ services and tariffs

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender

Up to
51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873973117377218683197433437206423238931216Unweighted base

7**39*71*97311738*71*18583397*42843721043*3238931216Weighted base

---282--52351583-22830None / Not applicable
---3%2%--3%3%5%4%2%1%-1%3%b2%

--329657218392702811713860171062533591-5 items
--4%30%no48%mno6%26%k21%k32%ik28%27%32%28%40%33%28%30%

-44169207834135186080381551431976-10 items
-10%5%17%n17%n17%11%18%16%18%c14%c18%c18%c2%17%16%16%

1151049851781104139229358612111-15 items
14%2%7%11%8%22%hij8%9%10%10%9%9%11%21%ef11%10%10%

--488635147011451919321789916-20 items
--6%9%5%8%7%8%8%11%e11%e4%9%e7%6%9%8%

-366635211573292618125527721-25 items
-7%8%7%3%13%j3%6%7%3%7%6%9%2%8%6%6%

-61792103102481106032205369012626-50 items
-16%23%lm9%8%8%13%13%10%10%14%e7%10%11%11%10%10%

19333217103022216638414951-75 items
18%24%lmn4%3%2%3%9%h5%4%2%5%4%3%6%2%5%4%

28185246619447234212221658676-100 items
26%22%lm25%lm5%4%15%h9%10%h5%7%5%10%f6%4%6%7%7%

3610393210123431133113154661More than 100 items
42%15%lm14%lm4%2%5%14%h6%4%3%3%8%f5%7%5%5%5%

-12521--91531--1111Don't know / Can't
-3%3%m1%2%3%i--1%1%1%1%1%--1%1%remember

208.30142.69119.5536.6825.1051.5588.80h78.76h33.1431.1931.2053.58f61.4134.2330.5249.7444.58Mean
lmlm

85.8755.9834.465.939.1919.4232.4729.193.597.914.988.4425.0210.043.547.525.59Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q17 Approximately how many items do you despatch in an average week (e.g. letters and parcels)?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12163453926028122100691892172198924381331061216Unweighted base

121634239161*49**12398483*106*185230114*26**36*1031021216Weighted base

3187425193-37--13230None / Not applicable
3%2%2%7%ehj4%4%eh2%3%-2%3%--3%3%2%2%

3601041171316372932525596735101330303591-5 items
30%30%30%22%32%30%30%30%24%32%29%30%37%37%29%29%30%

19657618101816111203047133516161976-10 items
16%17%16%13%21%15%16%13%19%16%21%11%12%13%15%16%16%

1223339931296101018221222121012111-15 items
10%10%10%15%7%10%10%12%9%10%10%10%8%5%11%9%10%

993032321084511201712-25139916-20 items
8%9%8%5%4%8%9%5%10%11%7%10%-5%5%13%b8%

782026726637810128-2797721-25 items
6%6%7%12%4%5%6%9%8%6%5%7%-5%7%8%6%

1263140771498851723155315712626-50 items
10%9%10%12%14%11%10%10%4%9%10%13%h21%8%14%h7%10%

451018-344147671212124951-75 items
4%3%5%-7%3%4%4%7%bm3%3%10%abfg4%5%1%2%4%

km

8726292210728121115431998676-100 items
7%7%7%3%4%8%7%10%11%e6%6%3%12%3%9%8%7%

622217624493410125155561More than 100 items
5%6%4%10%4%3%5%3%3%6%5%4%4%13%hik5%5%5%

10151-28-511--1--11Don't know / Can't
1%*1%2%-2%1%-4%abef**--3%--1%remember

g

44.7759.4238.3352.5871.4530.4244.5032.1328.7835.7143.6234.7830.5955.65h60.8681.8044.58Mean

5.6516.566.0619.1952.675.646.407.723.966.2711.157.307.8518.1821.1547.665.59Standard Error

Page 207

FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q17 Approximately how many items do you despatch in an average week (e.g. letters and parcels)?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58192822312928454041604454841221301422361216Unweighted base

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

1-111-31--6-26-31530None / Not applicable
2%-4%4%3%-10%2%--11%abcdg-4%d7%abd-2%1%2%2%

ijr

236101012914314419161634232643763591-5 items
39%cdik31%36%43%39%32%50%6%34%ik9%32%ik36%cdik30%ik40%cdik19%k20%k30%dik32%cdik30%

923-12481131112615163919361976-10 items
15%11%11%-3%7%16%17%26%i7%18%28%abdf11%18%13%30%abdf13%15%16%

iir

423654-32563191813142312111-15 items
7%11%10%25%16%14%-7%5%12%10%6%2%11%15%f10%10%10%10%

5211412234326610912269916-20 items
8%11%3%4%13%4%6%5%7%10%4%5%12%7%8%7%9%11%8%

31321-233814448108137721-25 items
5%5%11%9%3%-6%6%8%19%abcde2%8%7%5%6%8%5%6%6%

hr

542343196622642113152112626-50 items
8%21%6%12%13%10%4%20%aegh13%14%3%5%11%4%18%aegh10%10%9%10%

1---14-215417372454951-75 items
2%---4%15%-5%3%12%abcr7%a2%13%abcer4%6%2%3%2%4%

4121212823434312613148676-100 items
7%5%8%3%5%4%8%19%ace5%7%7%7%8%4%10%4%9%6%7%

413--4-5-4312-45131261More than 100 items
7%e5%11%--14%-12%cdej-9%e5%e2%3%-3%4%9%dej5%e5%

--------------151411Don't know / Can't
--------------1%4%1%2%1%remember
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q17 Approximately how many items do you despatch in an average week (e.g. letters and parcels)?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

58*19**27**22**30*29**29**45*42*42*59*44*54*84*1211301432341216Weighted base

48.23e31.3635.8914.3618.5957.6213.61115.98bde17.4198.94de53.33e19.4336.01e13.5633.00e43.0049.20e55.8544.58Mean
g

19.5413.1111.503.864.0716.534.3947.003.3246.3721.464.609.752.164.6318.509.1322.065.59Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q17 Approximately how many items do you despatch in an average week (e.g. letters and parcels)?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873944115377218180892417430203423218641185Unweighted base

7**39*71*94511538*71*18081093*41342920743*3228641186Weighted base

291028751111932268191281366711111251362None
26%23%15%30%n44%mno30%27%18%33%i20%31%g32%g32%g25%34%29%31%

51129273351120642432712712167141012553561% - 5%
74%28%41%m29%30%29%29%36%30%29%31%28%32%33%32%30%30%

-511836312166612423516218901086% - 10%
-13%16%l9%5%9%16%h9%8%13%10%8%8%5%5%10%b9%

--5264136237812628273511% - 15%
--7%m3%3%2%4%3%3%8%ef2%3%3%4%2%3%3%

-2240322730317149415334816% - 20%
-6%3%4%3%5%3%4%4%4%4%3%5%9%5%4%4%

-1233112524413146-4333721% - 25%
-2%3%3%1%3%3%3%3%4%3%3%3%-1%4%b3%

-78946372076123748162358011526% - 50%
-18%l12%10%5%7%10%11%9%13%9%11%8%4%11%9%10%

-42908662762833371882975104Over 50%
-10%3%10%n7%15%9%15%h8%8%8%9%9%20%def9%9%9%

--1192--31818121-22022Don't know
--2%2%2%--1%2%1%2%3%1%-1%2%2%

2.2118.4011.1615.74l10.1016.7414.6320.87h13.7517.2614.0615.0113.7320.7514.6014.9214.83Mean

0.544.131.880.852.034.202.822.240.862.731.221.201.724.761.420.850.73Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q18 What proportion of these items are parcels or express items? Please exclude catalogues ordered by an end consumer or company. By express delivery we mean next day delivery.

Base: All sending items weekly

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1185336385562711798588892132128924371291041185Unweighted base

118533438457*47**11896580*106*181222114*26**35*1001001186Weighted base

35910312214263828424285767271082934362None
30%31%32%25%56%32%29%30%27%31%30%24%37%22%29%34%31%

36010311922534295342749663751029373561% - 5%
30%31%31%39%11%29%31%43%bfg26%27%30%33%21%27%29%37%30%

hk

105233557689613152412321041086% - 10%
9%7%9%9%15%5%9%8%12%a8%11%a10%13%5%10%4%9%

35613--43041446-3353511% - 15%
3%2%3%--3%3%5%1%2%2%6%-8%fhm3%5%3%

46151522737-86105-2234816% - 20%
4%5%4%4%4%6%i4%-8%i3%5%i4%-5%i2%3%4%

381373-6281598--1223721% - 25%
3%4%2%5%e-5%e3%1%4%e5%e4%--3%2%2%3%

1172836431197872317145312711526% - 50%
10%8%9%7%7%9%10%10%7%13%8%12%21%8%12%7%10%

10338294378911215221316119104Over 50%
9%11%7%7%7%6%9%1%11%i8%i10%i11%i4%16%i11%i9%i9%

22672-4162433-121122Don't know
2%2%2%4%-3%2%2%3%1%1%-4%5%e1%1%2%

14.8416.2513.5912.4711.3013.0115.367.9316.87i15.90i15.37i17.40i14.3020.66i16.82i13.3214.83Mean

0.731.471.242.934.542.050.821.602.881.771.822.865.014.912.332.520.73Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q18 What proportion of these items are parcels or express items? Please exclude catalogues ordered by an end consumer or company. By express delivery we mean next day delivery.

Base: All sending items weekly

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

57192721302926444041534452781221271412311185Unweighted base

57*19**26**22**29*29**26**44*42*42*53*44*52*78*1211271422291186Weighted base

171210125136717151514213319423865362None
30%d63%40%57%18%44%23%17%42%dk35%d28%33%d40%dk42%abdk16%33%dk27%d28%d31%

15675125101018191591625294133783561% - 5%
26%31%27%24%40%18%39%24%43%bdg46%bdgk28%20%31%32%24%32%23%34%b30%

r

7-2-2334636534101018211086% - 10%
12%-9%-6%11%12%8%14%7%11%11%6%5%9%8%13%9%9%

3-123-12-111-164343511% - 15%
6%-3%9%9%-4%5%-3%2%2%-1%5%3%2%2%3%

1--1-323--313466494816% - 20%
2%--5%-11%8%7%--5%3%7%5%5%5%3%4%4%

2---11---11112614173721% - 25%
3%---3%3%---2%2%2%2%3%5%1%3%7%c3%

9-3-63-71176352510151611526% - 50%
16%aij-10%-20%10%-15%ij2%2%12%13%6%7%21%abcef8%10%7%10%

ij

2131-1210-166341872712104Over 50%
4%5%11%5%-3%8%22%acefij-2%10%j14%aij6%6%15%aceij6%19%acefi5%9%

rrjr

1---1-21-1-11-241722Don't know
2%---3%-7%2%-3%-2%2%-2%4%1%3%2%

13.79j4.0214.867.4511.3710.2711.4227.21ace3.165.7817.26ij20.06ac10.61j9.93j24.29ace11.24j24.07ac11.85j14.83Mean
fijreijfijrefijr

2.973.085.184.562.693.184.744.900.912.373.774.612.972.232.551.912.891.380.73Standard Error

Page 212

FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q18 What proportion of these items are parcels or express items? Please exclude catalogues ordered by an end consumer or company. By express delivery we mean next day delivery.

Base: All sending items weekly

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

51023193227194217029877848126219325510g-50g
100%35%38%30%35%27%38%29%32%39%31%28%35%38%29%32%31%

-21610784628841148521843110213450g-100g
-6%26%17%13%15%12%19%16%15%17%18%13%12%15%17%16%

-4614810882911011597319758111169100g-500g
-13%10%23%n16%30%16%20%21%15%21%26%dg14%21%28%a18%21%

-33496-7133561821162214162500g-750g
-9%5%8%9%-14%9%7%8%6%7%11%5%10%7%8%

-14371148294151571142942750g-1.5 kg
-3%6%6%1%5%7%6%5%5%5%5%5%4%7%5%5%

---18622513261131321241.5 Kg-2 Kg
---3%9%mn7%4%3%2%3%2%4%2%3%1%4%3%

-7770744186382929206157691A package larger than 2
-24%12%11%11%16%9%13%12%11%10%10%14%17%7%13%b11%Kg

-32244-132831857-62834Don't know
-10%3%4%6%-2%2%5%4%7%e2%5%-3%5%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q19 What is the weight of a typical parcel or express item your business sends? For example an average letter / postcard weighs 20g, a CD weighs 100g-150g.

Base: All sending parcel/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

259677915527207232043432626232125510g-50g
32%30%31%37%25%35%31%42%27%35%28%29%14%22%33%32%31%

13335526-911871517301817101313450g-100g
16%15%20%15%-12%18%13%21%14%20%21%7%26%14%19%16%

1695154105141391117253115541417169100g-500g
21%23%21%24%25%18%21%20%22%20%20%18%36%15%20%26%21%

62241912455259109157762500g-750g
8%11%7%2%8%5%8%3%6%8%7%10%7%19%10%10%8%

411871263357456114-42750g-1.5 kg
5%8%o3%2%8%8%a5%8%a10%a3%3%7%a7%4%6%a-5%

25762-121--95112-2241.5 Kg-2 Kg
3%3%2%5%-1%3%--8%bhik3%1%7%7%-3%3%

90182835107356112210219691A package larger than 2
11%8%11%7%25%13%11%10%8%9%14%12%14%4%13%9%11%Kg

337143262325461112-34Don't know
4%3%5%7%a8%8%a3%3%6%a3%4%1%7%4%3%-4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q19 What is the weight of a typical parcel or express item your business sends? For example an average letter / postcard weighs 20g, a CD weighs 100g-150g.

Base: All sending parcel/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

173548561012810614222137164925510g-50g
43%bd41%29%44%36%31%31%29%48%29%28%22%45%50%abdh21%45%abd15%30%b31%

7232322388761091112122713450g-100g
17%25%19%23%14%13%12%8%32%29%19%22%32%19%11%14%12%17%16%

315-5538310684318113442169100g-500g
8%19%29%-22%32%15%22%13%38%16%29%13%7%18%14%32%cder26%cer21%

2-1-42-1--32-31010101462500g-750g
4%-5%-17%12%-2%--8%6%-7%10%12%9%9%8%

1-11-11---22-23-171142750g-1.5 kg
3%-5%11%-6%6%---5%8%-5%c3%-17%acdkr7%c5%

--1----31-41115241241.5 Kg-2 Kg
--6%----8%a4%-11%ar4%4%2%5%a3%4%a1%3%

911121211--532127671291A package larger than 2
22%abce15%5%11%7%6%10%31%abce--14%e10%7%2%27%abce7%6%7%11%Kg

1--11-5-11---3654634Don't know
3%--10%4%-26%-4%4%---7%6%6%4%4%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q19 What is the weight of a typical parcel or express item your business sends? For example an average letter / postcard weighs 20g, a CD weighs 100g-150g.

Base: All sending parcel/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

--3681312166143435121295685None
--5%11%21%mn4%3%11%11%5%12%12%9%4%14%9%11%

1110931544238415403622849721211% - 5%
19%3%17%14%24%m14%8%16%16%20%14%13%16%23%23%a12%15%

--3285-2132031712611228396% - 10%
--4%4%8%-4%9%h4%5%6%4%4%3%6%5%5%

---201-4314367326152111% - 15%
---3%2%-7%2%3%4%2%2%2%6%3%3%3%

12-2033-318479517192616% - 20%
14%7%-3%5%11%-2%3%6%2%3%3%3%3%3%3%

-12192-261331272-8162421% - 25%
-4%3%3%3%-3%4%2%4%4%3%1%-4%3%3%

13994527148093541233238911226% - 50%
24%9%15%15%8%7%13%10%15%13%13%15%17%9%11%15%14%

1262824252321114939303951%-75%
24%6%9%4%3%14%4%4%4%2%4%5%6%9%4%5%5%

11827258121230581982610811452146125531676%-100%
19%60%46%l40%l18%46%57%hi40%37%36%39%40%38%44%29%42%b39%

-3-1861-42041184-62127Don't know
-11%-3%9%mn4%-3%4%6%4%3%3%-3%3%3%

45.8776.5958.07l50.30l27.4760.7465.44h48.6948.0946.2148.7551.0549.9153.8738.6353.63b49.75Mean
i

16.326.175.131.634.737.695.433.541.804.922.522.463.437.312.801.681.46Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q20a Please tell us approximately what proportion of your parcels or express items are sent to other businesses (as opposed to consumer home addresses)?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

8632258-8697919149313485None
11%14%10%19%ab-10%10%13%13%15%b9%10%21%4%4%6%11%

119294763179466142619119121211% - 5%
15%13%18%15%17%22%gh14%12%8%11%17%22%gh7%4%13%18%15%

4013102-532459541-32396% - 10%
5%6%4%5%-6%5%7%6%7%3%4%7%-4%3%5%

2133--41712341-2222111% - 15%
3%1%1%--5%2%2%3%2%3%1%-7%2%3%3%

261091-223-4735-2212616% - 20%
3%4%4%2%-3%3%-5%6%2%6%-7%2%1%3%

25691-1222535---522421% - 25%
3%2%3%2%-1%3%3%6%e3%3%---7%e3%3%

113263873109251319206-881311226% - 50%
14%12%15%17%17%13%14%10%17%15%13%7%-30%11%19%e14%

408131-4344-675-4353951%-75%
5%4%5%2%-5%5%7%h-5%5%6%-15%4%7%h5%

31697941412232662526406335109352531676%-100%
39%43%36%34%58%30%40%45%35%32%41%40%64%33%50%gk38%39%

263121232115563--1127Don't know
3%1%5%p2%8%4%3%2%6%4%4%3%--1%1%3%

49.7850.0147.9943.8066.5540.9350.6354.3045.3344.9551.6948.0064.0354.6058.19g52.0349.75Mean
k

1.462.762.596.6011.454.671.595.535.083.443.495.2712.786.404.244.891.46Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q20a Please tell us approximately what proportion of your parcels or express items are sent to other businesses (as opposed to consumer home addresses)?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

21432231221241537181385None
4%19%23%34%8%14%15%2%9%7%3%6%12%34%abcd3%9%17%adhk8%11%

hkr

71429234434348121227131211% - 5%
17%11%23%17%40%13%19%12%17%13%11%11%14%18%12%14%26%ad8%15%

3-12----31-21-34136396% - 10%
7%-5%18%----13%4%-7%3%-3%5%12%adehk4%5%

----11--11-1-114732111% - 15%
----5%6%--4%5%-3%-2%1%5%7%ad2%3%

3-1--21-1-2-3313332616% - 20%
8%d-6%--13%5%-5%-5%-11%7%d1%3%3%2%3%

1-2-1--2--13-24-452421% - 25%
3%-13%-3%--5%--3%11%-4%4%-3%3%3%

5231-2465661791311122111226% - 50%
12%27%17%9%-11%21%16%22%24%15%4%23%20%13%13%12%13%14%

4--121-3-33--1434123951%-75%
10%--10%7%6%-8%-11%7%--2%4%4%3%7%5%

153218662051019141155637148031676%-100%
39%be43%12%11%36%38%35%57%be20%36%50%be50%37%11%55%be45%be13%49%be39%

------1-2-22-1624727Don't know
------5%-9%-5%8%-2%6%3%4%4%3%

52.08be49.1723.1222.4742.5446.1546.1067.25be33.8253.2064.72be56.5947.0123.0865.53bc52.76be23.9261.34be49.75Mean
e

6.5515.677.4910.799.299.9110.586.128.017.766.228.127.444.703.924.583.233.131.46Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q20a Please tell us approximately what proportion of your parcels or express items are sent to other businesses (as opposed to consumer home addresses)?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73873944115377218180892417430203423218641185Unweighted base

7**39*71*94511538*71*18081093*41342920743*3228641186Weighted base

-124310214444202192253156None
-3%3%5%9%6%1%2%5%4%5%5%5%4%8%a4%5%

--910627251811113445230460841441% - 5%
--12%o11%o24%mo5%6%10%14%14%11%12%15%8%19%a10%12%

-11527-6163591922741645616% - 10%
-3%1%5%6%-8%9%h4%10%df4%5%4%9%5%5%5%

-11191321151105426162211% - 15%
-3%2%2%1%9%hi3%*2%1%2%1%2%5%2%2%2%

-32164-45142611514212516% - 20%
-7%m3%2%3%-6%h3%2%2%1%3%2%2%1%2%2%

-2119113514-1012216192521% - 25%
-5%2%2%1%3%4%3%2%-2%3%1%2%2%2%2%

221216722612241501674753855914820726% - 50%
31%5%17%18%19%16%17%13%18%17%18%17%18%11%18%17%17%

123669247626232623325568151%-75%
11%4%4%7%7%6%5%4%8%6%6%6%11%ef7%8%6%7%

427394333021359534539197193852111342253576%-100%
58%70%lm55%l46%l26%56%49%53%h43%42%48%45%41%49%35%49%b45%

--1245-1420410123172329Don't know
--1%3%4%-1%2%3%4%2%3%1%3%2%3%2%

72.5373.64l63.43l58.42l40.7063.9960.3861.5456.0253.4958.9157.4056.4059.0548.7360.84b57.54Mean
m

10.195.524.481.273.675.934.502.941.394.201.911.912.726.152.241.311.14Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q20b Please tell us approximately what proportion of your letters (e.g. invoices and bills) are sent to other businesses (as opposed to consumer home addresses)?

Base: All sending items weekly

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1185336385562711798588892132128924371291041185Unweighted base

118533438457*47**11896580*106*181222114*26**35*1001001186Weighted base

571818428422212104233456None
5%5%5%7%4%7%4%2%2%7%5%3%8%8%3%4%5%

141464669161131013213014419101441% - 5%
12%14%12%11%19%14%12%12%12%12%14%12%17%3%9%10%12%

602213154504610154-354616% - 10%
5%7%o3%2%11%3%5%5%6%6%7%3%-8%5%4%5%

22592-21824343-1-22211% - 15%
2%2%2%4%-2%2%2%3%2%2%2%-3%-2%2%

25215-212214643-1312516% - 20%
2%1%4%p-4%1%2%1%3%3%2%2%-3%3%1%2%

251171-618344411-1-2521% - 25%
2%3%2%2%-5%aj2%3%3%2%2%1%4%-1%-2%

2095069137181691215343818510181920726% - 50%
18%15%18%23%15%15%18%15%15%19%17%16%21%27%18%19%17%

832228421164861799-3848151%-75%
7%7%7%7%4%9%7%10%f6%9%f4%8%-8%8%4%7%

534150167241746447385066102581314515653576%-100%
45%45%43%43%37%39%46%48%47%36%46%g51%g50%41%51%g56%gk45%

298121352012851--2129Don't know
2%2%3%2%7%4%2%1%2%4%2%1%--2%1%2%

57.6556.1557.0156.5749.0954.2558.3861.7257.3552.1755.8361.92g58.0656.2663.54g64.92g57.54Mean
k

1.142.192.005.108.233.691.254.154.122.662.754.128.596.143.333.741.14Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q20b Please tell us approximately what proportion of your letters (e.g. invoices and bills) are sent to other businesses (as opposed to consumer home addresses)?

Base: All sending items weekly

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

57192721302926444041534452781221271412311185Unweighted base

57*19**26**22**29*29**26**44*42*42*53*44*52*78*1211271422291186Weighted base

31544-1--113342613556None
6%5%18%17%14%-3%--2%2%7%5%5%2%5%9%adjk2%5%

62764292943452071329111441% - 5%
10%10%28%30%13%7%34%4%22%adhk9%6%10%9%25%acdfg6%10%a21%acdh5%12%

hikrk

4-42331-44--3443129616% - 10%
6%-14%8%10%11%4%-10%cghk10%cghk--7%6%3%2%9%ch4%5%

2-21-5--11--11-3232211% - 15%
3%d-7%5%-18%--3%2%--2%1%-2%1%1%2%

1-1--1---2113524142516% - 20%
1%-5%--4%---5%2%2%5%6%b1%3%1%2%2%

-11--2-13-1-1234422521% - 25%
-5%5%--7%-2%8%ar-2%-2%3%2%3%3%1%2%

1293548455111089131321244320726% - 50%
20%47%13%21%13%27%15%11%13%27%d19%18%16%16%11%17%17%19%17%

621--2-3374-247146208151%-75%
11%g11%4%--7%-7%7%16%bdefg8%-4%5%6%11%bg4%9%g7%

24423146113214123225262581554612253576%-100%
42%21%8%12%47%21%44%73%abcef33%28%60%bcei56%beij50%bei31%67%abce43%32%53%beij45%

ijrjfijr

---11--12--3-1345929Don't know
---6%3%--2%4%--7%-1%2%3%3%4%2%

57.12be47.8119.8322.7351.3738.7548.5781.22abc47.1050.9372.59bc65.14be57.74be42.4575.47bc58.59be43.0967.79bc57.54Mean
efgijrefijrjefijreijr

5.177.265.506.788.035.758.554.176.505.574.566.065.434.443.103.333.372.321.14Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q20b Please tell us approximately what proportion of your letters (e.g. invoices and bills) are sent to other businesses (as opposed to consumer home addresses)?

Base: All sending items weekly

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

161314218492912814606138746135181Under £1
24%19%21%22%28%14%16%20%24%19%21%22%27%23%22%22%22%

32696111623791446382044081121£1 - £2
57%7%10%15%18%3%12%16%15%19%16%13%14%13%19%14%15%

-4466547145252635103205979£2 - £3
-12%7%10%8%14%13%10%10%7%9%12%7%8%10%10%10%

1-552424133711231983115263£3 - £4
19%-8%8%6%7%8%9%7%15%de8%7%6%8%5%9%8%

-25511651630523219-124759£4 - £5
-7%8%8%2%21%9%11%h6%7%8%8%6%-6%8%7%

-213565512124142036114185775£5 - £6
-5%21%lm9%8%20%23%hi8%8%6%7%13%f8%12%9%9%9%

-222012-31751063132325£6 - £7
-7%3%3%2%7%-2%3%7%e3%2%2%3%1%4%3%

-31201--71817104362025£7 - £8
-10%2%3%2%--5%3%1%2%4%3%9%f3%3%3%

--4213-281621276-62228£8 - £9
--7%3%4%-3%5%3%3%4%3%5%-3%4%3%

-122441222531485182331£9 - £10
-3%4%4%6%3%4%1%5%4%5%3%3%3%4%4%4%

-113312242848139292636Over £10
-3%2%5%1%7%4%3%5%6%3%4%6%6%5%4%4%

-84641114156143131165315787Don't know
-27%7%10%17%4%7%11%12%6%11%11%12%15%15%a9%11%

1.674.204.054.193.164.604.393.724.194.303.853.944.335.393.864.134.06Mean

0.480.780.390.200.430.620.630.290.240.620.230.250.511.670.360.190.17Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21a What is the average price you pay for postage when despatching your typical parcels or express items to other businesses ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

1785261107111531517243224351220181Under £1
22%23%23%24%33%14%23%28%k22%19%21%28%k21%19%17%31%bk22%

1213543721210191221221711711121£1 - £2
15%16%17%17%8%16%15%17%16%17%14%19%7%4%10%16%15%

8020253296569111363111479£2 - £3
10%9%10%7%8%12%10%12%13%9%8%7%21%4%16%6%10%

62182045450249144164863£3 - £4
8%8%8%10%25%5%7%3%5%7%9%4%7%22%6%12%8%

6023111-2563510158328359£4 - £5
7%10%o4%2%-3%8%5%6%8%10%9%21%7%11%k4%7%

772125229625716106-19875£5 - £6
9%9%10%5%8%12%9%8%10%13%7%7%-4%12%12%9%

26354-41741261--2125£6 - £7
3%1%2%10%egj-5%3%7%g2%1%4%1%--3%1%3%

2659--322-468-112125£7 - £8
3%2%3%--4%3%-5%5%e5%e-7%4%2%1%3%

28614--52322334-42228£8 - £9
3%3%5%--6%3%3%3%3%2%4%-15%3%3%3%

315101212714583-15131£9 - £10
4%2%4%2%8%1%4%2%5%4%5%3%-4%7%1%4%

3510101-43132378-23336Over £10
4%5%4%2%-5%5%5%3%2%5%9%g-7%4%4%4%

8829278213645814156236587Don't know
11%13%10%20%j8%17%j10%10%11%11%10%7%14%11%9%7%11%

4.083.803.943.302.904.884.063.434.183.884.334.132.944.984.64a3.274.06Mean

0.170.300.280.670.810.790.180.480.770.340.400.630.600.780.520.420.17Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21a What is the average price you pay for postage when despatching your typical parcels or express items to other businesses ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

3-5383649586131512231641181Under £1
9%-31%27%33%21%33%12%37%18%21%21%43%34%bdkr12%28%bdr15%26%bdr22%

624-431549545106151818121£1 - £2
14%31%26%-18%17%7%13%18%35%14%13%17%23%ad6%18%d17%d11%15%

11-21243-45116811101979£2 - £3
2%14%-18%5%13%20%9%-16%12%4%4%12%8%13%10%12%10%

4-122-221326138381663£3 - £4
9%-6%22%7%-11%6%5%10%5%21%3%8%8%4%7%10%8%

7------52314412381959£4 - £5
19%cdeh------15%cde7%13%3%13%12%3%2%4%8%12%cd7%

414134-4213--3137101675£5 - £6
10%15%27%8%15%24%-10%7%4%8%--7%13%8%9%10%9%

4----2221-41215-2-25£6 - £7
10%abc----12%10%6%ac4%-10%abc4%7%2%5%a-2%-3%

------12--21--538325£7 - £8
------5%6%--6%3%--5%4%8%a2%3%

11--1--31-2211623328£8 - £9
2%14%--4%--9%a4%-6%8%3%2%6%2%3%2%3%

21-11--2---1--1116531£9 - £10
6%15%-11%6%--5%---3%--11%aceh2%5%3%4%

4---1--21-311-1251536Over £10
11%abe---4%--6%4%-8%b4%3%-12%abe6%b1%3%4%

31212231313224139161787Don't know
8%11%11%13%7%14%15%3%13%3%8%7%7%9%13%11%15%11%11%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21a What is the average price you pay for postage when despatching your typical parcels or express items to other businesses ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

7.00abce4.762.533.353.353.232.595.07ae2.902.275.54ae4.162.992.146.42abc3.51e4.02e3.38e4.06Mean
e

1.521.450.561.000.780.630.600.640.730.291.330.810.920.300.540.480.410.260.17Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21a What is the average price you pay for postage when despatching your typical parcels or express items to other businesses ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

3516125152102711517595428642122164Under £1
48%16%27%19%23%8%20%18%22%23%21%19%20%17%20%20%20%

22710875524831341462154384127£1 - £2
33%7%12%17%12%19%10%17%16%18%15%16%15%17%21%a14%16%

-1356733114742622134244669£2 - £3
-3%6%9%11%12%6%7%9%6%9%8%9%11%11%8%9%

1-3524377399182591154661£3 - £4
19%-5%8%6%10%13%i5%7%12%6%9%7%4%7%8%8%

-24395351326518197-153550£4 - £5
-6%6%6%8%10%10%9%5%7%6%7%5%-7%6%6%

-184364611323172593154357£5 - £6
-3%13%7%9%16%12%8%6%5%6%9%7%9%7%7%7%

-2224-2241758112262228£6 - £7
-7%3%4%-7%3%3%3%6%d3%4%1%6%3%4%3%

-2-101--581542111313£7 - £8
-6%-2%2%--3%1%1%2%1%2%3%*2%2%

-111431-5121566151419£8 - £9
-4%2%2%4%3%-4%2%1%2%2%4%3%2%2%2%

-211621-3164753112021£9 - £10
-6%1%2%3%3%-2%3%6%3%2%2%3%*3%b3%

-1220113-201787291524Over £10
-3%3%3%2%4%6%i-4%i1%2%3%5%6%4%3%3%

-121313813293511710706030734142177Don't know
-39%22%21%20%8%18%24%22%14%25%21%22%22%16%24%b22%

1.464.883.723.813.344.144.083.273.923.353.413.734.345.513.753.773.76Mean

0.530.960.800.220.430.570.710.250.270.380.250.320.591.800.440.210.19Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21b What is the average price you pay for postage when despatching your typical parcels or express items to other consumers ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

1624651127111341010243022251021164Under £1
20%20%20%29%h33%14%20%18%13%19%20%25%14%19%14%32%bfg20%

hk

12633407213105913172617-2913127£1 - £2
16%14%15%17%8%17%16%17%17%14%17%19%-7%12%19%16%

682026125613116168329569£2 - £3
8%9%10%2%8%6%9%5%14%g5%10%9%21%7%12%g7%9%

601919438465510106132461£3 - £4
7%8%7%10%17%10%b7%8%6%8%7%7%7%11%2%6%8%

5118141-445468134116350£4 - £5
6%8%5%2%-5%7%7%8%6%8%4%7%4%9%4%6%

58191932548468106-28457£5 - £6
7%9%7%7%8%6%7%7%8%6%7%7%-7%11%6%7%

297102-7193175-111-28£6 - £7
4%3%4%5%-9%abej3%5%e2%6%ae3%-7%4%1%-3%

1542--112--73---2-13£7 - £8
2%2%1%--1%2%--6%aeh2%---3%-2%

1958--41514331--2119£8 - £9
2%2%3%--5%2%2%5%3%2%1%--2%1%2%

222101-2181453--13121£9 - £10
3%1%4%p2%-3%3%2%5%4%2%--4%4%e1%3%

23591231821335-22124Over £10
3%2%4%2%8%4%3%3%2%2%2%6%-7%2%1%3%

179495293141501515263018681813177Don't know
22%22%20%22%17%18%22%27%21%21%20%21%43%30%26%21%22%

3.803.603.883.053.894.64a3.703.504.16a4.38a3.32a3.402.904.734.46a2.333.76Mean

0.190.350.320.681.820.770.200.520.820.550.290.640.691.340.710.340.19Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21b What is the average price you pay for postage when despatching your typical parcels or express items to other consumers ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

41531156413462141010181334164Under £1
10%14%30%27%50%31%31%11%53%14%15%7%46%23%d10%22%d13%21%d20%

32313416397361113151323127£1 - £2
7%31%19%9%13%24%6%16%14%35%17%12%21%24%r13%18%12%14%16%

21-21123-3-124210171769£2 - £3
6%14%-20%5%6%11%8%-13%-4%7%10%d2%13%dh16%dh10%dh9%

5-21--132454127412961£3 - £4
12%-11%11%--5%9%9%14%12%14%4%4%7%5%11%6%8%

2-1----4-114234414950£4 - £5
6%-8%----11%-5%3%13%8%7%4%4%13%acd6%6%

412111-4-13--265111557£5 - £6
9%15%16%8%4%6%-11%-4%8%--5%6%6%11%9%7%

4---13311-51-23-4128£6 - £7
10%ac---3%18%17%3%4%-13%acd4%-4%3%-4%1%3%

--1----1---11-522113£7 - £8
--5%----3%---3%3%-5%a2%2%1%2%

1-1-1-12--11-1313319£8 - £9
2%-6%-4%-6%7%--3%3%-2%3%1%3%2%2%

31-----1------815221£9 - £10
8%a15%-----2%------8%ac1%5%1%3%

3--1---11-32-1432324Over £10
7%--11%---4%4%-7%7%-2%4%4%2%2%3%

9111525644810393519945177Don't know
24%b11%5%13%22%14%26%16%17%15%21%b33%10%19%34%bk24%b8%28%b22%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21b What is the average price you pay for postage when despatching your typical parcels or express items to other consumers ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

6.613.513.143.451.732.583.064.331.942.196.37abc5.501.673.065.64abc3.233.98a3.013.76Mean
e

1.531.380.661.290.520.660.800.640.680.291.801.420.310.780.830.490.340.260.19Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q21b What is the average price you pay for postage when despatching your typical parcels or express items to other consumers ?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

523515445325441244425923224511928193490683Royal Mail / Post
100%77%86%84%83%93%85%85%83%80%82%86%86%86%92%a82%84%Office

1813121204113010713615928338126164Parcelforce
24%26%23%19%32%m16%21%21%20%18%22%21%20%9%18%21%20%

177748511245174125203257297DHL
24%22%12%11%13%20%22%h16%h10%10%15%e9%15%9%12%12%12%

1811583782042112726161186380TNT
14%27%18%lm9%4%26%16%h13%h8%15%9%9%12%3%8%10%10%

24959331318365362761166176FedEx
43%12%15%l9%4%11%24%hi12%h7%7%13%d10%5%3%7%10%9%

-5442512163361516181144357City Link
-18%7%7%7%5%4%11%h6%8%5%6%13%ef3%7%7%7%

1524251416322261891104556UPS
19%17%3%7%8%3%7%11%6%3%9%6%6%3%5%8%7%

-2138214828617127273744APC Overnight
-8%2%6%3%4%7%5%5%8%6%4%5%6%3%6%5%

-12162-4314-981251520Interlink/Interlink
-3%3%2%3%-7%2%3%-3%3%1%7%dg2%3%3%Express

--4122-11111395-21517UK Mail Ltd
--6%m2%3%-2%1%2%1%1%3%4%-1%3%2%

-111111256-744-21214Fastway
-3%2%2%2%4%3%3%1%-2%1%3%-1%2%2%

-118-3-15116213710Local/independent
-3%2%1%-10%-1%1%1%*2%1%3%f1%1%1%couriers

---61--2513121268Interparcel
---1%1%--1%1%1%1%*1%3%1%1%1%

1-13-1121-32---55Tuffnells
19%-2%*-3%2%h1%*-1%1%---1%1%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q22 Which suppliers do you use to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

--13--112-2-2--44DPD
--2%*--2%1%*-1%-2%e--1%1%

-2-1---12--12-3-3Nightfreight
-7%-*---1%*--*1%f-2%a-*

---3-1-11--12--33HDNL
---1%-5%-1%*--*2%f--1%*

---2---11-11---22Parcel2go/p2go
---*---1%*-**---**

---2----2-2----22SPDS
---*----*-1%----**

-----------------Lewis Day
-----------------

-2525-1242141276492332Other
-6%9%l4%-5%4%3%4%5%4%2%5%11%e4%4%4%

--12441-32331492-42529Don't know
--2%4%6%3%-2%4%5%5%3%2%-2%4%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q22 Which suppliers do you use to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

68419421237176156645621081248012225757683Royal Mail / Post
84%86%82%90%83%79%85%83%83%88%80%91%fk79%85%82%87%84%Office

16344458914133611263017561418164Parcelforce
20%19%17%20%42%18%20%12%14%21%20%19%36%22%20%28%i20%

9826335378138132382513797DHL
12%11%13%12%17%9%12%5%11%10%15%9%14%19%19%i10%12%

81242712672581213121510780TNT
10%11%10%2%8%8%11%8%11%10%8%13%7%19%14%m10%10%

76173132467279179369776FedEx
9%7%12%7%8%5%10%3%10%7%11%10%21%22%12%10%9%

541715355431231310-46457City Link
7%7%6%7%25%6%6%2%3%3%8%g12%gi-15%9%g6%7%

55111422547448138134456UPS
7%5%5%5%8%6%7%7%5%6%8%9%7%11%6%6%7%

4613121-340753121--8444APC Overnight
6%6%5%2%-4%6%13%egk6%3%7%1%--11%eg6%5%

2277--119-174-112320Interlink/Interlink
3%3%3%--1%3%-2%6%e3%-7%4%3%4%3%Express

18853-2121252-1-1-17UK Mail Ltd
2%3%2%7%aefj-3%2%2%3%4%1%-7%-1%-2%

1445-2-121--4-1-3314Fastway
2%2%2%-8%-2%2%--3%-7%-4%egk4%g2%

1135---101-33--11110Local/independent
1%2%2%---2%2%-3%2%--4%1%1%1%couriers

8211--72-1-11-118Interparcel
1%1%*2%--1%3%f-1%-1%7%-1%1%1%

5-3---52--2--1--5Tuffnells
1%-1%---1%3%g--1%--4%--1%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q22 Which suppliers do you use to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

4-1---4-1-3-----4DPD
*-*---1%-2%-2%-----1%

311---3----3--1-3Nightfreight
*1%*---*----3%--1%-*

3-2--12----1---13HDNL
*-1%--1%*----1%---1%*

2-1--11-----1---2Parcel2go/p2go
*-*--1%*-----7%---*

22---2----------2SPDS
*1%---3%fj----------*

-----------------Lewis Day
-----------------

32610-212915844-32332Other
4%3%4%-8%1%4%2%6%6%3%4%-11%3%4%4%

29981-42424561112229Don't know
4%4%3%2%-5%4%3%5%4%4%1%7%4%2%3%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q22 Which suppliers do you use to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

31716822151724212435242543697391133683Royal Mail / Post
79%100%100%92%96%94%94%69%87%92%92%dk83%81%95%adkr69%89%dk87%dk82%d84%Office

82311389231089823162725164Parcelforce
20%26%17%8%3%19%43%25%10%13%25%27%30%17%22%19%26%a15%20%

612--1351-4241158162997DHL
15%e14%12%--6%17%13%5%-11%7%14%2%14%e10%15%e18%e12%

8--1-1-7--442-27551780TNT
21%bce--8%-6%-19%bce--11%e12%8%-26%abce7%4%10%e10%

612-21121-537317391076FedEx
15%c14%13%-9%6%6%7%4%-13%12%22%7%17%ac4%9%6%9%

21-1--78--43115531557City Link
5%14%-8%--39%22%abcde--11%10%3%3%4%6%3%9%b7%

r

414--1141-223111451156UPS
10%14%22%--6%5%12%4%-6%8%10%2%11%5%5%7%7%

5-21-1-6---22-1421944APC Overnight
12%bceh-11%11%-6%-16%abceh---6%8%-14%abceh2%1%6%5%

----1---1-3---526320Interlink/Interlink
----4%---4%-7%---5%2%6%2%3%Express

1-1----2--122-5-3117UK Mail Ltd
3%-5%----6%ac--3%7%5%-5%ac-2%1%2%

-----1-2----1-7-1214Fastway
-----6%-6%c----3%-7%abc-1%1%2%

1----------1-122-310Local/independent
2%----------4%-2%2%2%-2%1%couriers
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q22 Which suppliers do you use to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

1------11-------328Interparcel
2%------2%4%-------3%1%1%

-------2------21--5Tuffnells
-------5%ab------2%1%--1%

-------------1111-4DPD
-------------2%1%1%1%-1%

--------------3---3Nightfreight
--------------3%a---*

----------------213HDNL
----------------2%1%*

--------1-1-------2Parcel2go/p2go
--------4%-3%a-------*

-------1--------1-2SPDS
-------3%a--------1%-*

-------------------Lewis Day
-------------------

1----1-4--124-614732Other
3%----6%-12%ce--3%7%13%-6%1%4%5%4%

2---1---12-1-13321329Don't know
5%---4%---5%8%-4%-2%3%4%2%8%b4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q22 Which suppliers do you use to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

-55303141325417163234042None
-17%8%5%4%3%9%9%5%6%6%6%2%6%1%7%b5%

-41150435948922221422049691% - 5%
-12%19%lm8%6%11%9%6%9%13%8%8%10%6%10%8%8%

-1324423620111127-625316% - 10%
-3%5%4%6%6%5%4%4%1%4%4%5%-3%4%4%

-22812-36-544-2121311% - 15%
-6%4%1%1%8%-2%1%-2%1%3%-1%2%2%

-1124-12814386726202616% - 20%
-4%1%4%-3%4%6%3%4%3%2%5%5%3%3%3%

-3-11313471466-4121621% - 25%
-9%-2%4%4%5%h3%1%1%1%2%4%-2%2%2%

2511834212256084633172208610626% - 50%
34%15%18%13%7%8%23%h17%11%11%16%12%13%6%10%14%13%

113343247245111410317264351%-75%
24%4%6%5%5%8%8%5%4%7%4%5%7%9%8%a4%5%

27233573513196630137146158652212530442876%-100%
42%25%39%55%n55%49%37%45%57%ij50%52%56%47%68%d60%a51%53%

-1-258--527510145-72734Don't know
-3%-4%12%mn--4%5%7%4%5%3%-3%5%4%

65.2936.8248.9766.57n69.08n57.5752.5357.3767.16i62.9063.2566.7359.6975.13d71.11a61.9264.31Mean
j

11.276.835.131.555.137.765.243.271.744.892.382.373.396.172.591.651.40Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q23 Approximately what proportion of your parcels or express items are sent via Royal Mail?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

4311152-535462841-7442None
5%5%6%5%-6%g5%7%g8%g1%5%4%7%-10%g6%5%

6818233-85878913103142691% - 5%
8%8%9%7%-10%9%13%a11%8%8%12%21%4%6%3%8%

32111213225-2941-252316% - 10%
4%5%5%2%17%3%4%-3%7%i3%1%-7%7%i3%4%

1426---1311331--211311% - 15%
2%1%2%---2%2%2%3%2%1%--3%1%2%

251041212314373-1142616% - 20%
3%4%1%2%8%1%3%2%5%2%5%3%-4%1%6%3%

18631-2131-43-1-311621% - 25%
2%3%1%2%-3%2%2%-3%2%-7%-4%e1%2%

109283943138657191982512910626% - 50%
13%12%15%10%17%17%13%10%10%15%12%9%14%19%18%13%13%

44817--3401487414574351%-75%
5%3%7%--4%6%2%5%6%5%4%7%15%7%10%im5%

4251231292610393523242608354512303642876%-100%
52%54%50%63%b50%51%53%58%56%49%54%62%b36%44%42%54%53%

3410113242531763122134Don't know
4%4%4%7%8%5%4%5%2%6%4%3%7%7%2%1%4%

63.9964.1962.1772.50b63.6462.9064.0065.5763.0062.7464.8769.66b50.6064.6456.2267.6664.31Mean

1.402.662.486.3412.144.661.525.425.223.233.324.8611.636.694.284.441.40Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q23 Approximately what proportion of your parcels or express items are sent via Royal Mail?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

5-----151-3-311222842None
13%bc-----6%14%bc4%-8%-9%2%12%abc3%2%5%5%

4-3-11463-123121658691% - 5%
11%-18%-6%7%22%16%abe12%-3%6%10%2%21%abceh7%5%5%8%

3--1---3--11--9158316% - 10%
7%--11%---8%--3%3%--9%ce1%5%5%4%

1--1--12--1--14--21311% - 15%
3%--9%--6%5%bc--3%--2%4%b--1%2%

-1-----3--12--5-4102616% - 20%
-14%-----8%c--2%8%--5%c-4%6%c3%

-------21-3-2-4-321621% - 25%
-------5%c4%-8%ac-6%-4%-3%1%2%

6-31343102143451411161810626% - 50%
15%-17%8%11%24%19%27%a9%4%10%11%13%11%14%13%15%11%13%

-11-1-21--434265774351%-75%
-14%7%-4%-10%4%--10%r9%12%4%6%7%7%4%5%

185971710641623201514342252609142876%-100%
47%dk72%59%71%76%62%33%12%67%89%54%dk54%45%75%abdh22%63%dk57%dk56%dk53%

kr

2---111-12-222453834Don't know
5%---4%6%5%-4%8%-8%6%4%3%7%3%5%4%

54.72dk82.3868.5272.7284.9574.5149.9128.8573.4596.0066.36dk68.3360.2882.96ab35.4076.23dk69.30dk66.99dk64.31Mean
dhkrr

7.1411.189.4412.026.208.969.985.208.382.656.226.757.294.343.713.893.553.091.40Standard Error
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q23 Approximately what proportion of your parcels or express items are sent via Royal Mail?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

-31310689102777839483094094134More
-9%22%16%13%32%20%19%15%11%14%17%22%fg28%fg19%16%17%

17162102281351169291008535962195257Fewer
19%24%27%32%35%29%25%35%32%39%d36%d30%25%27%30%32%32%

418303042992963261321311407014100286386About the same
81%60%50%47%46%35%55%43%49%43%47%49%50%42%48%48%48%

-212641-524511124182533Don't know
-7%1%4%6%4%-3%5%7%4%4%3%3%4%4%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q24 Would you say you are despatching more or fewer parcels and express items this year compared to last year, or is it about the same?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

1312661456119151316292123912134More
16%11%23%p10%25%8%18%k27%bgk17%13%19%k24%k14%11%12%18%17%

m

25996741252721215213749245132224257Fewer
32%43%o29%29%25%35%32%28%29%30%32%28%36%52%31%37%32%

388941142310413112238617040693728386About the same
48%42%44%56%50%53%46%40%51%50%46%46%43%33%53%43%48%

3410112-32832953112233Don't know
4%4%4%5%-4%4%5%3%7%3%3%7%4%3%3%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q24 Would you say you are despatching more or fewer parcels and express items this year compared to last year, or is it about the same?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

3-227219-376622842725134More
7%-11%24%31%12%7%26%cer-11%19%ce21%19%4%27%acer5%26%acer15%c17%

15353338116919158629392945257Fewer
37%e45%31%29%13%21%42%31%25%32%51%abde53%27%13%29%e48%abde28%28%e32%

2149411118151814116153440334682386About the same
53%h55%58%39%49%67%47%43%75%53%28%23%51%76%abcd40%40%45%51%h48%

hkr

1--12-1--11113462933Don't know
3%--8%7%-5%--4%2%4%3%7%4%7%2%6%4%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q24 Would you say you are despatching more or fewer parcels and express items this year compared to last year, or is it about the same?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

115221971110225115226928638742207249A lot of choice
24%49%36%l31%l18%37%42%h35%29%35%33%30%27%21%20%34%b31%

312262463112206320322113105661592229321Some choice
62%39%44%38%49%45%38%43%38%30%40%37%48%eg45%44%38%40%

13814313482212219486428856111167Hardly any choice
14%10%13%22%20%15%16%15%23%i26%17%22%20%26%27%a19%21%

--4465127414202543193856No choice at all
--7%7%7%3%4%5%8%5%7%9%d3%8%9%6%7%

-1-124--2133752-11617Don't know
-3%-2%6%m--1%2%5%2%2%1%-*3%2%

Page 242

FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q25 How much choice would you say you have when deciding which supplier to use when sending parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

248598479192141824325524682323249A lot of choice
31%26%33%17%42%25%32%m33%32%26%35%m28%43%30%33%35%m31%

32399106217292642027495540683228321Some choice
40%44%41%51%33%38%39%37%37%39%35%46%43%30%46%43%40%

167485110520132121928301229912167Hardly any choice
21%21%20%24%25%26%b20%22%25%b23%b20%13%14%33%12%18%21%

5614122-7473491212-15356No choice at all
7%6%5%5%-9%7%5%5%7%7%13%-4%8%4%7%

18761-2142163--11-17Don't know
2%3%2%2%-3%2%3%2%5%e2%--4%1%-2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q25 How much choice would you say you have when deciding which supplier to use when sending parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

18242456153412613442262651249A lot of choice
46%be28%28%23%18%32%32%41%e13%15%33%e23%43%9%42%be31%e25%e31%e31%

114631261012105181092240334762321Some choice
27%61%41%27%53%37%53%35%43%20%47%36%31%48%40%40%45%38%40%

101535337985951216181831167Hardly any choice
25%11%31%31%21%18%16%21%36%31%13%32%17%27%15%22%17%19%21%

1--212-128323712111156No choice at all
2%--19%4%13%-3%8%30%8%6%9%16%cdr1%2%10%cd7%d7%

----1----1-1--233617Don't know
----4%----4%-4%--2%4%3%4%2%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q25 How much choice would you say you have when deciding which supplier to use when sending parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

530616476427531475317328228713733209603812Unweighted base

5**30**60*64564*27**52*14653174*28128413832*209601810Weighted base

-1116782782860947291831888106Daily
-35%26%lm12%l3%25%15%19%h11%13%17%e10%13%9%9%15%b13%

1988565923601139381942586111Weekly
19%31%14%13%10%19%17%16%11%15%14%13%14%12%12%14%14%

1242442372248147262935Fortnightly
24%7%6%4%6%7%6%5%4%5%3%5%5%6%3%5%4%

2-2391259267141472133144Monthly
42%-3%6%1%9%9%6%5%10%5%5%5%6%6%5%5%

14151551881434128116562451155139194Less than once a month
14%13%25%24%27%29%28%23%24%15%23%22%33%efg33%g26%23%24%

-21123126310401992388117341082190272Never
-7%19%36%n40%n11%20%27%37%ij32%31%41%df24%31%39%32%34%

-24348-35368201191113849Don't know
-7%7%5%12%m-5%4%7%10%e7%4%6%3%5%6%6%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q26 How often do you use another supplier which is not Royal Mail to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

81223026041127768260631451476814279068812Unweighted base

81222726042*21**77*67054*75*12315487*15**26**70*65*810Weighted base

1073030339916111524923128106Daily
13%13%12%7%17%12%14%12%14%12%16%10%14%11%18%12%13%

1123037331095512211812161010111Weekly
14%13%14%7%17%13%14%10%16%17%12%13%7%22%14%15%14%

351182-429113652-5535Fortnightly
4%5%3%5%-5%4%2%2%3%4%6%14%-7%7%4%

4514184-63442645325344Monthly
6%6%7%10%f-8%5%7%3%5%3%6%21%7%7%4%5%

196536985121681915324021291813194Less than once a month
24%23%27%20%25%16%25%35%ak21%26%26%24%14%33%26%19%24%

2698077207342101525385233341821272Never
33%35%30%49%bgi33%44%bj31%28%33%31%34%38%21%15%26%32%34%

j

489201224448793132749Don't know
6%4%8%2%8%3%7%7%11%k6%6%3%7%11%3%10%6%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q26 How often do you use another supplier which is not Royal Mail to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39717102316183523253929304510483103163812Unweighted base

39*7**16**9**23*16**18**36*24**26**38*29**30**45*10182*104161810Weighted base

5-11-2220--31413921312106Daily
14%c-5%11%-12%12%57%abceh--8%4%14%2%39%abceh2%12%c7%13%

rr

511-13172-455-2452224111Weekly
13%e14%6%-4%20%6%20%ce7%-11%e17%15%-24%ce6%21%ce15%e14%

1-1----1--4321337935Fortnightly
3%-5%----2%--10%11%7%2%3%4%7%6%4%

5111--1-3-5322646344Monthly
13%ak14%5%8%--5%-14%-13%ak11%7%5%6%4%6%2%5%

91627363428971414302244194Less than once a month
24%11%37%22%29%18%35%9%18%9%21%31%23%31%dk14%37%bdk21%27%dk24%

114741577413211358279323152272Never
29%d61%41%48%63%43%37%12%53%80%33%dk19%28%60%abcd9%39%dk30%dk32%dk34%

hkr

2--1111-23122-6631749Don't know
6%--10%4%7%5%-9%12%2%8%7%-6%7%3%11%bek6%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q26 How often do you use another supplier which is not Royal Mail to despatch your parcels or express items?

Base: All sending parcels/ express items

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Number of Businesses Owned/
Number of Full Time StaffManagedAgeGender
Up to

51+21-5011-2010None4+32165+55-6445-5435-4416-34FemaleMaleTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

528504193824421063365119717010322127416543Unweighted base

5**28**48*41538*24**42*10633251*193168105*22**128411538Weighted base

1452232311133111262132235Same day delivery
19%14%9%5%8%10%8%10%h4%6%6%7%6%8%10%a5%6%

27157111672658341411472285106Next day guaranteed
34%24%32%m17%27%24%17%24%18%7%21%g24%dg13%32%17%21%20%delivery by 9am / 10am

/ 10.30am

24584911125581736281762579104Next day guaranteed
38%14%10%20%24%5%27%23%17%33%def19%17%16%27%19%19%19%delivery by lunchtime

3132017310101442144158166491045175221Next day guaranteed
62%48%41%42%25%42%34%40%43%30%42%40%46%44%36%43%41%delivery by close of

business

-3610176829701442342363288119Two to three day
-12%13%24%19%26%20%28%21%28%22%20%22%26%25%21%22%service

--11---11-11---22Courier/ international
--2%*---1%*-1%1%---1%*courier

---53--261412-537Other
---1%7%m--2%2%2%2%1%2%-4%a1%1%

-1-144--2153862-21719Don't know
-3%-3%10%n--2%5%7%4%3%2%-1%4%3%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q27 When using another supplier which is not Royal Mail, what service do you tend to use to despatch your parcels or express items?

Base: All sending parcels/ express items with supplier other than Royal Mail

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k - l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Q1 Business
PerformanceNationRegion

Unwei-North-WestEastEast
ghtedWorsenImprovernScot-Eng-Yorks/Mid-SouthSouthNorthNorthEng-Mid-
Total-ed-edWalesIrelandlandlandHumberlandsWestEastWestEastLondonlandlandsTotal

(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

543150184218434714342100974211236746543Unweighted base

54314618321**14**43*46039*50*85*102*54*12**22**52*44*538Weighted base

3511141-13341295114635Same day delivery
6%7%8%5%-2%7%9%2%2%9%g10%9%4%7%13%g6%

10830437359171415158351410106Next day guaranteed
20%21%23%33%25%12%20%19%29%18%14%14%27%22%27%f22%20%delivery by 9am / 10am

/ 10.30am

1032736456885518181554910104Next day guaranteed
19%19%20%19%37%14%19%12%10%21%18%29%h45%17%18%22%19%delivery by lunchtime

2257070651719218193743222122614221Next day guaranteed
41%48%39%29%38%40%42%47%38%43%42%40%18%52%49%33%41%delivery by close of

business

1173237271694511162214151011119Two to three day
22%22%20%10%50%37%bgij20%12%21%19%22%26%9%22%19%24%22%service

2--1--1----1----2Courier/ international
*--5%--*----2%----*courier

8111--6--31--1117Other
1%1%*5%--1%--3%1%--4%1%2%1%

20761-2162174--11-19Don't know
4%5%3%5%-5%3%5%2%8%ae4%--4%1%-3%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q27 When using another supplier which is not Royal Mail, what service do you tend to use to despatch your parcels or express items?

Base: All sending parcels/ express items with supplier other than Royal Mail

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/k/l/m - j/k - j/l - j/m - o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research



Sector
Trans-

port
andHotels,Constr-

Sale/Agri-activitrestauruction
main-cultureComput-ies-ants,& build

RealLeisure/Healthtenance/, foresFin--er andCreatrelatedbars-ingBus-
estatesports/PersonandrepairWhole-try,ancialrelated-ivetoandrelatediness
activitEnter--al serEdu-socialof motor-salefishser-activisertranscaterManufacactiv-Retailser-

Other-iestainment-vicescationworkvehiclestrade-ingvices-ties-vices-port-ing-turingities-ingvicesTotal
(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

28310589113111526232219955373109543Unweighted base

28**3**9**5**8*9**11**31**11**5**25**23**22**18**92*50*73*109538Weighted base

31---11-1-352-3321035Same day delivery
10%36%---14%8%-10%-10%21%9%-3%6%3%9%6%

713221132167721414825106Next day guaranteed
25%36%27%41%28%13%7%8%15%20%23%29%32%11%15%27%b11%23%b20%delivery by 9am / 10am

/ 10.30am

4-2-44253177551711323104Next day guaranteed
15%-18%-42%40%18%15%28%24%27%30%23%27%19%b22%b4%21%b19%delivery by lunchtime

11141134253-1298552143434221Next day guaranteed
38%36%39%22%15%33%36%80%28%-46%40%36%25%57%ac27%47%ac31%41%delivery by close of

business

41322-3731447713112719119Two to three day
14%36%33%38%20%-23%23%29%18%16%18%31%38%14%21%37%ad17%22%service

----------1-----1-2Courier/ international
----------4%-----2%-*courier

-1-----------2--147Other
-29%-----------10%--1%4%1%

----1-1--2-1--233619Don't know
----10%-7%--38%-5%--2%6%4%6%3%
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FSB-ICM ‘Voice of Small Business’ Panel Survey (June 2010)
Online Fieldwork: 18th June - 4th July 2010

Absolutes/col percents
Q27 When using another supplier which is not Royal Mail, what service do you tend to use to despatch your parcels or express items?

Base: All sending parcels/ express items with supplier other than Royal Mail

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Prepared for The Federation of Small Businesses
by Guided Insight & ICM Research




