
Clear thinking in a complex world 

 

ICM Poll for Wine & Spirits Trade 
Association 

Fieldwork dates: 8-17th July 2008 

Interview Method: Telephone, unless otherwise stated. 

Population effectively sampled: All adults aged 18+ in Scotland 

Sampling Method: Within Scotland, a random sample of telephone numbers was 
drawn from the entire BT database of domestic telephone numbers. Each number so 
selected had its last digit randomised so as to provide a sample including both listed 
and unlisted numbers.  

Sample size: 1,017 Scottish adults aged 18+  

Data weighting: Data were weighted to the profile of all adults aged 18+ (including 
non telephone owning households). Data were weighted by sex, age, social class, 
household tenure, work status, number of cars in the household and whether or not 
respondent has taken a foreign holiday in the last 3 years. Targets for the weighted 
data were derived from the National Readership survey, a random probability survey 
comprising 34,000 random face-to-face interviews conducted annually.  

Questions: The computer tables attached in PDF format show each question, in full, 
in the order they were put to respondents, all response codes and the weighted and 
un-weighted bases for all demographics and other data including but not limited that 
published .  

Further enquiries: martin.boon@icmresearch.co.uk 
 

mailto:martin.boon@icmresearch.co.uk


Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

68518557343551733334156105261Peer pressure
21%23%31%l30%l17%25%h30%dh36%dgh17%31%dh30%a21%26%

604031294328323019108576160Parents not taking
18%j18%11%15%21%cd20%cd18%c15%10%9%16%16%16%enough responsibility

for their children

453029231918261936106859127People feeling more
14%13%11%12%10%13%15%9%19%h9%13%12%13%“stressed” / under

pressure

462331232321142026206758124Family breakdown
14%10%11%12%11%15%f8%10%14%18%f13%12%12%

1614282212111013315275380Scotland's historic
5%6%10%l11%l6%8%6%6%16%cefh4%5%11%b8%drinking culture

1719208148913137283764Just an addiction for
5%9%7%4%7%5%6%6%7%7%5%8%6%some people / general

addiction

14101438464118182442Schools not doing
4%4%5%2%4%3%3%2%6%8%3%5%4%enough to educate

children on the dangers

1610851543971271239The fact that shops and
5%5%3%3%7%cfg3%2%4%4%1%5%3%4%bars can sell alcohol

for longer

13857134465-132033Taxes on alcohol being
4%3%2%4%6%cf3%2%3%3%-2%4%3%too low
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 1
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- First mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

7487834623131225Social breakdown
2%2%3%3%4%2%2%3%1%2%3%2%2%

433-2233-16410Alcohol advertising
1%2%1%-1%1%2%1%-1%1%1%1%

31232111-4369Long working hours
1%1%1%2%1%**1%-4%df1%1%1%

72214111314711Do not believe alcohol
2%1%1%*2%1%1%1%1%1%1%1%1%abuse occurs

9794618456151530None/ Don't know
3%3%3%2%3%1%5%g2%3%5%g3%3%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 1
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- First mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

41945820173622511154211813911261Peer pressure
22%25%27%33%26%25%34%25%31%25%21%18%29%22%26%

311933148950977251581773160Parents not taking
19%16%16%23%13%20%v12%17%14%19%10%23%m24%6%16%enough responsibility

for their children

2100234982556916812467127People feeling more
12%13%11%6%15%10%7%15%9%9%15%5%20%14%13%“stressed” / under

pressure

39424686279491813815210124Family breakdown
18%12%11%9%13%11%13%11%11%16%9%21%s6%19%12%

1552424923336177103-380Scotland's historic
5%7%11%4%7%9%5%8%10%8%12%5%-5%8%drinking culture

154815211425115952264Just an addiction for
5%7%4%2%8%4%6%5%7%6%11%7%5%5%6%some people / general

addiction

32711233631532552742Schools not doing
20%4%5%3%5%2%4%3%2%3%6%6%7%14%qrs4%enough to educate

children on the dangers

-27103241231641472239The fact that shops and
-3%5%5%4%5%5%4%2%1%5%9%r6%4%4%bars can sell alcohol

for longer

-258117132147314-233Taxes on alcohol being
-3%4%1%3%5%3%3%4%4%1%5%-3%3%too low
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 1
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- First mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-1963121021463---125Social breakdown
-2%3%5%2%4%2%3%4%3%---1%2%

-73163-3212--210Alcohol advertising
-1%2%1%1%1%-1%1%1%3%--5%s1%

-9--81-26-1---9Long working hours
-1%--1%*-1%3%s-2%---1%

-9117424221--111Do not believe alcohol
-1%1%1%1%1%2%1%1%2%1%--1%1%abuse occurs

-2444204518312-1-30None/ Don't know
-3%2%6%3%2%7%4%2%2%2%-3%-3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 1
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- First mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

462442302117222643127764141Peer pressure
14%11%15%16%11%12%13%13%23%gh11%15%13%14%

522231283124183513127360133Parents not taking
16%10%11%14%16%d17%df10%17%d7%11%14%12%13%enough responsibility

for their children

342023321814102623175950109People feeling more
10%9%8%17%jk9%10%6%13%f12%16%f11%10%11%“stressed” / under

pressure

3319271419111617228593493Family breakdown
10%8%10%7%9%8%9%9%12%7%11%a7%9%

242918710121611217403878Schools not doing
7%13%ij7%4%5%9%9%6%11%6%8%8%8%enough to educate

children on the dangers

418302191015131114274572Scotland's historic
1%8%l11%l11%l4%7%8%7%6%13%h5%9%b7%drinking culture

191818101611151833303565Taxes on alcohol being
6%8%7%5%8%d8%d9%d9%d1%3%6%7%6%too low

15142311111215897382463The fact that shops and
5%6%8%6%6%9%9%4%5%6%7%5%6%bars can sell alcohol

for longer

1812131014511994272653Social breakdown
6%5%5%5%7%3%6%5%5%4%5%5%5%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 2
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Second mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

20986988477251843Just an addiction for
6%4%3%3%4%6%4%2%4%6%5%4%4%some people / general

addiction

8964423410532427Long working hours
2%4%2%2%2%1%2%2%5%4%*5%b3%

76363558-1121022Alcohol advertising
2%3%1%3%1%3%d3%4%-1%2%2%2%

-1--1-----1-1Do not believe alcohol
-*--*-----*-*abuse occurs

452434143410202118135760117None/ Don't know
14%11%12%7%17%g7%12%11%10%12%11%12%11%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 2
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Second mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

110928109434669294121048141Peer pressure
5%14%13%17%14%14%9%15%q17%q5%14%14%13%15%14%

2963069031762201411937133Parents not taking
11%13%14%9%13%12%10%14%11%17%14%12%10%14%13%enough responsibility

for their children

1763258222742271110732109People feeling more
5%10%15%8%12%9%10%9%15%m14%12%10%9%4%11%“stressed” / under

pressure

46621757254441379104293Family breakdown
24%9%10%11%8%10%5%10%8%9%12%13%13%3%9%

1611555912232152949578Schools not doing
6%8%7%9%9%5%3%7%9%2%11%q5%29%10%8%enough to educate

children on the dangers

1511944620432118363572Scotland's historic
8%7%9%6%7%8%6%7%6%10%3%8%10%10%7%drinking culture

145163332662412775-465Taxes on alcohol being
8%6%7%5%5%10%v9%5%7%8%8%7%-8%6%too low

150863519722104581763The fact that shops and
7%7%4%9%5%8%9%5%6%5%6%12%s3%14%s6%bars can sell alcohol

for longer

-41122361552659432-53Social breakdown
-5%6%3%5%6%7%6%3%11%mr5%4%7%-5%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 2
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Second mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

13392281222394221143Just an addiction for
4%4%4%3%4%5%2%5%5%4%3%3%2%2%4%some people / general

addiction

1252-1982144121-327Long working hours
4%3%1%-3%3%2%3%2%1%3%2%-7%3%

116411472115-2--122Alcohol advertising
9%2%2%2%2%3%3%3%3%-2%--2%2%

-1-1--1-------1Do not believe alcohol
-*-1%v--1%s-------*abuse occurs

29218108019175116117826117None/ Don't know
10%12%8%16%12%7%23%prs11%9%13%8%12%5%11%11%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 2
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Second mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

39182815139181927135940100People feeling more
12%8%10%8%7%6%11%10%14%12%11%8%10%“stressed” / under

pressure

28152321141417231010434487Peer pressure
9%7%9%11%7%10%10%11%5%9%8%9%9%

2611252117141013226364782Parents not taking
8%5%9%11%9%10%6%6%11%6%7%10%8%enough responsibility

for their children

201716141151310217432467Just an addiction for
6%8%6%7%6%3%8%g5%11%g7%8%5%7%some people / general

addiction

191123128111014165412465The fact that shops and
6%5%8%6%4%8%6%7%8%5%8%5%6%bars can sell alcohol

for longer

17121618991016108243862Scotland's historic
5%5%6%9%5%6%6%8%5%7%5%8%6%drinking culture

20221361310713711293261Family breakdown
6%10%i5%3%6%7%4%6%4%10%5%7%6%

101324148789209352560Social breakdown
3%6%9%l7%4%5%5%4%10%8%7%5%6%

1681115111441047262551Taxes on alcohol being
5%4%4%8%5%10%df3%5%2%7%5%5%5%too low
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 3
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Third mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

16218614991233282351Schools not doing
5%9%ij3%3%7%d6%d6%6%2%3%5%5%5%enough to educate

children on the dangers

48102555341121124Alcohol advertising
1%4%3%1%3%3%3%1%2%1%2%2%2%

615961152591221Long working hours
2%1%2%5%k3%1%1%3%1%5%2%3%2%

2--2-11--2123Do not believe alcohol
1%--1%-1%*--1%***abuse occurs

104657241713356554424142140282None/ Don't know
32%i29%26%21%35%cdg23%33%g27%23%21%27%29%28%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 3
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Third mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-752366623-3628125748100People feeling more
-10%11%10%10%9%-8%t16%pst15%t6%10%t12%15%t10%“stressed” / under

pressure

46220656246261597126787Peer pressure
21%8%9%10%8%10%8%6%8%11%8%17%s19%13%9%

1572065322639163631882Parents not taking
3%8%10%9%8%9%8%9%9%4%8%5%2%15%q8%enough responsibility

for their children

152144411723598322667Just an addiction for
4%7%7%6%6%7%3%8%5%10%3%2%8%11%7%some people / general

addiction

1491424518535132332265The fact that shops and
3%6%6%3%7%7%7%8%8%2%3%5%5%5%6%bars can sell alcohol

for longer

247134431533096841-62Scotland's historic
10%6%6%6%6%6%4%7%5%8%10%m6%3%-6%drinking culture

14612546913396324461Family breakdown
6%6%6%7%7%3%1%7%5%7%4%3%12%8%6%

1501014218111512787--60Social breakdown
4%7%5%1%6%7%16%ms3%7%9%10%ms9%--6%

129186202192283421251Taxes on alcohol being
5%4%9%y10%v3%9%v13%ors5%4%4%5%2%3%4%5%too low
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 3
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Third mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

141813315224104524*51Schools not doing
5%5%4%1%5%6%3%5%6%4%6%3%13%1%5%enough to educate

children on the dangers

-158-1210-115-411124Alcohol advertising
-2%4%-2%4%-3%3%-5%1%4%3%2%

-174-2011111-311121Long working hours
-2%2%-3%u*2%3%1%-4%1%5%2%2%

-3--3--12-----3Do not believe alcohol
-*--1%--*1%-----*abuse occurs

72174922192572613336222326512282None/ Don't know
40%29%23%35%29%23%36%r29%21%26%28%36%r15%24%28%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 3
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- Third mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

141891501086966901228756276213489Peer pressure
43%40%55%kl56%kl34%47%h53%h60%dgh45%50%h52%a44%48%

138738678916559775428193182375Parents not taking
42%jk33%31%41%45%cdf46%cdf35%38%28%25%37%37%37%enough responsibility

for their children

117688070514154648640187149336People feeling more
36%31%29%36%25%29%32%32%45%fgh36%35%31%33%“stressed” / under

pressure

100647243554237495639154124278Family breakdown
31%29%26%22%27%30%22%25%29%35%f29%25%27%

3744736030303441522678136214Scotland's historic
11%19%l27%l31%kl15%21%20%21%27%h24%15%28%b21%drinking culture

574644273421302741229579174Just an addiction for
18%21%16%14%17%15%18%13%21%20%18%16%17%some people / general

addiction

546041163326312735198684170Schools not doing
17%i27%ijl15%8%16%18%18%14%18%17%16%17%17%enough to educate

children on the dangers

5035532934272831331410760167The fact that shops and
16%15%19%15%17%19%17%15%17%12%20%a12%16%bars can sell alcohol

for longer

483434323929233413116979149Taxes on alcohol being
15%15%13%17%20%cd21%cdf13%17%d7%10%13%16%15%too low
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 4
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- All mentions

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

362844313015232431167663139Social breakdown
11%13%16%16%15%11%13%12%16%14%14%13%14%

171212161145111214144357Long working hours
5%5%5%8%6%3%3%5%7%12%fg3%9%b6%

15181681011121344302556Alcohol advertising
5%8%6%4%5%8%d7%7%2%3%6%5%5%

932252213361015Do not believe alcohol
3%1%1%1%2%2%1%1%1%2%1%2%2%abuse occurs

8784517456131528None/ Don't know
3%3%3%2%2%1%4%g2%3%5%g3%3%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 4
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- All mentions

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

83651063732312037206983436351926489Peer pressure
48%48%50%60%48%48%51%46%56%s41%44%48%61%50%48%

6272842623210322177613226291118375Parents not taking
33%36%39%42%34%41%30%39%35%40%32%40%35%35%37%enough responsibility

for their children

325178142466912146713128181317336People feeling more
17%33%37%23%37%u28%17%32%t41%ot38%t34%t25%41%33%33%“stressed” / under

pressure

82055617188611312541272127915278Family breakdown
48%27%26%28%28%24%19%28%23%32%25%37%t31%30%27%

41535691395710993821211348214Scotland's historic
22%20%26%15%21%23%14%22%22%26%26%18%12%15%21%drinking culture

213931612140883291714959174Just an addiction for
12%18%15%10%18%16%11%18%17%21%17%13%15%18%17%some people / general

addiction

51303481263277127719101513170Schools not doing
31%17%16%13%19%13%10%16%16%9%23%q14%50%25%q17%enough to educate

children on the dangers

212632111054915722771218411167The fact that shops and
11%17%15%18%16%20%21%q16%15%8%14%25%q14%22%q16%bars can sell alcohol

for longer

2994210706118612613121118149Taxes on alcohol being
12%13%20%y16%10%24%v24%s13%15%16%14%15%3%16%15%too low
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 4
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- All mentions

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

111028590431856221912921139Social breakdown
4%14%13%9%13%17%25%mrs12%m13%m23%ms15%m13%m7%1%14%

1515-4810328101721457Long working hours
4%7%x2%-7%4%4%6%6%1%8%3%5%9%6%

1391623219226131811556Alcohol advertising
9%5%7%3%5%8%3%6%7%1%9%oq1%4%9%q5%

-131210425521--115Do not believe alcohol
-2%1%3%2%1%3%1%3%2%1%--1%2%abuse occurs

-2433204517312-1-28None/ Don't know
-3%1%5%3%1%7%4%2%1%2%-3%-3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 4
Q1 Which of the following factors, if any, do you think contributes the most to people abusing alcohol?

- All mentions

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

7763723252303858472014896244People who drink and
24%28%i26%i16%26%21%22%29%25%18%28%a20%24%drive

77406756474439553818104136240Young men who drink too
24%18%25%29%k23%31%c23%27%20%16%20%28%b24%much on a night out

464938382325322932328487172Teenagers getting hold
14%22%jl14%20%11%18%19%h14%17%29%egh16%18%17%of drink illegally

411842283015231728157851129Young women who drink
13%8%15%k14%15%11%13%9%15%14%15%10%13%too much on a night out

493325153614241918105368121Young children getting
15%ij15%9%8%18%cdeg10%14%10%9%9%10%14%12%hold of drink illegally

and experimenting

251524168811202310483180People who drink too
8%7%9%8%4%6%6%10%h12%h9%9%6%8%much at home

3-13111-21516No one is at risk
1%-*2%**1%-1%1%1%*1%

665555433571723Unsure
2%3%2%3%2%3%2%2%1%4%1%3%b2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 5
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- First mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

61874414171461511936152017715244People who drink and
38%25%21%23%25%u18%21%26%21%18%25%24%21%29%24%drive

-173621716754201124323141567240Young men who drink too
-23%29%28%25%22%28%25%25%28%18%20%19%14%24%much on a night out

21363361115011693315121588172Teenagers getting hold
15%18%15%9%16%20%15%15%19%18%15%21%27%15%17%of drink illegally

1101211182321152288119-10129Young women who drink
8%13%10%18%12%13%16%12%16%10%14%12%-19%13%too much on a night out

2932457737752149131368121Young children getting
12%12%11%9%11%15%10%12%8%10%16%18%r18%15%12%hold of drink illegally

and experimenting

552207462353215111024180People who drink too
28%7%10%12%7%9%7%7%9%13%o12%o2%12%2%8%much at home

-42-42-33--1--6No one is at risk
-1%1%-1%1%-1%2%--1%--1%

-157116521222111323Unsure
-2%3%1%2%2%2%3%1%3%1%1%3%5%2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 5
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- First mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

87468562555248524528132149280Young women who drink
27%21%31%k32%k27%37%defh28%26%23%26%25%30%28%too much on a night out

5438514138243338272410876184Young men who drink too
17%17%19%21%19%17%20%19%14%22%20%16%18%much on a night out

585039234318291949128685171Teenagers getting hold
18%22%ij14%12%22%ceg13%17%10%26%ceg11%16%17%17%of drink illegally

543038272818243133168168149Young children getting
17%14%14%14%14%12%14%15%17%14%15%14%15%hold of drink illegally

and experimenting

25231311101292399393372People who drink and
8%10%j5%5%5%8%5%11%h5%8%7%7%7%drive

11172311791315128382462People who drink too
3%7%8%l6%3%6%7%h7%6%7%7%5%6%much at home

3719241820915231615455398Unsure
11%8%9%9%10%6%9%11%8%13%8%11%10%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 6
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- Second mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

11997320188682712646261717812280Young women who drink
4%26%34%y33%28%27%38%p28%26%32%21%23%26%24%28%too much on a night out

2138439109596983512121055184Young men who drink too
13%18%20%14%16%24%v8%22%t20%t15%15%14%17%10%18%much on a night out

213331811542147223131814514171Teenagers getting hold
14%17%14%14%17%17%19%16%13%16%21%19%17%26%r17%of drink illegally

5116221310228668227171388149Young children getting
32%15%10%21%15%11%8%15%13%9%21%17%27%15%15%hold of drink illegally

and experimenting

25812-5017323208842472People who drink and
10%8%6%-7%7%4%5%11%s10%10%6%7%7%7%drive

-48133411672374791462People who drink too
-6%6%5%6%6%9%5%4%5%8%12%rs3%7%6%much at home

56920868199422111361698Unsure
27%9%9%13%10%8%12%9%12%13%4%8%3%11%10%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 6
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- Second mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

5836563540272634372110183185Teenagers getting hold
18%16%20%18%20%19%15%17%19%19%19%17%18%of drink illegally

543843303825283423179471165Young women who drink
17%17%16%15%19%18%16%17%12%15%18%15%16%too much on a night out

382733212120291523106058119Young children getting
12%12%12%11%11%14%17%eh8%12%9%11%12%12%hold of drink illegally

and experimenting

283231282215191631165365118People who drink and
9%14%11%15%11%10%11%8%16%14%10%13%12%drive

312523211713142816114852100Young men who drink too
10%11%8%11%9%9%8%14%9%10%9%11%10%much on a night out

2815211713913221113483481People who drink too
9%7%8%9%6%6%8%11%6%12%9%7%8%much at home

87516842503241534923123125248Unsure
27%23%25%22%25%23%24%26%26%21%23%26%24%

Page 21

Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 7
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- Third mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

41363881234515843212141719185Teenagers getting hold
25%18%18%12%18%18%20%19%19%14%17%23%4%18%18%of drink illegally

2130338106476892412121383165Young women who drink
10%17%15%14%16%19%8%20%mt14%15%14%18%25%5%16%too much on a night out

-912647630645191691248119Young children getting
-12%12%7%11%12%9%10%11%20%s11%16%13%15%12%hold of drink illegally

and experimenting

1932088326105316511959118People who drink and
7%12%9%14%12%10%15%12%9%7%14%12%15%18%12%drive

1752276329104518115524100Young men who drink too
6%10%11%11%9%12%14%10%10%13%6%6%7%8%10%much on a night out

1591975219538195443481People who drink too
4%8%9%12%8%8%6%8%11%6%5%5%10%7%8%much at home

8177551917153209846212714815248Unsure
49%23%26%30%25%21%28%22%26%26%32%19%26%28%24%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 7
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- Third mention

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

18210217012012392991049660303271574Young women who drink
56%k46%62%k62%k61%65%de58%51%50%55%57%55%57%too much on a night out

1631361339610670878211865272256527Teenagers getting hold
50%61%jl49%50%53%e50%51%41%62%e59%e51%52%52%of drink illegally

16310214111810281871208253260264524Young men who drink too
50%46%52%61%kl50%57%d51%60%d43%47%49%54%52%much on a night out

13011811670845665978844241194434People who drink and
40%53%ijl42%36%42%40%38%48%46%40%46%40%43%drive

141909663865277657336194195389Young children getting
43%i40%35%32%43%37%45%ce33%38%32%37%40%38%hold of drink illegally

and experimenting

6447694427263756463113589224People who drink too
20%21%25%23%14%18%22%h28%gh24%h28%h25%a18%22%much at home

3-13111-21516No one is at risk
1%-*2%**1%-1%1%1%*1%

665444333561621Unsure
2%3%2%2%2%3%2%2%1%4%1%3%b2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 8
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- All mentions

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

44311273937614744267984640381625574Young women who drink
21%57%59%64%56%59%62%59%56%56%49%53%51%48%57%too much on a night out

94051012234913739225884044461531527Teenagers getting hold
53%53%47%36%52%w55%w55%50%51%49%54%63%48%60%52%of drink illegally

33861273333914236255974632291317524Young men who drink too
19%51%60%y53%50%57%51%56%mop56%mp55%mp38%40%44%32%52%much on a night out

933975223048929195722840301328434People who drink and
55%44%x35%36%45%u36%40%43%41%34%48%42%43%54%q43%drive

730072232559620165553239371823389Young children getting
43%39%34%37%38%38%27%37%31%39%47%rt52%rst58%44%38%hold of drink illegally

and experimenting

616053181395816934220211489224People who drink too
33%21%25%29%21%23%23%21%24%24%26%20%25%17%22%much at home

-42-42-33--1--6No one is at risk
-1%1%-1%1%-1%2%--1%--1%

-137114521122111321Unsure
-2%3%1%2%2%2%2%1%3%1%1%3%5%2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 8
Q2 Which of the following groups of people, if any, do you think are most at risk of abusing alcohol?

- All mentions

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

1901341671181038110212912470306303609Scotland has no more of
58%60%61%61%51%58%60%64%h65%h63%58%62%60%a problem with alcohol

than other countries
like England and it
would not
make a difference to
introduce a range of
measures to control
drinking habits just
for Scotland

113799459905261545435180166346Scotland has a more
35%35%34%31%45%cdef37%36%27%28%31%34%34%34%serious problem with

alcohol than other
countries like England
and therefore
needs special measures
to control drinking
habits

1058102141211425934Neither of these
3%2%3%5%1%1%3%6%gh6%gh4%5%a2%3%

12556764721181027Don't know
4%2%2%3%3%5%2%3%1%1%3%2%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 9
Q3 Which of the following two statements do you agree with the most?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

10500883245310853266944354442234609Scotland has no more of
59%66%x41%53%67%uw43%73%qrs59%54%52%66%61%72%66%60%a problem with alcohol

than other countries
like England and it
would not
make a difference to
introduce a range of
measures to control
drinking habits just
for Scotland

6219112191921231715767342426616346Scotland has a more
37%29%53%y31%29%49%vw23%35%38%t41%t29%37%20%31%34%serious problem with

alcohol than other
countries like England
and therefore
needs special measures
to control drinking
habits

-26591671229-2--134Neither of these
-3%2%14%uv2%3%1%5%5%-2%--1%3%

1178113102756322127Don't know
4%2%4%2%2%4%2%2%3%7%s3%2%8%3%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 9
Q3 Which of the following two statements do you agree with the most?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

14112113910410170921038554250255505Harsh punishment for
43%54%l51%54%l50%50%54%51%45%48%47%52%50%licensees that sell to

underage drinker

1311181351048463961108648249238487Improve education of
40%53%l49%l54%l42%45%56%gh54%h45%44%47%49%48%alcohol abuse in

schools

1208910676785472796445204187391Encourage the police to
37%40%39%39%39%38%42%39%33%41%39%38%38%arrest more people for

drunken / anti-social
behaviour

120849569795456746044183185368Fine parents whose
37%38%35%36%39%38%33%37%32%40%35%38%36%children abuse alcohol

96656457534349733629152130282Raise the drinking age
30%29%23%30%26%30%d29%36%dh19%26%29%27%28%to 21

75527443573041464428137108245Restrict alcohol
23%23%27%22%28%21%24%23%23%25%26%22%24%advertising to late

evening hours

75376347522833413930120104223Raise the price of all
23%17%23%25%26%20%19%21%21%27%23%21%22%alcohol by raising tax

5968622942314846301912395218Make shops put all
18%30%il23%15%21%22%28%d23%16%17%23%19%21%their alcohol in one

designated area of the
shop
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 10
Q4 Which of the following, if any, do you think would be effective measures for the Government to take in dealing with alcohol abuse in Scotland?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

6244555147233631463011399212Do more to prevent
19%20%20%26%23%g16%21%15%24%27%eg21%20%21%family breakdown

6451553143313734322311090200Force supermarkets to
20%23%20%16%22%22%21%17%17%20%21%18%20%sell alcohol at special

kiosks, not at normal
tills

6548434353323844231011188199Further restrict the
20%21%16%22%26%cd22%cd22%cd22%c12%9%21%18%20%times shops and pubs

can sell alcohol

4336433433202634212310353156Force pubs and bars to
13%16%16%18%16%14%15%17%11%21%20%a11%15%sell drinks in smaller

measurements

423531142320212419166757123Force alcohol drinks
13%16%i11%7%11%14%12%12%10%15%13%12%12%firms to put warnings

on bottles and cans

86119745611-201434Other
3%3%4%5%4%3%3%3%6%-4%3%3%

2-2-----4-224Alcohol abuse is not an
1%-1%-----2%-***issue

97715645-4141024Unsure
3%3%3%1%3%4%d2%2%-4%d3%2%2%

6574434622101122None of these
2%2%2%2%2%2%3%3%1%2%2%2%2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 10
Q4 Which of the following, if any, do you think would be effective measures for the Government to take in dealing with alcohol abuse in Scotland?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

93771122334512632226953736391623505Harsh punishment for
51%50%52%38%51%51%44%50%54%46%44%54%54%45%50%licensees that sell to

underage drinker

7374991534111733209883941321927487Improve education of
42%49%46%24%51%w47%w45%46%51%47%50%44%63%53%48%alcohol abuse in

schools

9298761626210023172712631351120391Encourage the police to
54%39%36%25%39%40%31%38%41%32%38%49%37%39%38%arrest more people for

drunken / anti-social
behaviour

728369132549326161672626271222368Fine parents whose
39%37%33%21%38%w37%w36%36%39%32%31%38%39%44%36%children abuse alcohol

320569816510720135321824251514282Raise the drinking age
18%27%32%13%24%43%vw28%30%r18%22%29%34%r48%27%28%to 21

3181575168641711536201619715245Restrict alcohol
18%24%27%9%25%w26%w23%26%21%24%19%26%24%30%24%advertising to late

evening hours

213285993116159846201112813223Raise the price of all
13%17%40%y15%14%46%vw21%22%26%p25%14%16%25%26%22%alcohol by raising tax

41704015140591794311318181116218Make shops put all
26%22%19%24%21%24%24%21%18%16%22%25%35%30%21%their alcohol in one

designated area of the
shop
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 10
Q4 Which of the following, if any, do you think would be effective measures for the Government to take in dealing with alcohol abuse in Scotland?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

215847101376410943519211887212Do more to prevent
13%21%22%16%20%26%13%21%20%23%26%24%27%14%21%family breakdown

315540813652138534151915811200Force supermarkets to
17%20%19%13%20%21%19%19%19%18%23%21%25%21%20%sell alcohol at special

kiosks, not at normal
tills

314450812561248625181514413199Further restrict the
17%19%24%13%19%24%33%rs19%15%22%18%19%13%26%20%times shops and pubs

can sell alcohol

1103518905511612720101485156Force pubs and bars to
4%13%24%y13%13%22%v16%13%16%24%s12%19%25%11%15%sell drinks in smaller

measurements

110120285321248181310948123Force alcohol drinks
4%13%10%3%13%13%17%11%10%16%12%13%14%16%12%firms to put warnings

on bottles and cans

1201332110116102-2-334Other
5%3%6%y5%3%4%2%3%6%p2%-2%-6%3%

-4--4---2----24Alcohol abuse is not an
-1%--1%---1%s----4%s*issue

-18321452724422124Unsure
-2%1%4%2%2%3%2%1%4%5%2%5%2%2%

217311322441721-22None of these
12%2%1%2%2%1%2%1%3%2%9%mrs3%3%-2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 10
Q4 Which of the following, if any, do you think would be effective measures for the Government to take in dealing with alcohol abuse in Scotland?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

2231551821141199611212914177330344674It is unfair that I
69%i69%66%59%59%68%h66%64%74%h69%62%70%b66%should have to pay a

higher price for the
alcohol I buy because
of a minority of people
who abuse alcohol

68536563563952453225143106249I am happy to pay a
21%24%24%33%l28%d28%d30%d23%17%23%27%22%25%higher price for the

alcohol I buy because
higher prices will
reduce problem drinking
amongst other people

2010201119331899352661Neither of these
6%4%7%6%9%fg2%2%9%fg5%8%fg7%5%6%

14675734910-201132Don't know
4%3%3%2%4%2%2%4%5%-4%2%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 11
Q5 Which of the following two statements, do you most agree with?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

1057481-674-443011054866532136674It is unfair that I
56%75%x38%-100%uw-61%67%60%59%80%qrst74%68%70%66%should have to pay a

higher price for the
alcohol I buy because
of a minority of people
who abuse alcohol

4130114--24920105542410111015249I am happy to pay a
23%17%53%y--100%vw28%p23%p31%op29%p13%16%32%30%p25%higher price for the

alcohol I buy because
higher prices will
reduce problem drinking
amongst other people

3421061--63212326--61Neither of these
17%6%5%100%uv--8%7%7%4%3%8%--6%

1169---2135732--32Don't know
4%2%4%---3%3%3%8%s4%2%--3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 11
Q5 Which of the following two statements, do you most agree with?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

1618915012788698710011370275251526Forcing supermarkets
50%k40%55%k66%jkl44%49%51%50%59%h63%gh52%51%52%and shops to keep

alcohol in one place

1311209659996271835536207199406Supermarkets and shops
40%i54%ijl35%30%49%cd44%d41%d41%29%32%39%41%40%should be forced to

keep alcohol in

18918488711123252549None of these
5%4%7%i2%4%6%4%6%6%2%5%5%5%

1561046268103221234Don't know
5%2%4%2%3%1%3%4%5%2%4%3%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 12
Q6 The Scottish Government may introduce a new law forcing shops and supermarkets to keep all alcohol in one place to deal with alcohol abuse issues.

Which of the following two statements, do you most agree with?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

104031042537910934230983745391627526Forcing supermarkets
59%53%49%41%56%uw44%48%51%56%46%54%54%51%53%52%and shops to keep

alcohol in one place

5299972025112732178613934281320406Supermarkets and shops
29%39%45%33%37%51%vw45%39%35%47%42%39%42%39%40%should be forced to

keep alcohol in

24241529532862251249None of these
13%6%2%24%uv4%2%5%6%3%2%3%7%5%4%5%

-1781159216941-1234Don't know
-2%4%2%2%3%3%4%5%5%1%-3%4%3%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 12
Q6 The Scottish Government may introduce a new law forcing shops and supermarkets to keep all alcohol in one place to deal with alcohol abuse issues.

Which of the following two statements, do you most agree with?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

159139130909879105968655299219518I would be happy to
49%62%ijl47%47%49%56%61%deh48%45%50%57%a45%51%queue up at a separate

kiosk to buy alcohol
because I recognise the
damage
it can cause and that
it needs to be treated
as a very different
product to other
supermarket items.

1237212196815259868351186226412I would not be happy to
38%32%44%k50%kl40%37%35%43%43%46%35%46%b41%queue up at a separate

kiosk to buy alcohol
because I resent the
suggestion
that I am engaging in
some sort of
questionable behaviour
by buying alcohol.

20516417419131232346None of these
6%2%6%2%8%cfg3%1%4%f7%f1%4%5%4%

237736561193202040Don't know
7%ij3%2%2%3%4%3%5%5%3%4%4%4%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 13
Q7 The Scottish Government is considering the possibility of forcing supermarkets to have separate kiosks to sell alcohol, similar to the kiosks they

have to sell cigarettes.  Which of the following statements do you most agree with?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

113661352131616736218864450361532518I would be happy to
62%48%63%y34%47%67%vw51%48%49%54%61%51%48%62%51%queue up at a separate

kiosk to buy alcohol
because I recognise the
damage
it can cause and that
it needs to be treated
as a very different
product to other
supermarket items.

633863173216823192733331271518412I would not be happy to
38%44%x30%28%48%uw27%32%42%42%41%38%38%49%35%41%queue up at a separate

kiosk to buy alcohol
because I resent the
suggestion
that I am engaging in
some sort of
questionable behaviour
by buying alcohol.

-33820224122361*31-46None of these
-4%4%33%uv3%1%17%mpqrs5%3%1%1%5%3%-4%

-2573151111910415-140Don't know
-3%3%5%2%4%1%4%6%4%1%7%-3%4%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 13
Q7 The Scottish Government is considering the possibility of forcing supermarkets to have separate kiosks to sell alcohol, similar to the kiosks they

have to sell cigarettes.  Which of the following statements do you most agree with?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

55336858362639425019113101213It is fair to reduce
17%15%25%kl30%kl18%18%23%21%26%17%21%21%21%promotions or to make

alcohol more expensive
in Scotland than in
England

25218319713015411012515313386395367762It is unfair that in
77%i82%ij72%68%76%78%73%76%70%78%75%75%75%Scotland people will

have to pay more for
their drink in
comparision to England

53724232328917None of these
1%2%2%1%2%1%2%1%1%2%2%2%2%

14533723353121224Don't know
4%j2%1%1%4%2%2%2%3%2%2%2%2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 14
Q8 The Scottish Government is looking at reducing the number of drink promotions shops are allowed to run in order to deal with alcohol abuse issues.

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

--213108111468353271311911213It is fair to reduce
--100%y16%12%46%vw9%18%30%opst33%opst16%16%29%22%21%promotions or to make

alcohol more expensive
in Scotland than in
England

-762-42574130643501185265572035762It is unfair that in
-100%x-69%u85%uw52%89%mqr78%qr68%63%79%q79%66%69%75%Scotland people will

have to pay more for
their drink in
comparision to England

17--3104162-44--17None of these
100%--5%1%2%1%1%1%-5%s5%--2%

---69211313--2524Don't know
---10%uv1%1%1%3%*4%--5%9%oprs2%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 14
Q8 The Scottish Government is looking at reducing the number of drink promotions shops are allowed to run in order to deal with alcohol abuse issues.

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

4939663520212644443382106188NET: Likely
15%17%24%l18%10%15%15%22%h23%h30%fgh15%22%b19%

292430251210132431184365108Very likely       (5)
9%11%11%13%6%7%8%12%h16%fgh16%fgh8%13%b11%

2015351081113201315384180Fairly likely     (4)
6%7%13%il5%4%8%8%10%h7%13%h7%8%8%

711115846358171633Neither/ nor      (3)
2%5%4%3%4%3%3%1%2%7%e3%3%3%

546139382527293553249598193Fairly unlikely   (2)
17%27%jl14%20%12%19%17%18%28%h22%18%20%19%

198110150107137851041168442319247566Very unlikely     (1)
61%k49%55%56%68%cde60%cd61%cd57%c44%38%60%a51%56%

25217118914616211113315113766414345759NET: Unlikely
78%j77%69%75%80%c79%c78%c75%c71%59%78%a71%75%

173981256365162137Don't know
5%k1%3%4%6%e3%4%1%3%4%3%4%4%

1.792.012.08l1.961.591.791.812.00h2.22fgh2.46efg1.812.10b1.95Mean
h

1.321.341.471.431.151.261.291.461.501.531.301.471.39Standard Deviation
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 15
Q9 If alcohol promotions were banned in shops in Scotland and the price of alcohol was increased by the Scottish Government, how likely or unlikely would you be to order cheaper alcohol

from England?

Base: All respondents

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

0.070.100.090.110.070.090.090.130.170.170.050.070.04Standard Error
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 15
Q9 If alcohol promotions were banned in shops in Scotland and the price of alcohol was increased by the Scottish Government, how likely or unlikely would you be to order cheaper alcohol

from England?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

11612510152245844114161549188NET: Likely
6%21%x12%16%22%u10%7%19%t23%t17%20%t21%t14%18%19%

-93156891234823810744108Very likely       (5)
-12%7%10%13%u5%4%11%13%10%13%10%14%8%11%

167104631223617568-580Fairly likely     (4)
6%9%5%6%9%u5%3%8%10%7%7%11%-10%8%

12466225115435-2333Neither/ nor      (3)
5%3%3%9%uv3%2%1%3%2%3%6%-8%6%3%

-15830213850158332161114615193Fairly unlikely   (2)
-21%x14%4%20%w20%w21%18%19%20%14%20%19%29%p19%

153961463933916651250924746381724566Very unlikely     (1)
90%52%69%y63%50%67%v71%mrs55%53%57%56%54%57%47%56%

1555417641476216663331256357532339759NET: Unlikely
90%73%82%y67%71%87%vw91%mopq74%72%77%70%74%76%76%75%

rs

-237524512063341-37Don't know
-3%3%8%u4%2%1%4%3%3%4%5%2%-4%

1.272.06x1.631.872.12u1.591.471.96t2.09t1.902.02t1.99t1.932.03t1.95Mean

0.831.441.211.431.471.090.951.401.491.361.471.421.421.291.39Standard Deviation
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 15
Q9 If alcohol promotions were banned in shops in Scotland and the price of alcohol was increased by the Scottish Government, how likely or unlikely would you be to order cheaper alcohol

from England?

Base: All respondents

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

0.200.050.090.200.060.070.120.070.110.150.150.180.260.170.04Standard Error
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 15
Q9 If alcohol promotions were banned in shops in Scotland and the price of alcohol was increased by the Scottish Government, how likely or unlikely would you be to order cheaper alcohol

from England?

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6139683336394232213195106201Unweighted Base

56*49*76*40**28*25*32*47*49**41*99*122*221Weighted Base

30274618812213028225665121Order by internet
55%54%61%44%30%48%64%h63%h57%55%57%53%55%

510771435106141629Drive to England
9%21%9%18%5%18%10%11%20%14%14%13%13%

53510534453131023Order by phone
10%6%6%25%18%10%11%9%10%6%13%8%10%

245211122611113Take public transport
3%8%6%5%3%5%3%4%4%15%1%9%b6%to England

519-3221439715Other
9%1%12%-10%6%7%3%9%7%9%5%7%

85539325-261420Unsure
15%10%6%7%33%cefg12%5%10%-4%6%11%9%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 16
Q10 Which of the following ways, if any, best describes how you would be most likely to obtain alcohol, purchased from England?

Base: All likely/ neither/ nor to travel to England for cheaper alcohol

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

216927121543248841162013712201Unweighted Base

2**18531**15**17429**5**99*44*16**21**15**7**12**221Weighted Base

110415210412146321491018121Order by internet
57%56%47%13%60%42%25%46%72%s83%41%68%21%63%55%

-245-2641183-412-29Drive to England
-13%17%-15%13%14%18%7%-21%6%31%-13%

-18521473831411323Order by phone
-9%17%10%8%24%48%8%7%4%20%7%12%21%10%

-1122101-631-2-213Take public transport
-6%5%12%6%3%-6%6%4%-10%-16%6%to England

-1228511121-11--15Other
-7%7%55%3%5%13%12%1%-5%5%--7%

11622144-1031312-20Unsure
43%9%8%10%8%13%-10%6%9%14%4%36%-9%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 16
Q10 Which of the following ways, if any, best describes how you would be most likely to obtain alcohol, purchased from England?

Base: All likely/ neither/ nor to travel to England for cheaper alcohol

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

1321201221047670811049355243235479NET: Agree
41%54%l45%54%l38%50%h47%h51%h49%49%46%48%47%

72525549353741484324110118228Strongly agree      (5)
22%23%20%25%17%26%h24%24%22%22%21%24%22%

61686755423439555030133117250Tend to agree       (4)
19%30%l25%28%l21%24%23%27%26%27%25%24%25%

3218291321101892411524093Neither/ nor        (3)
10%8%11%7%10%e7%10%e5%12%e10%10%8%9%

6436603436273947301710292195Tend to disagree    (2)
20%16%22%18%18%19%23%23%16%15%19%19%19%

552947334322232831168480164Strongly disagree   (1)
17%13%17%17%22%f16%14%14%16%14%16%16%16%

1196610767794962756133187172359NET: Disagree
37%29%39%35%39%35%36%37%32%30%35%35%35%

4220159251111131412464086Don't know
13%ij9%6%5%12%f8%6%7%7%11%9%8%8%

3.113.383.093.292.943.28h3.23h3.263.253.313.173.233.20Mean

1.491.411.441.481.491.491.431.461.441.431.441.481.46Standard Deviation

Page 45

Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 17
Q11 “The Scottish economy faces uncertain times and it would be a poor idea to bring in more regulations for our drinks firms which could threaten profitability and jobs.”

Base: All respondents

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

0.080.100.090.120.100.100.100.130.160.170.060.070.05Standard Error
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 17
Q11 “The Scottish economy faces uncertain times and it would be a poor idea to bring in more regulations for our drinks firms which could threaten profitability and jobs.”

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

840562223698131221813837311426479NET: Agree
48%53%x29%37%55%uw33%43%49%47%46%45%43%47%51%47%

420222618730171123818181736228Strongly agree      (5)
21%27%x10%10%28%uw12%23%25%22%22%22%24%10%12%22%

520240161825114109442019141120250Tend to agree       (4)
27%27%x19%26%27%21%20%24%25%24%23%19%37%39%ost25%

36718562259421351253493Neither/ nor        (3)
20%9%8%8%9%10%13%9%7%6%14%6%10%8%9%

1131611011365147931161320615195Tend to disagree    (2)
4%17%29%y17%17%26%v19%18%18%20%16%28%20%30%19%

2966414836015682915141544164Strongly disagree   (1)
11%13%30%y23%v12%24%v21%15%17%18%17%21%13%8%16%

32271252419612529147603127351019359NET: Disagree
15%30%59%y39%29%50%v40%33%34%38%33%49%s33%38%35%

3638104719341209723186Don't know
17%8%4%16%v7%8%4%9%12%o11%8%2%10%3%8%

3.513.41x2.492.823.44uw2.683.053.283.203.133.192.973.123.183.20Mean

1.341.421.381.441.421.401.511.461.481.511.451.531.311.241.46Standard Deviation
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 17
Q11 “The Scottish economy faces uncertain times and it would be a poor idea to bring in more regulations for our drinks firms which could threaten profitability and jobs.”

Base: All respondents

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

0.340.050.100.210.060.090.190.070.120.180.160.190.260.170.05Standard Error
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 17
Q11 “The Scottish economy faces uncertain times and it would be a poor idea to bring in more regulations for our drinks firms which could threaten profitability and jobs.”

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

4399422-99101626Edinburgh Central
1%2%3%5%l2%1%1%-5%e8%efgh2%3%3%

7717512735121022Dumbarton
2%3%*4%j2%1%1%3%1%4%2%2%2%

86447444-4121022West Aberdeenshire &
2%3%1%2%4%d3%2%2%-3%2%2%2%Kincardine

8652-24483101121Glasgow Shettleston
2%3%2%1%-1%2%h2%4%h3%h2%2%2%

927323562151420Greenock & Inverclyde
3%1%3%1%1%2%3%3%1%1%1%3%2%

366411445413519Clydebank and Milngavie
1%3%2%2%*1%2%2%2%4%h3%1%2%

542861323361319North Tayside
1%2%1%4%j3%g1%2%1%2%3%1%3%2%

745321418215419East Lothian
2%2%2%2%1%1%2%1%4%2%3%a1%2%

469-222-11310819Dunfermline East
1%3%3%i-1%1%1%-6%eh3%2%2%2%

Page 49

Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 18
Region I

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

734523137371118Edinburgh North and
2%1%1%2%1%2%*1%4%2%1%2%2%Leith

34562243-79818Edinburgh South
1%2%2%3%1%1%2%1%-7%degh2%2%2%

376225263-51217Galloway & Upper
1%3%2%1%1%3%h1%3%1%-1%2%2%Nithsdale

635342-34411617Inverness East, Nairn &
2%1%2%1%2%f2%f-1%2%3%f2%1%2%Lochaber

575-2-24639817East Kilbride
1%3%i2%-1%-1%2%3%3%2%2%2%

12584224238917Eastwood
*1%2%4%l2%1%1%2%1%3%1%2%2%

83423-437-8917Glasgow Maryhill
2%1%2%1%1%-2%g1%4%g-1%2%2%

52362124618816Gordon
2%1%1%3%1%1%1%2%3%1%1%2%2%

615521364112416Tweeddale, Ettrick &
2%*2%2%1%*2%3%2%1%2%1%2%Lauderdale
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 18
Region I

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

217622344161016Glasgow Govan
1%*3%3%1%1%2%2%2%1%1%2%2%

444322172361016Moray
1%2%2%2%1%1%1%3%1%3%1%2%2%

535232232341216Glasgow Kelvin
1%2%2%1%2%2%1%1%1%3%1%2%b2%

637-5-23247815Glasgow Springburn
2%1%3%-2%g-1%1%1%4%g1%2%2%

743212346-7815Ochil
2%2%1%1%*1%2%2%3%-1%2%2%

353422235111515Paisley South
1%2%1%2%1%1%1%2%3%1%2%1%2%

31842243218715Strathkelvin & Bearsden
1%*3%2%1%1%3%2%1%1%2%1%1%

74222323318715West Renfrewshire
2%2%1%1%1%2%1%2%1%1%1%1%1%

54334147--9615Dunfermline West
1%2%1%2%2%*2%3%--2%1%1%
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Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 18
Region I

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

71435415--9615Dundee East
2%*2%1%3%3%*2%--2%1%1%

3111-12217111315Angus
1%*4%ikl-1%1%1%1%4%1%2%1%1%

434223135-7714Argyll and Bute
1%2%2%1%1%2%1%2%3%-1%1%1%

652122172-8614Orkney & Shetland
2%2%1%*1%1%*4%f1%-2%1%1%

25342212619514Falkirk East
1%2%1%2%1%2%1%1%3%1%2%1%1%

824143323-6814Paisley North
3%1%1%*2%2%2%1%1%-1%2%1%

473-11512310414Stirling
1%3%i1%-1%1%3%1%1%3%2%1%1%

63416125--7714Central Fife
2%1%1%1%3%1%1%2%--1%1%1%

63321434-27714Clydesdale
2%1%1%1%*3%dh2%2%-1%1%1%1%
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Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

6-26233-5-21114Ross, Skye & Inverness
2%-1%3%k1%2%e2%-3%-*2%b1%West

425322162-10414Ayr
1%1%2%2%1%2%*3%1%-2%1%1%

26421231259414Livingston
1%3%1%1%*1%1%1%1%5%eh2%1%1%

82414233-213114Dumfries
2%1%1%*2%1%2%1%-1%2%a*1%

2363713-3-5913North East Fife
1%1%2%2%3%eg1%2%-1%-1%2%1%

5332235--321113Carrick, Cumnock and
2%1%1%1%1%2%e3%e--3%*2%b1%Doon Valley

531352223-9413Coatbridge and Chryston
2%1%1%2%2%2%1%1%1%-2%1%1%

4-542135-35713Motherwell & Wishaw
1%-2%2%1%*2%3%-2%1%1%1%

453131144-6712Banff and Buchan
1%2%1%*1%*1%2%2%-1%1%1%

634-43212-7612Cunninghame South
2%1%1%-2%2%1%1%1%-1%1%1%
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Absolutes/col percents
Table 18
Region I

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

10-111211518412Glasgow Pollock
3%jk-**1%1%1%1%3%1%2%1%1%

2415-452-27512Glasgow Rutherglen
1%2%*3%j-3%h3%h1%-2%1%1%1%

63122113315712Glasgow Baillieston
2%1%*1%1%1%*2%2%1%1%1%1%

2612243-3-7512Perth
1%3%j*1%1%3%e2%-1%-1%1%1%

52235123--6512Dundee West
1%1%1%1%3%1%1%2%--1%1%1%

435-4-242-7512Roxburgh & Berwickshire
1%1%2%-2%-1%2%1%-1%1%1%

53217222--5712Glasgow Anniesland
2%2%1%1%3%d1%1%1%--1%1%1%

23333111-55611Linlithgow
1%1%1%2%1%1%*1%-5%def1%1%1%

33513121417411Aberdeen South
1%1%2%*1%1%1%1%2%1%1%1%1%

32512313215611Edinburgh West
1%1%2%1%1%2%*1%1%1%1%1%1%
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Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing
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Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

5232441-2-4711Aidrie and Shotts
2%1%1%1%2%3%ef*-1%-1%1%1%

3332243--27411Kirkcaldy
1%1%1%1%1%3%de2%--1%1%1%1%

414323222-5611Aberdeen North
1%*1%1%1%2%1%1%1%-1%1%1%

7211323-2-7411Hamilton South
2%1%*1%2%2%2%-1%-1%1%1%

24233142-25611Glasgow Cathcart
*2%1%1%1%1%2%1%-1%1%1%1%

42324133--6411Western Isles
1%1%1%1%2%*2%1%--1%1%1%

21352332-12911Edinburgh East and
1%*1%2%1%2%2%1%-1%*2%b1%Musselburgh

42312314-18310Caithness, Sutherland
1%1%1%1%1%2%*2%-1%1%1%1%and Easter Ross

32414221-27310Cunninghame North
1%1%1%*2%1%1%1%-1%1%1%1%

13331233-17310Cumbernauld and Kilsyth
*1%1%2%*2%2%1%-1%1%1%1%

42225132--5510Kilmarnock & Loudoun
1%1%1%1%2%*2%1%--1%1%1%

Page 55

Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
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Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing
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Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

45112313--3710Midlothian
1%2%**1%2%1%2%--1%1%1%

135121114-739Aberdeen Central
*1%2%1%1%1%1%1%2%-1%1%1%

11433133--639Edinburgh Pentlands
**1%2%2%1%2%1%--1%1%1%

613-3131--639Hamilton North &
2%*1%-2%1%2%1%--1%1%1%Bellshill

1421233---448Falkirk West
*2%1%1%1%2%e1%---1%1%1%
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Absolutes/col percents
Table 18
Region I

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-16105129--26-----26Edinburgh Central
-2%5%8%v2%4%--15%mopqs-----3%

t

11462134-22------22Dumbarton
9%2%3%3%2%2%-5%r------2%

11921165----22---22West Aberdeenshire &
7%2%1%1%2%2%----27%moqrs---2%Kincardine

t

-1544161-21------21Glasgow Shettleston
-2%2%7%u2%u*-5%r------2%

-1642144-20------20Greenock & Inverclyde
-2%2%2%2%2%-4%r------2%

-1543115-19------19Clydebank and Milngavie
-2%2%5%2%2%-4%r------2%

-181111619-------19North Tayside
-2%*1%2%2%26%mopqr-------2%

s

-136-144--19-----19East Lothian
-2%3%-2%2%--11%mopqs-----2%

t

11521171-----19--19Dunfermline East
5%2%1%1%2%*-----26%mpqrs--2%

t
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Absolutes/col percents
Table 18
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Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-108198--18-----18Edinburgh North and
-1%4%y1%1%3%--11%mopqs-----2%Leith

t

-1341125--18-----18Edinburgh South
-2%2%1%2%2%--10%mopqs-----2%

t

-79-116------17-17Galloway & Upper
-1%4%y-2%2%------56%-2%Nithsdale

-143-125---17----17Inverness East, Nairn &
-2%1%-2%2%---21%moprs----2%Lochaber

t

-161-89-17------17East Kilbride
-2%*-1%4%v-4%r------2%

-134-152-17------17Eastwood
-2%2%-2%1%-4%r------2%

-1232102-17------17Glasgow Maryhill
-2%1%3%1%1%-4%r------2%

-142-151----16---16Gordon
-2%1%-2%*----20%moqrs---2%

t

1781115--16-----16Tweeddale, Ettrick &
4%1%4%y1%2%2%--9%mopqs-----2%Lauderdale

t
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Absolutes/col percents
Table 18
Region I

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-1242104-16------16Glasgow Govan
-2%2%3%1%2%-4%r------2%

-104192---16----16Moray
-1%2%2%1%1%---19%moprs----2%

t

-151184-16------16Glasgow Kelvin
-2%*2%1%2%-3%r------2%

11021104-15------15Glasgow Springburn
4%1%1%2%2%1%-3%r------2%

-123-87-------1515Ochil
-2%1%-1%3%-------30%opqrs2%

t

-1422112-15------15Paisley South
-2%1%3%2%1%-3%r------2%

-115-78-15------15Strathkelvin & Bearsden
-1%2%-1%3%v-3%r------1%

266-114-15------15West Renfrewshire
13%1%3%y-2%1%-3%r------1%

-1232111-----15--15Dunfermline West
-2%1%3%2%*-----21%mpqrs--1%

t
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Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing

Prepared on behalf of The Wine and Spirit Trade Association by ICM Research



Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-11438315-------15Dundee East
-1%2%5%v1%1%21%mopqr-------1%

s

-131111315-------15Angus
-2%1%1%2%1%20%mopqr-------1%

s

-105292-14------14Argyll and Bute
-1%2%4%1%1%-3%r------1%

-96-104---14----14Orkney & Shetland
-1%3%-1%2%---17%moprs----1%

t

-74-123-------1414Falkirk East
-1%2%-2%1%-------28%opqrs1%

t

-1121111-14------14Paisley North
-1%1%1%2%1%-3%r------1%

-111-122-------1414Stirling
-1%1%-2%1%-------27%opqrs1%

t

-131293-----14--14Central Fife
-2%*3%1%1%-----19%mpqrs--1%

t

-121274-14------14Clydesdale
-2%1%4%1%2%-3%r------1%
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* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-59164---14----14Ross, Skye & Inverness
-1%4%y2%1%1%---17%moprs----1%West

t

1103194-14------14Ayr
5%1%1%1%1%2%-3%r------1%

284-85--14-----14Livingston
9%1%2%-1%2%--8%opqst-----1%

-14--104------14-14Dumfries
-2%--1%2%------44%-1%

392284-----13--13North East Fife
16%1%1%3%1%2%-----19%mpqrs--1%

t

1102-121-13------13Carrick, Cumnock and
6%1%1%-2%*-3%r------1%Doon Valley

-1111101-13------13Coatbridge and Chryston
-2%1%2%2%1%-3%r------1%

-121175-13------13Motherwell & Wishaw
-2%*2%1%2%-3%r------1%

112--101----12---12Banff and Buchan
4%2%--1%*----15%moqrs---1%

t

-93-75-12------12Cunninghame South
-1%1%-1%2%-3%------1%
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Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-111165-12------12Glasgow Pollock
-1%1%2%1%2%-3%------1%

-111-74-12------12Glasgow Rutherglen
-1%1%-1%1%-3%------1%

-92-111-12------12Glasgow Baillieston
-1%1%-2%*-3%------1%

-11-17312-------12Perth
-1%-2%1%1%16%mopqr-------1%

s

111--7412-------12Dundee West
4%1%--1%2%16%mopqr-------1%

s

-101271--12-----12Roxburgh & Berwickshire
-1%1%3%1%*--7%pqs-----1%

-101-84-12------12Glasgow Anniesland
-1%1%-1%2%-3%------1%

-101-92--11-----11Linlithgow
-1%1%-1%1%--7%pqs-----1%

182-101----11---11Aberdeen South
6%1%1%-2%*----14%moqrs---1%

t

-65173--11-----11Edinburgh West
-1%2%2%1%1%--6%pqs-----1%

Page 62

Drinking Issues
CATI Fieldwork : July 8th-17th 2008

Absolutes/col percents
Table 18
Region I

Base: All respondents
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* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-82181-11------11Aidrie and Shotts
-1%1%1%1%1%-2%------1%

-83-92-----11--11Kirkcaldy
-1%2%-1%1%-----15%mpqrs--1%

t

-92-92----11---11Aberdeen North
-1%1%-1%1%----13%moqrs---1%

t

-101-101-11------11Hamilton South
-1%*-1%1%-2%------1%

-65-73-11------11Glasgow Cathcart
-1%2%-1%1%-2%------1%

-64146---11----11Western Isles
-1%2%1%1%2%v---13%moprs----1%

t

-83154--11-----11Edinburgh East and
-1%1%1%1%2%--6%pqs-----1%Musselburgh

-82-73---10----10Caithness, Sutherland
-1%1%-1%1%---13%moprs----1%and Easter Ross

t

-101-91-10------10Cunninghame North
-1%*-1%1%-2%------1%

-64244-10------10Cumbernauld and Kilsyth
-1%2%3%1%2%-2%------1%

-72-62-10------10Kilmarnock & Loudoun
-1%1%-1%1%-2%------1%
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Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-81-63--10-----10Midlothian
-1%1%-1%1%--6%ps-----1%

13526-----9---9Aberdeen Central
8%*2%y3%u1%-----11%moqrs---1%

t

-91143--9-----9Edinburgh Pentlands
-1%*2%1%1%--5%s-----1%

-82-72-9------9Hamilton North &
-1%1%-1%1%-2%------1%Bellshill

-53-43-------88Falkirk West
-1%1%-1%1%-------15%opqrs1%

t
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* small base; ** very small base (under 30) ineligible for sig testing
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Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

142011768127154302251Central
4%9%4%4%3%6%7%3%8%4%6%4%5%

11893675932181331Dumfries
3%4%3%2%3%5%3%4%1%1%3%3%3%

201825102081412134383472Fife
6%8%9%5%10%6%8%6%7%4%7%7%7%

2419231618101116206453782Grampian
7%8%8%8%9%7%7%8%10%5%8%8%8%

311719161612923148414182Highlands & Islands
9%7%7%8%8%9%5%12%f7%7%8%8%8%

453452432821263035359084174Lothian & Borders
14%15%19%22%l14%15%15%15%18%32%defg17%17%17%

h

1609411583876383937847227224452Strathclyde
49%42%42%43%43%45%49%46%41%43%43%46%44%

2214201620111111134393372Tayside
7%6%7%8%10%8%6%6%7%4%7%7%7%
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Absolutes/col percents
Table 19
Region II

Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

-3511-3615-------5151Central
-5%5%-5%6%-------100%opqrs5%

t

-209-2110------31-31Dumfries
-3%4%-3%4%------100%-3%

4571165311-----72--72Fife
21%7%5%9%8%5%-----100%mpqrs--7%

t

4651326610----82---82Grampian
25%9%6%4%10%u4%----100%moqrs---8%

t

-522734824---82----82Highlands & Islands
-7%13%y6%7%10%---100%moprs----8%

t

2118531210554--174-----174Lothian & Borders
13%16%25%y19%16%22%--100%mopqs-----17%

t

63508332301105-452------452Strathclyde
36%46%39%53%45%42%-100%mopqr------44%

t

16466442072-------72Tayside
4%8%x3%10%7%8%100%mopqr-------7%

s
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* small base; ** very small base (under 30) ineligible for sig testing
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Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37020027717025722723313483835744431017Unweighted Base

325224274193201141171201191*111*5284881016Weighted Base

Gender

1531101241011146765809171-488488Male
47%49%45%52%57%efg47%f38%40%48%64%defg-100%b48%

17211415092877410612110040528-528Female
53%51%55%48%43%53%ch62%cgh60%ch52%c36%100%a-52%

Age

22214027-----111407111118 - 24
7%9%15%l14%l-----100%defgh8%14%b11%

41527523----191-1009119125 - 34
13%23%il27%il12%----100%cefgh-19%19%19%

45405857---201--1218020135 - 44
14%18%21%l30%kl---100%cdfgh--23%a16%20%

39524734--171---1066517145 - 54
12%23%l17%17%--100%cdegh---20%a13%17%

53293029-141----746714155 - 64
16%13%11%15%-100%cdefh----14%14%14%

125292423201-----8711420165+
38%ijk13%9%12%100%cdef-----16%23%b20%

g
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Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h - i/j/k/l - m/n/o/p/q/r/s/t - u/v/w - x/y/z
* small base; ** very small base (under 30) ineligible for sig testing
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Social ClassAgeGender
DEC2C1AB65+55 - 6445 - 5435 - 4425 - 3418 - 24FemaleMaleTotal
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

325224274193201141171201191*111*5284881016Weighted Base

53ijk45j4144j706050403021464646Mean Age

Social Class

---19323293457232792101193AB
---100%jkl12%20%h20%h28%dh12%25%dh17%21%19%

--274-243047587540150124274C1
--100%ikl-12%21%h27%h29%h39%fgh36%gh28%26%27%

-224--292952405221114110224C2
-100%ijl--14%21%30%cegh20%27%h19%21%23%22%

325---1255339454122172153325DE
100%ijk---62%cdefg38%cdef23%23%21%20%33%31%32%
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* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

18768207576632686844417782956430571017Unweighted Base

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

Gender

93671012634410633224844137341322488Male
51%48%47%43%51%u43%45%50%48%49%45%47%42%42%48%

83951133533014339227904145381830528Female
49%52%53%57%49%57%v55%50%52%51%55%53%58%58%52%

Age

2861997725447358642411118 - 24
15%11%9%14%11%10%6%10%20%opst9%7%6%5%8%11%

31335091413213783514201331519125 - 34
16%17%24%15%21%u13%19%17%20%17%24%19%9%29%19%

21534218129451193302316129720135 - 44
14%20%20%29%19%18%16%20%17%28%20%16%29%13%20%

3125393112521183269111451217145 - 54
17%16%18%5%17%w21%w15%18%15%11%14%20%16%22%17%

21102639639116321121087814155 - 64
12%14%12%5%14%16%16%14%12%15%13%11%23%15%14%

41543619119562087281618206620165+
26%20%17%31%v18%22%28%19%16%19%22%28%18%12%20%
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* small base; ** very small base (under 30) ineligible for sig testing
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Q8 Attitude IIQ5 Attitude IRegion
It isIt isUnfair

unfairfair toshouldHappy
willreduceNeitherhave toto payLothianHigh-

None ofpaypromotofpayhigherStrath&lands &GrampDum-
thesemore-ionsthesehigherpriceTayside-clydeBordersIslands-ianFifefriesCentralTotal

(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)

17**76221361*67424972*45217482*82*72*31**51*1016Weighted Base

474745474649v50r47r43464750r504446Mean Age

Social Class

213058111146316834316161037193AB
11%17%27%y18%17%25%v22%18%25%19%19%13%10%14%19%

71976820182652011552192325911274C1
40%26%32%33%27%26%28%25%30%23%28%35%30%21%27%

3183331015553149434171918820224C2
20%24%x15%16%23%21%20%21%20%20%23%25%26%38%qrst22%

525255202236822160453124201114325DE
29%33%26%32%33%27%31%35%r26%37%29%27%34%26%32%
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