
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

7010419120121119016622120117011714414812672400377778The company's directors
79%74%77%76%79%76%78%76%80%84%77%84%74%74%65%76%78%77%should be held

financially liable

81128352536193517161818282076047107The company's bankers
9%8%11%13%9%14%9%12%7%8%12%10%14%12%6%11%10%11%

2332612771123547917The Government
3%2%1%1%2%*1%2%3%1%1%1%1%3%4%1%2%2%

-3343314622-2358614The retail industry as
-2%1%2%1%1%1%1%2%1%1%-1%2%4%1%1%1%a whole

12114-2333221--268Other
1%1%**1%-1%1%1%1%2%1%*--*1%1%

-5725391741194151519None of these
-4%3%1%2%1%4%*3%2%1%*4%2%1%1%3%2%

813151813191422116104111321422466Don't know
8%9%6%7%5%8%6%7%4%3%7%3%6%8%19%8%5%7%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Q1 You may have seen or heard recently that a company called Farepak which ran a savings scheme for vouchers and Christmas hampers, collapsed in October this year.

Who, if anybody, do you think should take responsibility for providing financial assistance for Farepak customers who lost their savings when the company collapsed?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

84119231239235226193263225193135156181140103482427908Yes
95%85%93%91%87%90%91%90%89%96%89%91%90%82%93%92%88%90%

19561769915758114363339No
2%6%2%2%6%2%4%3%6%3%4%5%5%3%3%1%7%4%

3121218162092112211710274372461Don't know
3%9%5%7%6%8%4%7%5%1%7%4%5%16%4%7%5%6%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Q2 Do you think that savings or Christmas hamper clubs should be more strictly regulated by law so that customers' funds are protected?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

58801231421281461131531191089577968768315216531It was a generous
65%57%50%54%48%58%53%52%47%54%63%45%48%51%61%60%45%53%gesture and has made me

think more highly of
retailers

20367170715953718453286664401897170268It was a PR stunt by
22%26%29%27%27%23%25%24%34%26%19%38%32%23%16%19%35%27%those who made

donations

619383646263148393922182727117074144It has not affected my
7%14%15%14%17%10%15%16%16%19%14%11%14%16%10%13%15%14%view of the retail

industry

4517152320162092710151714412465Don't know
5%4%7%6%9%8%7%7%4%1%4%6%7%10%12%8%5%6%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Q3 In response to the collapse of Farepak a number of unconnected retailers have made donations in support of the families who have been affected by the collapse.

Which of the following describes how this reflects your view of the retail industry generally?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

233584887088548573624634634649164136300NET: Agree
26%25%34%34%26%35%26%29%29%31%31%20%31%27%44%31%28%30%

119304520362235221715132019315758115Agree strongly     (4)
13%7%12%17%7%14%10%12%9%8%10%8%10%11%28%11%12%11%

12255443505232505145312143271810678185Agree slightly     (3)
13%18%22%16%19%21%15%17%20%22%21%12%21%16%16%20%16%18%

275976737162759771544955545638174132305Disagree slightly  (2)
31%42%30%28%26%25%35%33%28%27%32%32%27%32%34%33%27%30%

293967759773657693694764664912120187307Disagree strongly  (1)
33%28%27%29%36%29%31%26%37%34%31%37%33%28%11%23%39%30%

56981421491681361391731641239611912010450293319612NET: Disagree
64%69%57%57%62%54%66%59%65%61%64%70%60%61%45%56%66%61%

982226312918341517918192112672996Don't know
10%6%9%10%11%11%9%12%6%8%6%10%9%12%11%13%6%10%

2.074.066.796.723.942.232.062.172.012.052.101.892.092.112.692.222.012.12Mean

1.051.723.053.261.961.080.981.000.990.990.990.951.011.001.050.971.051.02Standard deviation

0.110.230.360.380.180.100.080.060.050.070.070.070.070.090.140.040.050.03Standard error
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Q4 When a retail chain goes bust to what extent do you agree or disagree that other unconnected retailers have a moral responsibility to fulfil that chain's

customer obligations (i.e., outstanding orders etc)

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

56861551521771101242001921209210011712076296329625Yes
63%62%62%58%66%44%58%68%76%59%61%58%58%70%69%57%68%62%

33549311192142889360825971845135228155383No
37%38%38%42%34%56%42%32%24%41%39%42%42%30%31%43%32%38%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Have you taken a foreign holiday in the last 3 years?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

17478477975674861061376950311422144178323Owned outright (without
19%33%34%29%36%22%35%29%42%68%46%29%15%8%20%28%37%32%mortgage)

43631041099591801251162455781159843228186413Owned with a mortgage
49%45%42%41%35%36%38%43%46%12%36%46%57%57%39%43%38%41%or loan

22827413269282682717262623128249131Rented from Council
24%6%11%16%12%27%13%9%3%14%11%15%13%13%11%16%10%13%

3215101216158464101443231942Rented from housing
3%2%6%4%4%6%7%3%1%3%3%6%7%2%3%4%4%4%association

31514253220134116766153027434890Rented from someone
4%11%6%10%12%8%6%14%6%3%4%4%7%17%24%8%10%9%else

-5411-16211*123549Rent free
-3%1%**-*2%1%*1%*1%1%3%1%1%1%

Page 6

Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Is the house or flat in which you live ...?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

49921561601821811351891341199812413612537420219638I am the main grocery
56%65%63%61%68%72%64%65%53%59%65%72%67%73%34%80%45%63%shopper in the

household

30366158554046827241393641473697143240I regularly do the main
34%26%24%22%20%16%22%28%29%20%26%21%21%27%32%18%30%24%grocery shop

26323643554630566042252433274267126192I regularly do top up
30%23%15%16%20%18%14%19%24%21%16%14%16%16%38%13%26%19%grocery shopping (buy

items or a basket of
items as they are
needed)

4113209717814105510512153146I do not do grocery
5%1%5%7%3%3%8%3%6%5%3%3%5%3%11%3%6%5%shopping

--*6123-23*1-*3347Refused
--*2%*1%1%-1%2%**-*3%1%1%1%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Thinking of grocery shopping which, if any, of the following applies to you?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

1220484329416336137749154357677153Up to 15
14%14%19%17%11%16%30%12%5%38%32%9%2%2%5%14%16%15%

26385963571004058453234666543314010324316
30%27%24%24%21%40%19%20%18%16%23%38%32%25%2%27%21%24%

10132719213322211317141125131051388917
11%9%11%7%8%13%10%7%5%8%9%6%13%7%9%10%8%9%

81837193318155130121024391811684711518
9%13%15%7%12%7%7%17%12%6%7%14%19%11%10%13%10%11%

314767110123456711914655385265868117620237819+
35%34%27%42%46%18%32%41%58%27%25%30%32%50%73%34%42%37%

24109614484864391141631Refused
2%3%4%3%2%6%2%3%2%4%4%2%2%5%1%3%3%3%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
At what age did you finish your full time education?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

17224158677940533146292838303410994204None
19%15%16%22%25%31%19%18%12%23%19%16%19%17%31%21%20%20%

40571191171061201001299011061778973282342044381
45%40%48%44%40%48%47%44%36%55%40%45%44%43%25%45%42%43%

2748746670475484993547496860241351492842
30%34%30%25%26%19%26%29%39%18%31%29%34%35%22%26%31%28%

515142226517273310151868254536823+
6%10%6%8%10%2%8%9%13%5%10%10%3%5%23%9%8%8%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
How many cars are there in your household?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

35561081051141156214596906384976123170247418Yes, solely
39%40%44%40%42%46%29%49%38%44%42%49%48%35%21%32%51%41%

2937818594836679100864348656619139189327Yes, jointly
33%26%33%32%35%33%31%27%40%43%28%28%32%39%17%26%39%32%

25475873605483695726464040446821548263No
28%34%23%28%22%21%39%24%22%13%30%23%20%26%61%41%10%26%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Are you the chief income earner in your household?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

375710711812884821481349509812812340183264448Working full time (30+
42%40%43%45%48%33%39%51%53%5%33%57%63%72%36%35%55%44%hrs a week)

141628213327234121817202827139221113Working part time (8-29
16%12%11%8%12%11%11%14%9%4%12%11%14%16%12%17%4%11%hrs a week)

125967376-113532121224Not working but seeking
1%2%2%3%2%3%2%2%2%-*8%2%2%2%2%2%2%work or temporarily

unemployed/sick

1048111125964*10141425271744Not working/Not seeking
11%3%3%4%4%10%4%2%2%*6%8%7%1%4%5%3%4%work

1640665966665258711826041--105142247Retired
18%28%27%23%25%26%24%20%28%90%39%2%*--20%29%24%

394269918187-133144262651Student
3%6%2%10%3%4%8%6%3%-*2%1%1%39%5%5%5%

81229181434241410213202316779282Housewife/ person
9%9%12%7%5%13%11%5%4%1%9%12%11%9%6%15%1%8%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Which of the following best describes your current working status?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

4881139144167111126180163177411915914962292288579Working full time (30+
54%58%56%55%62%44%59%61%65%8%49%69%79%87%56%56%59%57%hrs a week)

109151518181227127121215138482068Working part time (8-29
11%7%6%6%7%7%6%9%5%4%8%7%8%8%7%9%4%7%hrs a week)

**613513362-*11526111425Not working but seeking
1%*2%5%2%5%2%2%1%-*7%3%1%5%2%3%2%work or temporarily

unemployed/sick

95710824862*10121025221840Not working/Not seeking
10%4%3%4%3%10%4%2%1%*7%7%5%1%4%4%4%4%work

1739637060626255701775361-11111138249Retired
19%28%25%27%22%25%29%19%28%88%35%3%*-10%21%29%25%

143643-141--3211212618Student
1%3%1%2%1%1%-5%*--2%1%*11%2%1%2%

31145621262-2795729130Housewife/ person
3%1%6%2%2%8%1%2%1%-1%4%4%3%6%6%*3%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Which of the following best describes the current working status of the chief income earner?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

153052745953458349141325444588115114230Single
17%21%21%28%22%21%21%29%20%7%9%15%22%27%79%22%24%23%

618616815817316114815618213711211313812522324323647Married/ co-habiting
69%61%68%60%65%64%70%53%72%68%74%66%68%73%20%62%67%64%

11242730363819521950263220*-8147128Widowed/ separated/
13%17%11%11%13%15%9%18%7%25%17%19%10%*-15%10%13%divorced

1-111--121-11*14-4Refused
1%-***--1%1%*-1%**1%1%-*
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Marital status

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

323273837988648068417571217525168131299NET: Yes
36%23%30%32%29%35%30%27%27%2%11%33%60%44%23%32%27%30%

141825313138263024-133655247940119- Aged under 5
16%13%10%12%12%15%12%10%10%-1%2%18%32%21%15%8%12%

16924343232243029-2156929-6649115- Aged 5-10
18%7%10%13%12%13%11%10%11%-1%9%34%17%-13%10%11%

81136332433282922-729571725953112- Aged 11-15
9%8%14%13%9%13%13%10%9%-5%17%28%10%1%11%11%11%

452419202016181841127254-333871- Aged 16-18
4%4%10%7%7%8%7%6%7%2%7%16%13%2%-6%8%7%

56108175178190162148213184198135114819485353353706No
64%77%70%68%71%64%70%73%73%98%89%67%40%55%77%67%73%70%

1--2-2--1----213-3Refused
1%--1%-1%--*----1%1%1%-*
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Do you have any children aged 18 or under?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

121524431717333922-----111634711118-24
14%11%10%16%6%7%16%13%9%-----100%12%10%11%

122641415147315142----171-1106217125-34
13%18%17%16%19%19%14%17%17%----100%-21%13%17%

212454564765345944---202--10110120235-44
24%17%22%21%17%26%16%20%17%---100%--19%21%20%

191839385731385943--171---937917145-54
22%13%16%14%21%12%18%20%17%--100%---18%16%17%

132530434147273640-151----836815155-64
14%18%12%16%15%19%13%12%16%-100%----16%14%15%

113361425644494861202-----7412720265+
12%23%25%16%21%18%23%16%24%100%-----14%26%20%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
What was your age on your last birthday?

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

326411412914510410811415812768791016247-484484Male
37%46%46%49%54%41%51%39%63%63%45%46%50%36%43%-100%48%

56761341341241481041789474839310111063524-524Female
63%54%54%51%46%59%49%61%37%37%55%54%50%64%57%100%-52%

Page 16

Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Gender

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

2237506776---25261404344422294158252AB
24%26%20%26%28%---100%30%27%25%22%25%19%18%33%25%

2745716981--292-483659595139178114292C1
31%32%29%26%30%--100%-24%24%34%29%30%35%34%24%29%

1238446156-212--492738343133104108212C2
14%27%18%23%21%-100%--24%18%22%17%18%30%20%22%21%

2721826556252---444731654717148104252DE
31%15%33%25%21%100%---22%31%18%32%28%16%28%21%25%
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Fairpak
Fieldwork : 17th - 19th November 2006

Absolutes/col percents
Social class

Base: All respondents

Prepared on behalf of Retail Week by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

93129271242273141152300415193200219209128595564521008Unweighted Base

891402482632692522122922522021511712021711115244841008Weighted Base

89----27122722111319211212563289Scotland
100%----11%6%9%9%5%8%11%11%7%11%11%7%9%

--45--21412811351088212545North East
--18%--8%2%4%3%5%2%3%5%5%7%4%5%5%

--116--26283923282017281596551116North West
--47%--10%13%13%9%14%13%10%14%9%8%12%11%12%

--86--341220192271716187493786Yorkshire & Humberside
--35%--14%6%7%8%11%5%10%8%10%7%9%8%9%

---92-10273025131014211718494392West Midlands
---35%-4%13%10%10%6%7%8%10%10%17%9%9%9%

-51---518181011119993272551Wales
-37%---2%9%6%4%5%7%5%5%5%2%5%5%5%

---96-36132126181217171617455196Eastern
---37%-14%6%7%10%9%8%10%8%9%15%9%11%10%

----127262738362322242124124978127London
----47%10%13%13%14%12%15%14%11%14%11%9%16%13%

----14230294240321933252757567142South East
----53%12%14%14%16%16%12%19%13%16%4%14%14%14%

-89---1620262622149141712494089South West
-63%---6%9%9%10%11%9%5%7%10%11%9%8%9%

---74-19211816112171898403474East Midlands
---28%-8%10%6%6%6%14%4%9%5%7%8%7%7%
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