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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 1
Q.1 Which of the following best describes your viewing of video from the internet or on a mobile device (including clips from YouTube, news and
sport, online TV shows)?
Base: All respondents

Prepared on behalf of BBC by ICM Research

RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

9715827226127431817024732722317418420012297626244381062Unweighted base

95146265274282293232291246212138181191202106325465161062Weighted base

71518332216252233611213262613286796I watch online/mobile
8%11%7%12%8%5%11%8%13%3%1%7%7%13%24%40%5%13%9%video once a week or

more

11183525461928355210823293122115778134I watch occasionally
11%13%13%9%16%7%12%12%21%5%6%13%15%15%21%36%10%15%13%but less than once a

week

913262935282042211181823331816249111I never watch but can
9%9%10%10%12%10%9%15%8%5%6%10%12%16%17%3%11%9%10%envisage starting in

the next 12 months

6896180184179224157188138179116127124112417390317707I never watch and
72%66%68%67%63%77%67%65%56%85%84%71%65%56%38%22%71%61%67%cannot envisage myself

doing so in the
foreseeable future

-363162337412---8614Don't know
-2%2%1%*2%1%1%1%3%3%*1%---2%1%1%



Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

141961062Unweighted base

134961062Weighted base

-9696I watch online/mobile
-100%9%video once a week or

more

134-134I watch occasionally
100%-13%but less than once a

week

--111I never watch but can
--10%envisage starting in

the next 12 months

--707I never watch and
--67%cannot envisage myself

doing so in the
foreseeable future

--14Don't know
--1%
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Table 1
Q.1 Which of the following best describes your viewing of video from the internet or on a mobile device (including clips from YouTube, news and
sport, online TV shows)?
Base: All respondents

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

9715827226127431817024732722317418420012297626244381062Unweighted base

95146265274282293232291246212138181191202106325465161062Weighted base

6697188186183187163204166135971341441246719359361720Digital TV signal
70%66%71%68%65%64%70%70%67%64%71%74%75%61%63%60%66%70%68%(Freeview, satellite or

cable)

1827416055404457611922352757331089113202Broadband internet
19%19%16%22%19%14%19%20%25%9%16%19%14%28%31%31%16%22%19%connection

3610811168868339852231538Other
3%4%4%3%4%5%3%3%3%4%2%2%5%4%4%5%4%3%4%

81626203350172213501691212217427102Don't know
8%11%10%7%12%17%7%7%5%23%12%5%6%6%2%3%14%5%10%
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 2
Q.2 How do you think you will receive most of your TV in 10 years?
Base: All respondents

Prepared on behalf of BBC by ICM Research



Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

141961062Unweighted base

134961062Weighted base

9457720Digital TV signal
70%60%68%(Freeview, satellite or

cable)

2936202Broadband internet
22%38%19%connection

8238Other
6%2%4%

4-102Don't know
3%-10%
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Absolutes/col percents
Table 2
Q.2 How do you think you will receive most of your TV in 10 years?
Base: All respondents

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB55-6445-5435-4425-3418-2416-17FemaleMaleTotal

413101191171217-----47163147Unweighted base

175656576-----2471724Weighted base

144433246-----1541115NET: More
100%53%72%62%54%57%34%58%96%-----62%52%66%62%

133112-44-----9379A lot more than a  (+2)
52%44%61%20%24%35%-50%60%-----38%37%39%38%year ago

111211212-----6156A bit more than a  (+1)
48%9%11%42%30%21%34%8%36%-----24%15%27%24%year ago

-1111121*-----3223About the same as a (0)
-9%28%12%13%11%33%10%4%-----14%23%10%14%year ago

-2-1112*------3133A bit less than a  (-1)
-27%-11%19%25%33%4%------14%13%15%14%year ago

-1-*-*-1------1*11A lot less than a  (-2)
-12%-7%-7%-12%------5%6%5%5%year ago

-3-11221------5135NET: Less
-38%-18%19%32%33%16%------20%19%20%20%

---*1--1------1*11Don't know
---8%14%--16%------5%6%4%5%

1.520.471.330.630.680.530.010.951.56-----0.790.690.830.79Mean

-1.650.991.301.261.510.911.620.63-----1.291.391.291.29Standard deviation

-0.460.310.410.450.460.340.510.15-----0.190.360.240.19Standard error
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 3
Q.3 Is the amount of online/mobile video you watch now...?
Base: All respondents aged 16-17 who watch online/mobile video

Prepared on behalf of BBC by ICM Research



Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

222547Unweighted base

111324Weighted base

6915NET: More
51%72%62%

379A lot more than a  (+2)
22%52%38%year ago

326A bit more than a  (+1)
29%19%24%year ago

3-3About the same as a (0)
29%-14%year ago

123A bit less than a  (-1)
12%16%14%year ago

*11A lot less than a  (-2)
3%7%5%year ago

235NET: Less
16%23%20%

*11Don't know
4%5%5%

0.561.000.79Mean

1.141.431.29Standard deviation

0.250.290.19Standard error
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Absolutes/col percents
Table 3
Q.3 Is the amount of online/mobile video you watch now...?
Base: All respondents aged 16-17 who watch online/mobile video

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB55-6445-5435-4425-3418-2416-17FemaleMaleTotal

413101191171217-----47163147Unweighted base

175656576-----2471724Weighted base

*111-1-11-----3-33I watch a lot less
33%17%15%9%-14%-10%23%-----12%-17%12%normal TV as a result

of my online/mobile
video viewing

*31*22-32-----7257I watch a bit less
19%39%28%6%36%31%-43%30%-----27%26%28%27%normal TV as a result

of my online/mobile
video viewing

12*211221-----7347I watch about the same
48%33%8%44%26%21%46%33%21%-----30%46%24%30%amount of TV - my

online/mobile video
viewing is extra

--12*1-11-----4224I watch more TV because
--21%41%5%23%-14%23%-----15%24%11%15%online/mobile viewing

has increased my
interest in video as a
whole

-11-213-*-----4*34Don't know/ none of
-11%28%-32%11%54%-4%-----16%4%20%16%these
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 4
Q.4 Which of the following statements best applies to you?
Base: All respondents aged 16-17 who watch online/mobile video

Prepared on behalf of BBC by ICM Research



Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

222547Unweighted base

111324Weighted base

213I watch a lot less
13%11%12%normal TV as a result

of my online/mobile
video viewing

247I watch a bit less
21%33%27%normal TV as a result

of my online/mobile
video viewing

357I watch about the same
24%36%30%amount of TV - my

online/mobile video
viewing is extra

314I watch more TV because
24%7%15%online/mobile viewing

has increased my
interest in video as a
whole

224Don't know/ none of
18%14%16%these
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Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 4
Q.4 Which of the following statements best applies to you?
Base: All respondents aged 16-17 who watch online/mobile video

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB55-6445-5435-4425-3418-2416-17FemaleMaleTotal

2945544710-----2561925Unweighted base

151331344-----1321013Weighted base

**-1----1-----1-11I watch a lot less
59%8%-19%----34%-----11%-13%11%normal TV as a result

of my online/mobile
video viewing

-21*11-21-----4134I watch a bit less
-50%56%13%20%54%-60%22%-----33%42%31%33%normal TV as a result

of my online/mobile
video viewing

*1*111121-----5135I watch about the same
41%26%27%46%46%46%42%40%23%-----36%58%31%36%amount of TV - my

online/mobile video
viewing is extra

--*1----1-----1-11I watch more TV because
--16%22%----21%-----7%-8%7%online/mobile viewing

has increased my
interest in video as a
whole

-1--1-2-------2-22Don't know/ none of
-17%--34%-58%-------14%-17%14%these
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 5
Q.4 Which of the following statements best applies to you?
Base: All respondents aged 16-17 who watch online/mobile video
FILTER: I watch online/mobile video once a week or more

Prepared on behalf of BBC by ICM Research



Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

-2525Unweighted base

-1313Weighted base

-11I watch a lot less
-11%11%normal TV as a result

of my online/mobile
video viewing

-44I watch a bit less
-33%33%normal TV as a result

of my online/mobile
video viewing

-55I watch about the same
-36%36%amount of TV - my

online/mobile video
viewing is extra

-11I watch more TV because
-7%7%online/mobile viewing

has increased my
interest in video as a
whole

-22Don't know/ none of
-14%14%these
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 5
Q.4 Which of the following statements best applies to you?
Base: All respondents aged 16-17 who watch online/mobile video
FILTER: I watch online/mobile video once a week or more

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

9715827226127431817024732722317418420012297626244381062Unweighted base

95146265274282293232291246212138181191202106325465161062Weighted base

Sex

5065117151134140124118134101639983985023-516516Male
53%45%44%55%47%48%54%41%55%48%45%55%43%49%47%72%-100%49%

45801481231491531081731121117682108104569546-546Female
47%55%56%45%53%52%46%59%45%52%55%45%57%51%53%28%100%-51%

Age

1861067888------329233216-17            (16.5)
1%5%2%4%2%2%4%3%3%------100%2%4%3%

71324372620243428-----106-565010618-24              (21)
7%9%9%14%9%7%10%12%11%-----100%-10%10%10%

173048535331456264----202--1049820225-34            (29.5)
18%21%18%19%19%11%19%21%26%----100%--19%19%19%

202248455636406351---191---1088319135-44            (39.5)
21%15%18%17%20%12%17%22%21%---100%---20%16%18%

141947554632514750--181----829918145-54            (49.5)
15%13%18%20%16%11%22%16%20%--100%----15%19%17%

121640403045323625-138-----766313855-64            (59.5)
13%11%15%14%11%15%14%12%10%-100%-----14%12%13%

2438523464122314019212------11110121265+                (70)
25%26%20%12%23%42%13%14%8%100%------20%20%20%

47.8146.0846.2042.8846.1253.4443.8842.8340.5370.0059.5049.5039.5029.5021.0016.5045.8045.0945.45Average age
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 6
Classification
Base: All respondents

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Social Class

1935517268---2461925505164288112134246AB
20%24%19%26%24%---100%9%18%28%27%32%26%25%20%26%23%

2742767373--291-4036476362348173118291C1
28%29%29%27%26%--100%-19%26%26%33%31%32%27%32%23%27%

1831576561-232--3132514045248108124232C2
19%22%22%24%22%-100%--15%23%28%21%22%23%26%20%24%22%

3136816480293---12245323631207153140293DE
33%25%31%23%28%100%---58%32%17%19%15%19%22%28%27%28%

Region

95-265--11275102707652616865308193166360North
100%-100%--38%32%35%29%36%38%34%35%32%29%24%35%32%34%

-54-274-7681888348445958634213164164328Midlands
-37%-100%-26%35%30%34%23%32%33%30%31%39%42%30%32%31%

-92--282104771019388416166743411189186374South
-63%--100%36%33%35%38%42%30%34%34%37%32%33%35%36%35%
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 6
Classification
Base: All respondents

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Working status

436411214112656109163159444129127145371198288486Full-time
45%44%42%52%45%19%47%56%64%2%32%72%67%72%35%3%36%56%46%

913332935242739307211737241129722119Part-time
10%9%12%11%12%8%12%13%12%4%15%9%19%12%10%7%18%4%11%

62211016261784271591572312455Not working but seeking
6%1%8%4%6%9%7%3%2%1%5%8%4%8%6%6%6%5%5%work or temporarily

unemployed/sick

6610149141677-7812125-37644Not working/not seeking
6%4%4%5%3%5%7%2%3%-5%4%6%6%5%-7%1%4%work

284471537615242512719860104---143130272Retired
30%30%27%19%27%52%18%18%11%93%44%5%2%---26%25%26%

216192619192123201-1164727384583Student
3%11%7%10%7%7%9%8%8%1%-*1%3%44%85%7%9%8%

-1--21-1---21---2-2Refused
-*--1%1%-*---1%*---*-*
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 6
Classification
Base: All respondents

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Tenure

24498575689767785911072422923196150151301Own outright
25%34%32%27%24%33%29%27%24%52%52%23%15%11%18%19%27%29%28%

37621141221146110512615633391051041133817229220449Own with a mortgage
39%42%43%45%40%21%45%43%63%15%28%58%54%56%36%52%42%43%42%

2518424349933642746171639243059979177Council
26%12%16%16%18%32%15%14%3%22%13%9%21%12%28%16%18%15%17%

-24121197103636454*171229Housing Assoc.
-2%2%4%4%3%3%3%1%3%2%3%2%2%4%1%3%2%3%

67151730231624138491033101363975Rented from someone
6%5%6%6%11%8%7%8%5%4%3%5%5%16%9%3%7%8%7%else

142134-4331--3214610Rent free
1%2%1%1%1%1%-1%1%2%1%--2%2%2%1%1%1%

3434772856124223111021Refused
3%3%1%1%3%2%1%3%2%3%1%1%2%1%2%8%2%2%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Foreign Holiday in last 3 years

457315815717712113217718176751231241266918320291610Yes
48%50%60%57%63%41%57%61%73%36%54%68%65%62%65%55%59%56%57%

497310711710517210011465136635867763714226226452No
52%50%40%43%37%59%43%39%27%64%46%32%35%38%35%45%41%44%43%

Number of cars

2421604685108386526911827354318414096236None
25%14%23%17%30%37%16%22%10%43%13%15%18%21%17%14%26%19%22%

4465129118106138115125831027469887837142292334621
47%45%49%43%37%47%49%43%34%48%54%38%46%39%34%45%42%45%43%

245054836439657010116375758682991351402752
26%35%20%30%23%13%28%24%41%8%27%32%30%34%28%29%25%27%26%

292327288143036392810122344247893+
2%6%9%10%10%3%6%10%15%2%6%16%5%6%21%12%8%9%8%
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Online Video Survey
Fieldwork : November 17th-19th 2006
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Internet Access

73112191216205156172240230708814817018710232396401797At all
77%77%72%79%73%53%74%82%93%33%64%82%89%93%96%100%73%78%75%

629417419418713415620821258811371561629027342369711At home (net)
65%65%66%71%66%46%67%72%86%28%59%76%81%80%84%86%63%71%67%

15306579811745101106226597381263137132269At work (net)
15%20%24%29%29%6%19%35%43%1%19%32%38%40%24%9%25%26%25%

5075120131116124119128120585987911027025239253492At home
53%52%45%48%41%42%51%44%49%27%43%48%47%51%66%78%44%49%46%

3111016107821141498216*341650At work
3%8%4%6%4%2%4%7%6%1%3%5%4%10%6%1%6%3%5%

121954637110368092122496560203103116219Both at home and at
12%13%20%23%25%3%16%28%37%*16%27%34%30%19%8%19%22%21%work

8777814811310326564211636Somewhere else
9%5%2%2%3%5%4%4%1%5%2%1%3%2%6%13%4%3%3%

2233735875137604916139503221154-149113261Not at all
23%23%28%21%27%47%26%17%6%66%36%18%11%7%4%-27%22%25%

--1-31-213-1----133Refused
--*-1%*-1%*1%-*----*1%*
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Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 6
Classification
Base: All respondents

Prepared on behalf of BBC by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Age Finished Full Time Education

242966574310856411411156211884*112107219Up to 15
25%20%25%21%15%37%24%14%6%53%41%12%9%4%3%1%20%21%21%

303266715382687330342673723014512313025316
32%22%25%26%19%28%29%25%12%16%19%40%37%15%13%16%22%25%24%

1082122191224212411141691811151298117
10%6%8%8%7%4%10%7%10%5%10%9%5%9%10%4%9%6%8%

516292830162041301214142431141684110818
5%11%11%10%11%6%9%14%12%6%10%8%13%15%13%3%12%8%10%

214559661114741911243527506010421613916330319 or over
22%31%22%24%39%16%18%31%50%16%19%28%31%52%20%18%26%32%28%

168171111146121-221299182543Still in full time
1%4%3%6%4%4%6%2%5%*-1%1%*27%28%3%5%4%education

-*-*22--11--1--1212Had no full time
-*-*1%1%--**--*--2%***education

391513141591712726510159332053Refused
3%6%6%5%5%5%4%6%5%3%1%4%3%5%14%28%6%4%5%

What is the highest educational level that you have achieved to date?
619917118115622118016610214193116120898327350320669Secondary/ high school/
65%68%65%66%55%76%77%57%41%67%68%64%63%44%78%84%64%62%63%NVQ 1-3

1827566073312485942525394681172119115234University degree or
19%18%21%22%26%10%10%29%38%12%18%21%24%40%16%5%22%22%22%equivalent professional

qualification/ NVQ4

710151322681438871312243-254267Higher university
7%7%6%5%8%2%4%5%15%4%5%7%6%12%3%-5%8%6%degree/ Doctorate/ MBA/

NVQ 5 or equivalent

5616151926141552912784-1332861None of these
5%4%6%5%7%9%6%5%2%14%9%4%4%2%-4%6%5%6%

3375128610610166422191231Refused
3%2%3%2%4%3%3%4%3%5%1%3%3%2%2%8%4%2%3%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Marital Status

23277474817862796018102343767930113166279Single
25%19%28%27%29%26%27%27%24%8%7%13%22%38%75%95%21%32%26%

52841411531511251361591629598127122113251303279581Married/ co-habiting
55%57%53%56%54%43%58%55%66%45%71%71%64%56%24%2%55%54%55%

1733484644863248229828292291112464188Widowed/ separated/
18%22%18%17%15%29%14%17%9%46%20%16%12%4%1%3%23%12%18%divorced

223174342122441-6814Refused
2%1%1%*2%2%1%2%1%1%1%1%2%2%1%-1%2%1%

Children

6190188188190230154189144206129108581058327348368717None aged 18 or under
64%62%71%68%67%78%67%65%58%97%93%60%31%52%78%86%64%71%67%

335372848459749797486712892234187140327NET: Yes
35%36%27%31%30%20%32%33%39%2%6%37%67%46%22%14%34%27%31%

294460707147578585134511189213162111273NET: Yes any aged 15 or
30%30%22%25%25%16%24%29%35%*2%25%58%44%19%9%30%22%26%under

131627293819323340--1037591716955124- Aged under 5
13%11%10%11%14%6%14%11%16%--5%20%29%16%3%13%11%12%

142823302117273733111757381-6352114- Aged 5-10
14%19%9%11%7%6%12%13%14%**9%30%19%1%-11%10%11%

121525303120253731-3326114226648113- Aged 11-15
13%10%9%11%11%7%11%13%13%-2%17%32%7%2%6%12%9%11%

91123232221182424373231942444487- Aged 16-18
9%7%9%8%8%7%8%8%10%1%5%18%16%4%4%5%8%8%8%

13428445621655--10819Refused
1%2%2%1%3%1%2%2%2%1%1%3%2%3%--2%2%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-2416-17FemaleMaleTotal

95146265274282293232291246212138181191202106325465161062Weighted base

Grocery shopping status

54761521411691681241811191439397112120281410183592I am the main grocery
57%52%57%52%60%57%53%62%49%67%67%54%59%59%26%2%75%35%56%shopper in the

household

15224131404334284229173232281016980148I regularly do the main
16%15%15%11%14%15%15%10%17%14%12%18%17%14%9%2%13%15%14%grocery shop

232239483842355144242130323423663108171I regularly do top up
24%15%15%17%14%14%15%17%18%11%15%17%17%17%22%20%11%21%16%grocery shopping (buy

items or a basket of
items as they are
needed)

1231545952555450493418402225452444164208I do not do grocery
13%21%20%22%18%19%23%17%20%16%13%22%11%12%42%77%8%32%20%shopping

-23142-623-242--6511Refused
-1%1%1%1%1%-2%1%1%-1%2%1%--1%1%1%
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

141961062Unweighted base

134961062Weighted base

Sex

7867516Male
58%71%49%

5728546Female
42%29%51%

Age

11133216-17            (16.5)
9%13%3%

222610618-24              (21)
16%27%10%

312620225-34            (29.5)
23%27%19%

291319135-44            (39.5)
22%13%18%

231218145-54            (49.5)
17%13%17%

8113855-64            (59.5)
6%1%13%

10621265+                (70)
7%6%20%

37.3532.1445.45Average age
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Social Class

5233246AB
39%34%23%

3522291C1
26%23%27%

2825232C2
21%26%22%

1916293DE
14%16%28%

Region

4526360North
34%27%34%

3337328Midlands
25%38%31%

5633374South
42%35%35%
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Working status

7946486Full-time
59%48%46%

1611119Part-time
12%11%11%

4555Not working but seeking
3%5%5%work or temporarily

unemployed/sick

2244Not working/not seeking
1%3%4%work

117272Retired
8%7%26%

222483Student
16%25%8%

--2Refused
--*
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Tenure

2820301Own outright
21%21%28%

7141449Own with a mortgage
53%43%42%

1215177Council
9%16%17%

3629Housing Assoc.
2%6%3%

151175Rented from someone
11%12%7%else

2110Rent free
2%1%1%

3221Refused
2%2%2%
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Foreign Holiday in last 3 years

8866610Yes
65%69%57%

4630452No
35%31%43%

Number of cars

2019236None
15%20%22%

57384621
42%40%43%

42272752
31%28%26%

1611893+
12%12%8%

Page 24

Online Video Survey
Fieldwork : November 17th-19th 2006

Absolutes/col percents
Table 6
Classification
Base: All respondents

Prepared on behalf of BBC by ICM Research



Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Internet Access

12291797At all
91%95%75%

11484711At home (net)
85%88%67%

3930269At work (net)
29%32%25%

7757492At home
58%59%46%

2350At work
2%3%5%

3727219Both at home and at
27%29%21%work

5436Somewhere else
4%4%3%

125261Not at all
9%5%25%

--3Refused
--*
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Age Finished Full Time Education

1212219Up to 15
9%13%21%

232525316
17%26%24%

1348117
10%4%8%

18710818
14%7%10%

482530319 or over
35%26%28%

101243Still in full time
7%13%4%education

1-2Had no full time
*-*education

101153Refused
7%11%5%

What is the highest educational level that you have achieved to date?
7864669Secondary/ high school/
58%66%63%NVQ 1-3

3818234University degree or
28%19%22%equivalent professional

qualification/ NVQ4

12867Higher university
9%8%6%degree/ Doctorate/ MBA/

NVQ 5 or equivalent
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

3161None of these
2%1%6%

3531Refused
3%6%3%
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Marital Status

4346279Single
32%48%26%

7443581Married/ co-habiting
55%45%55%

146188Widowed/ separated/
10%7%18%divorced

3-14Refused
2%-1%

Children

7660717None aged 18 or under
57%62%67%

5435327NET: Yes
40%37%31%

4929273NET: Yes any aged 15 or
37%31%26%under

1615124- Aged under 5
12%16%12%

2216114- Aged 5-10
16%16%11%

2812113- Aged 11-15
21%13%11%

13987- Aged 16-18
10%9%8%

4119Refused
3%1%2%
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Q.1 Which of the following best
describes your viewing of video

from the internet or on a
mobile device (including clips

from YouTube, news and sport,
online TV shows)?

I watchI watch online/
occasionallymobile video
but less thanonce a week or
once a weekmoreTotal

134961062Weighted base

Grocery shopping status

5231592I am the main grocery
39%32%56%shopper in the

household

2517148I regularly do the main
18%18%14%grocery shop

1818171I regularly do top up
13%19%16%grocery shopping (buy

items or a basket of
items as they are
needed)

4130208I do not do grocery
31%32%20%shopping

1-11Refused
1%-1%
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