
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87139246263267305156230311197188162225150805534491002Unweighted base

881402462612672502102912512001501702001701105214811002Weighted base

334775941006670107107414957815863175174349CD's etc at Specialist
37%34%31%36%38%26%33%37%43%20%33%34%40%34%57%34%36%35%music retailer (eg,

HMV, Virgin)

305179805369737082394748706426176117293CD's etc at Supermarket
34%37%32%31%20%28%34%24%33%20%31%28%35%37%24%34%24%29%

234350566172395666433642494221125108233CD's etc at General
26%31%20%21%23%29%19%19%26%22%24%25%25%24%19%24%22%23%retailer (eg

Woolworths, WHSmith)

222424425315127364311354342308281164CD's etc at On-line
25%17%10%16%20%6%6%25%25%1%7%21%21%25%27%16%17%16%music specialist (eg

Amazon.com)

127172336111932321715302121474895CD's etc at On-line
13%5%7%9%13%4%9%11%13%*5%9%15%12%19%9%10%9%general retailer (eg

Tesco.com)

65151012262417311115109212849MP3 /digital files
7%4%6%4%4%1%3%8%7%1%1%6%7%6%8%4%6%5%downloaded on-line

(e.g. from iTunes,
Napster ect) - NB: does
not have to be 'paid
for', can be file
sharing

14710887114643774161531Second-hand/ from
2%3%3%4%3%3%4%4%2%3%3%2%4%4%3%3%3%3%markets

11336253507649454091383424121011199210Don't buy music these
12%24%25%20%19%31%23%16%16%45%25%20%12%7%9%21%21%21%days

26991087156988363201636Varies/ from no
2%4%4%3%4%3%3%5%2%4%5%4%2%4%3%4%3%4%particular place

12226516144-2127613Don't know
1%2%1%1%2%2%*2%1%2%3%-1%1%2%1%1%1%
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Q.1 Where do you buy music these days - in that I am including CD's, DVD's, records, MP3 tracks etc?
Base: All respondents
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

21364245211002Unweighted base

20334265221002Weighted base

9187252349CD's etc at Specialist
45%3%20%48%35%music retailer (eg,

HMV, Virgin)

9-117167293CD's etc at Supermarket
45%-27%32%29%

4166162233CD's etc at General
18%3%16%31%23%retailer (eg

Woolworths, WHSmith)

3-6793164CD's etc at On-line
17%-16%18%16%music specialist (eg

Amazon.com)

2-444995CD's etc at On-line
9%-10%9%9%general retailer (eg

Tesco.com)

--242549MP3 /digital files
--6%5%5%downloaded on-line

(e.g. from iTunes,
Napster ect) - NB: does
not have to be 'paid
for', can be file
sharing

2-121731Second-hand/ from
11%-3%3%3%markets

22914435210Don't buy music these
8%87%34%7%21%days

31122036Varies/ from no
15%4%3%4%4%particular place

-210113Don't know
-5%2%*1%
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Q.1 Where do you buy music these days - in that I am including CD's, DVD's, records, MP3 tracks etc?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

551310113417203281786202444Unweighted base

65151012262417311115109212849Weighted base

3223---451-33217310None                (0)
42%38%13%32%---18%33%35%-25%23%17%13%34%10%20%

-124-1232--43--337Less than 10%       (5)
-20%13%37%-30%29%11%11%--37%19%--16%12%14%

--1261-3511121317811% - 25%          (18)
--7%16%47%27%-13%28%27%55%8%11%11%36%6%26%17%

1-1-31-41--121133626% - 50%          (38)
17%-10%-25%43%-15%5%--14%11%11%13%14%9%11%

2-31--241---33-24650% - 75%        (62.5)
26%-23%8%--26%16%4%---18%33%-10%14%12%

-24-3-36---2224369More than 75%    (87.5)
-42%28%-23%-44%27%---17%11%20%38%14%22%18%

1-111---311-11-123Don't know
15%-6%7%5%---19%39%45%-6%7%-6%7%7%

26.6037.7647.2210.4539.7922.7456.8342.0712.117.8218.0022.8830.5547.7644.9227.3039.1034.03Mean

30.7547.2835.5118.0429.2418.3338.2535.0216.00--32.7332.4532.9536.8733.2233.4533.50Standard deviation

15.3721.1510.256.019.2510.5819.128.494.00--11.578.1112.4515.057.837.135.30Standard error
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Table 2
Q.2 If you download music digitally, what percentage of the music you buy is downloaded? (this includes anything downloaded by file sharing)
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Q.3 Do you think you will still be visiting
record shops in five years time to buy music

and DVDs?
Don't buy musicNoYesTotal

-212344Unweighted base

-242549Weighted base

-8210None                (0)
-32%9%20%

-257Less than 10%       (5)
-7%20%14%

-62811% - 25%          (18)
-25%9%17%

-14626% - 50%          (38)
-6%16%11%

-33650% - 75%        (62.5)
-11%13%12%

-369More than 75%    (87.5)
-12%25%18%

-223Don't know
-7%7%7%

-25.8141.8334.03Mean

-30.9934.5733.50Standard deviation

-7.117.545.30Standard error
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87139246263267305156230311197188162225150805534491002Unweighted base

881402462612672502102912512001501702001701105214811002Weighted base

437111713715412711814313467739811210071265257522Yes
49%51%48%52%58%51%56%49%54%34%49%58%56%59%64%51%53%52%

426311610997101861331071066864846639226200426No
47%45%47%42%36%40%41%46%43%53%45%37%42%39%35%43%42%43%

1381291341061756321211233Don't buy music
1%2%3%5%3%5%2%4%2%8%4%3%1%1%1%4%2%3%

225479344103313-81220Don't know
3%1%2%1%3%4%2%1%1%5%2%2%1%2%-2%2%2%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

21364245211002Unweighted base

20334265221002Weighted base

---522522Yes
---100%52%

--426-426No
--100%-43%

-33--33Don't buy music
-100%--3%

20---20Don't know
100%---2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87139246263267305156230311197188162225150805534491002Unweighted base

881402462612672502102912512001501702001701105214811002Weighted base

293669759061618395544647715032152148300Specialist bookshop
33%25%28%29%34%24%29%28%38%27%31%28%35%29%29%29%31%30%(e.g. Borders,

Waterstones)

17324464592430897382237585536109107216On-line
19%23%18%25%22%10%14%31%29%4%14%22%29%33%32%21%22%22%

1419365955544751304926352827189885182General retailer (e.g.
16%13%15%23%21%21%22%18%12%24%17%20%14%16%16%19%18%18%WHSmith, department

store)

1615231916232127171118192598563489Supermarket
18%11%9%7%6%9%10%9%7%5%12%11%12%6%8%11%7%9%

2286710763113643-17926Second-hand/from
2%2%3%2%3%4%3%2%1%5%2%3%2%2%-3%2%3%markets

631512325523826194828191216136571136Don't buy books/ won't
7%22%21%9%9%21%18%9%8%24%18%11%6%9%11%12%15%14%be buying in 5 years

time

4515151426681220973103262653Don't know/ can't say
4%3%6%6%5%10%3%3%5%10%6%4%1%6%3%5%6%5%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

21364245211002Unweighted base

20334265221002Weighted base

71196185300Specialist bookshop
35%34%23%35%30%(e.g. Borders,

Waterstones)

2112984216On-line
9%4%30%16%22%

4757114182General retailer (e.g.
22%21%13%22%18%WHSmith, department

store)

1-365389Supermarket
4%-8%10%9%

-1121226Second-hand/from
-3%3%2%3%markets

397352136Don't buy books/ won't
13%26%17%10%14%be buying in 5 years

time

34232253Don't know/ can't say
17%12%5%4%5%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87139246263267305156230311197188162225150805534491002Unweighted base

881402462612672502102912512001501702001701105214811002Weighted base

Sex

496011012414099108138136798586888756-481481Male
55%43%44%47%52%40%51%47%54%39%56%51%44%51%51%-100%48%

408013713712715110315311412166841138355521-521Female
45%57%56%53%48%60%49%53%46%61%44%49%56%49%49%100%-52%

Age

132024272611304228-----110555611018-24              (21)
15%15%10%10%10%4%14%15%11%-----100%10%12%11%

151246475127415744----170-838717025-34            (29.5)
17%9%19%18%19%11%20%20%18%----100%-16%18%17%

163645505333446856---200--1138820035-44            (39.5)
18%26%18%19%20%13%21%23%22%---100%--22%18%20%

132045405234404847--170---848617045-54            (49.5)
14%14%18%15%20%14%19%17%19%--100%---16%18%17%

152137453332304642-150----668515055-64            (59.5)
17%15%15%17%12%13%14%16%17%-100%----13%18%15%

1730495252113252932200-----1217920065+                (70)
19%22%20%20%19%45%12%10%13%100%-----23%16%20%

45.5246.9746.7946.8946.1655.3443.3642.7344.9170.0059.5049.5039.5029.5021.0047.2045.8746.56Average age
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Social Class

1837566376---251324247564428114136251AB
21%27%23%24%28%---100%16%28%28%28%26%25%22%28%25%

4136498085--291-294648685742153138291C1
46%26%20%31%32%--100%-15%31%28%34%33%39%29%29%29%

1126656147-210--253040444130103108210C2
12%19%27%23%18%-100%--13%20%24%22%24%27%20%22%21%

1840765759250---113323433271115199250DE
21%29%31%22%22%100%---57%21%20%16%16%10%29%21%25%

Region

88-246--94769075665158616137176158334North
100%-100%--37%36%31%30%33%34%34%30%36%34%34%33%33%

-51-261-75659478585650615235164149312Midlands
-37%-100%-30%31%32%31%29%38%29%31%31%32%31%31%31%

-88--267826910798764263785738181174355South
-63%--100%33%33%37%39%38%28%37%39%34%35%35%36%35%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Working status

3546109126130451111441457739711710743154291445Full-time
40%33%44%48%49%18%53%50%58%4%49%57%58%63%39%30%60%44%

92129223221214130718213616148824112Part-time
10%15%12%8%12%8%10%14%12%3%12%12%18%10%13%17%5%11%

661312212614145-32516104223658Not working but seeking
7%4%5%5%8%10%7%5%2%-2%14%8%6%4%4%7%6%work or temporarily

unemployed/sick

8122224233221231321116222314741489Not working/not seeking
9%9%9%9%9%13%10%8%5%1%7%9%11%14%13%14%3%9%work

21405767541233140461844592--14298240Retired
24%29%23%26%20%49%15%14%18%92%30%5%1%--27%20%24%

815171063132812--271334401656Student
9%11%7%4%2%1%6%10%5%--1%3%8%31%8%3%6%

---111-1---1--1-22Refused
---***-*---1%--1%-**

Page 11

Retail Week Music Purchases Survey
Fieldwork : February 17th-19th 2006

Absolutes/col percents
Table 5
Classification
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Tenure

29487990741075677811267953261818179141321Own outright
33%35%32%34%28%43%27%27%32%63%53%31%13%11%17%34%29%32%

365810510710640921441352535801289549189222411Own with a mortgage
40%42%43%41%40%16%44%49%54%12%23%47%64%56%44%36%46%41%

121632323761303092323192219247357130Council
14%12%13%12%14%24%14%10%4%12%16%11%11%11%21%14%12%13%

24911132159310259101251338Housing Assoc.
2%3%4%4%5%8%3%3%1%5%1%3%4%6%1%5%3%4%

71117162717192417768152517443478Rented from someone
8%8%7%6%10%7%9%8%7%4%4%5%7%15%15%8%7%8%else

11-13221*22111-426Rent free
1%*-1%1%1%1%1%*1%1%**1%-1%*1%

21447464473412181118Refused
3%1%2%1%3%2%3%1%2%4%2%2%1%1%1%1%2%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Foreign Holiday in last 3 years

53771361611931071212101831038910913211872311310621Yes
60%55%55%62%72%43%57%72%73%51%59%64%66%69%65%60%64%62%

356211110073143898068986261695338210171381No
40%45%45%38%28%57%43%28%27%49%41%36%34%31%35%40%36%38%

Number of cars

252058376310133501979272526261912775202None
28%14%24%14%24%41%16%17%7%39%18%14%13%15%17%24%16%20%

3764119103113116931181099467679086312352014361
42%46%48%40%42%46%44%41%44%47%45%39%45%50%28%45%42%43%

2140539079286293992442607249361251572832
24%28%22%34%30%11%30%32%40%12%28%35%36%29%32%24%33%28%

617163112523302331419119243348813+
6%12%7%12%4%2%11%10%9%2%9%11%6%6%22%6%10%8%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Internet Access

618513417418276123223214418612716313486315321636At all
70%61%54%67%68%30%58%77%85%20%57%75%81%79%78%60%67%63%

577611515917271106208194397312114712179285295579At home (net)
65%55%47%61%64%28%50%72%77%20%48%71%73%71%71%55%61%58%

21335862837279712653057736329109147256At work (net)
24%24%23%24%31%3%13%33%50%3%20%33%36%37%26%21%31%26%

37477210797659112381345269866654192169361At home
42%34%29%41%36%26%43%42%33%17%35%41%43%39%49%37%35%36%

14151081121114-951284162238At work
2%3%6%4%3%*6%4%6%-6%3%6%5%4%3%5%4%

2029435275615861125205261552593126218Both at home and at
22%21%17%20%28%2%7%29%45%3%13%31%31%32%23%18%26%22%work

35452454614146314419Somewhere else
3%3%2%2%1%1%2%1%2%1%2%1%2%3%3%3%1%2%

275511387851758767361606543383625206160366Not at all
30%39%46%33%32%70%42%23%15%80%43%25%19%21%22%40%33%37%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Age Finished Full Time Education

212751534510440322193562996493105198Up to 15
24%19%21%20%17%42%19%11%8%47%37%17%5%3%4%18%22%20%

15358976587973774444334571532615012327316
17%25%36%29%22%32%35%26%17%22%22%26%36%31%24%29%26%27%

10141120181124251415720206646287417
11%10%4%8%7%5%11%9%6%7%5%12%10%4%5%9%6%7%

7112734261626333110112626249604610618
8%8%11%13%10%7%12%11%12%5%7%15%13%14%8%12%9%11%

2536496510231309312231404167692812714927619 or over
28%25%20%25%38%13%14%32%49%15%27%24%34%40%25%24%31%28%

612169831323111-35634321749Still in full time
6%8%6%3%3%1%6%8%4%1%-2%3%3%30%6%4%5%education

-1--11-1--2----112Had no full time
-*--**-*--1%----***education

4443946776*6274131224Refused
4%3%2%1%3%2%3%2%3%3%*3%1%4%3%2%2%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Marital Status

243663576051479151222026365978101138239Single
27%26%26%22%22%20%22%31%20%11%13%15%18%34%71%19%29%24%

467312215214710612914316383881091359828272268540Married/ co-habiting
53%52%49%58%55%42%61%49%65%41%58%64%67%58%25%52%56%54%

1629595054923152329042312911414166207Widowed/ separated/
18%21%24%19%20%37%15%18%13%45%28%18%14%7%3%27%14%21%divorced

2233524455151216915Refused
3%1%1%1%2%1%2%1%2%3%1%3%1%1%1%1%2%2%

Children

649916217017119012518716219713590599588328337665None aged 18 or under
72%71%66%65%64%76%60%65%65%98%90%53%30%56%80%63%70%66%

2441849196608510388315801417522193144337NET: Yes
28%29%34%35%36%24%40%35%35%2%10%47%70%44%20%37%30%34%

21387776845179887829631257422168128296NET: Yes any aged 15 or
24%27%31%29%31%20%37%30%31%1%6%37%63%44%20%32%27%30%under

71329293620293530-334146216945114- Aged under 5
8%9%12%11%14%8%14%12%12%-2%2%21%27%19%13%9%11%

917473931284436351222734238460143- Aged 5-10
10%12%19%15%12%11%21%12%14%1%1%13%37%25%3%16%12%14%

1223363639244047342750661918065145- Aged 11-15
13%16%14%14%15%10%19%16%14%1%4%30%33%11%1%15%13%14%

481823231112302427333311482977- Aged 16-18
5%6%7%9%9%5%6%10%9%1%4%20%16%1%1%9%6%8%

Page 16

Retail Week Music Purchases Survey
Fieldwork : February 17th-19th 2006

Absolutes/col percents
Table 5
Classification
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912512001501702001701105214811002Weighted base

Grocery shopping status

599418017216918713818816114710811714711837435238673I am the main grocery
67%68%73%66%63%74%66%65%64%73%72%69%73%69%34%83%50%67%shopper in the

household

599618017618318914719816015210711914811949438256694I regularly do the main
67%69%73%67%68%75%70%68%64%76%71%70%74%70%45%84%53%69%grocery shop

7311020220221819916423920415512013816913985440365806I regularly do top up
83%79%82%77%82%79%78%82%81%77%80%81%84%82%77%85%76%80%grocery shopping (buy

items or a basket of
itemsas they are
needed)

9122124162617251421131411914206282I do not do grocery
10%9%9%9%6%10%8%9%6%10%8%8%5%5%13%4%13%8%shopping

2132324334131214812Refused
3%1%1%1%1%1%2%1%1%2%*2%*1%1%1%2%1%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

21364245211002Unweighted base

20334265221002Weighted base

Sex

1212200257481Male
59%36%47%49%48%

821226265521Female
41%64%53%51%52%

Age

-1397111018-24              (21)
-2%9%14%11%

326610017025-34            (29.5)
14%5%15%19%17%

138411220035-44            (39.5)
6%8%20%21%20%

36649817045-54            (49.5)
14%18%15%19%17%

35687315055-64            (59.5)
17%16%16%14%15%

10171066720065+                (70)
49%51%25%13%20%

57.9659.1448.5543.7046.56Average age
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Social Class

46107134251AB
18%18%25%26%25%

410133143291C1
22%31%31%27%29%

3486118210C2
17%11%20%23%21%

913101127250DE
44%40%24%24%25%

Region

79157160334North
37%28%37%31%33%

412126170312Midlands
18%36%30%33%31%

912143192355South
44%36%34%37%35%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Working status

59177254445Full-time
26%27%41%49%44%

334660112Part-time
13%10%11%12%11%

32143958Not working but seeking
15%5%3%8%6%work or temporarily

unemployed/sick

*1394889Not working/not seeking
2%4%9%9%9%work

91812687240Retired
44%53%30%17%24%

--233356Student
--5%6%6%

--112Refused
--***
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Tenure

920151140321Own outright
47%60%36%27%32%

33173232411Own with a mortgage
15%10%41%44%41%

444775130Council
22%12%11%14%13%

13132238Housing Assoc.
4%8%3%4%4%

12324378Rented from someone
7%7%7%8%8%else

--336Rent free
--1%1%1%

118918Refused
6%3%2%2%2%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Foreign Holiday in last 3 years

1219265325621Yes
62%57%62%62%62%

814162197381No
38%43%38%38%38%

Number of cars

4158994202None
18%46%21%18%20%

1281872294361
59%23%44%44%43%

491131572832
18%28%26%30%28%

113642813+
6%3%9%8%8%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Internet Access

618278334636At all
31%53%65%64%63%

616252305579At home (net)
30%49%59%58%58%

35111137256At work (net)
17%15%26%26%26%

311160187361At home
15%34%37%36%36%

*-191938At work
2%-4%4%4%

3592118218Both at home and at
15%15%22%23%22%work

-181019Somewhere else
-4%2%2%2%

1416148188366Not at all
69%47%35%36%37%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Age Finished Full Time Education

998892198Up to 15
44%26%21%18%20%

4511714727316
19%15%28%28%27%

2532367417
8%14%7%7%7%

34406010618
14%11%9%11%11%

31111314927619 or over
16%32%27%29%28%

--262449Still in full time
--6%5%5%education

--2-2Had no full time
--*-*education

-191424Refused
-3%2%3%2%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Marital Status

1583150239Single
7%14%19%29%24%

1117231281540Married/ co-habiting
55%51%54%54%54%

81110683207Widowed/ separated/
38%33%25%16%21%divorced

-17815Refused
-2%2%1%2%

Children

1530283337665None aged 18 or under
74%91%66%65%66%

53143185337NET: Yes
26%9%34%35%34%

53124165296NET: Yes any aged 15 or
23%9%29%32%30%under

235456114- Aged under 5
9%9%13%11%11%

426573143- Aged 5-10
20%6%15%14%14%

315785145- Aged 11-15
14%2%13%16%14%

1-374077- Aged 16-18
3%-9%8%8%
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Q.3 Do you think you will still be visiting record shops in
five years time to buy music and DVDs?

Don't knowDon't buy musicNoYesTotal

20334265221002Weighted base

Grocery shopping status

1323301337673I am the main grocery
67%68%71%64%67%shopper in the

household

1324313343694I regularly do the main
67%72%74%66%69%grocery shop

1528341422806I regularly do top up
75%84%80%81%80%grocery shopping (buy

items or a basket of
itemsas they are
needed)

44353982I do not do grocery
20%13%8%7%8%shopping

--6612Refused
--1%1%1%
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