
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

3150998999898011585273860838379261108369NET: Excited
35%36%40%33%37%35%37%39%33%13%25%35%41%48%70%49%22%36%

81319162422122619-511192618661379Very excited        (4)
8%9%8%6%9%9%6%9%7%-3%7%9%15%16%12%3%8%

24388073766668896727334864576119596290Quite excited       (3)
27%27%32%27%28%26%32%30%26%13%22%28%32%33%54%37%20%28%

26557310396866710099706361776024172181353Not very excited    (2)
29%39%29%39%35%34%31%34%39%34%41%35%37%35%21%32%37%35%

323776737678667871108525241301094199293Not at all excited  (1)
35%26%30%27%28%31%31%26%28%53%34%30%20%17%9%18%41%29%

57921491761721641331791701771151131189033266380646NET: Not excited
64%64%60%66%63%64%62%60%67%87%75%65%58%52%30%50%78%63%

10211212---131-325Don't know
1%0%1%**1%*1%---*1%1%-1%**

2.084.436.406.344.352.132.122.212.131.601.942.112.302.462.782.441.842.15Mean

0.991.882.892.651.880.950.920.940.900.710.830.920.900.950.820.930.830.93Standard deviation

0.110.240.310.300.160.080.070.060.040.060.060.060.060.070.090.040.040.03Standard error
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Retail Week January Sales Survey
Fieldwork : December 14th 2006

Absolutes/col percents
Table 1
Q.1 To what extent, if at all, are you excited about the prospect of the January Sales this year?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

9132428212317292651216152324623395More special than they
9%9%10%11%8%9%8%10%10%3%8%9%7%13%22%12%7%9%used to be 5 -10 years

ago

262359585360554658483333415016108112219About the same as they
29%16%23%22%20%24%26%16%23%23%21%19%20%29%14%20%23%22%were 5-10 years ago

4988142160159133115196153114971131377859318279597Less special than they
54%62%57%60%59%52%53%66%60%56%64%65%67%45%53%60%57%59%used to be 5 -10 years

ago

619251938382824173711121224134266108Don't know
7%13%10%7%14%15%13%8%7%18%7%7%6%14%11%8%13%11%
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Absolutes/col percents
Table 2
Q.2 These days would you say that the January sales tend to be...?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

6910817720220219714622518915611613215711780393365758NET: Reduces appeal
76%76%71%76%75%77%68%76%74%76%76%76%77%67%71%74%75%74%

30417589101887110276673851686943188148336Reduces appeal a little
33%29%30%33%37%35%33%34%30%33%25%29%34%40%39%36%30%33%

396710211310110975123113897882894736204217421Reduces appeal at lot
43%47%41%42%37%43%35%42%44%44%51%47%43%27%32%39%44%41%

213573646958687166483741475732138125262Does not reduce appeal
24%24%29%24%25%23%32%24%26%24%24%24%23%33%29%26%25%26%at all
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Absolutes/col percents
Table 3
Q.3 To what extent do you think that discounting by retailers before Christmas reduces the appeal of the January Sales?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

42711161301361291071381201298283927039233261494Electricals and
46%50%46%49%50%51%50%47%47%63%54%48%45%40%34%44%53%48%entertainment

4157114109125101891511066571747410062285161446Fashion
46%40%46%41%46%39%41%51%41%32%46%43%36%57%55%54%33%44%

405793119125851021411061047364807340226208434Department stores
45%40%37%45%46%33%48%48%42%51%48%37%39%42%36%43%42%43%

21296375746857736446594750402116399262Homeware & furniture
23%21%25%28%27%27%27%25%25%22%39%27%25%23%18%31%20%26%

20335858677761564336303643504114294236General retailers e.g.
22%23%23%22%24%30%28%19%17%18%20%21%21%29%37%27%19%23%Woolworths and WHsmith

19264965515838595535332748323584126210Online
21%18%20%25%19%23%18%20%22%17%21%16%24%19%31%16%26%21%

228361522253824-13822Other
3%2%3%1%2%6%1%1%1%2%2%4%1%2%-3%2%2%
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Absolutes/col percents
Table 4
Q.4 Which of the following types of retailer do you think will have the most successful January Sales?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

4884160154187981362001991251009913210571315317632Yes
54%59%64%58%69%38%63%68%78%61%65%57%65%61%63%59%65%62%

41589111285157789656795374726841215173388No
46%41%36%42%31%62%37%32%22%39%35%43%35%39%37%41%35%38%
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Absolutes/col percents
Table 5
Have you taken a foreign holiday in the last 3 years?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

142563588150459254101423466978119122241Single
16%18%25%22%30%20%21%31%21%5%9%13%23%40%70%22%25%24%

629416317416315815615518716210012313310334341314656Married or co-habiting
69%66%65%65%60%62%73%53%73%80%66%71%65%60%30%64%64%64%

132323332847144514323926231-6852120Widowed/ Separated/
14%16%9%13%10%18%6%15%6%16%25%15%11%1%-13%11%12%Divorced

1021*--3---22--223Refused
1%0%1%**--1%---1%1%--***
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Table 6
Marital Status
Base: All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

19427499936577781061408335311324144182326Owned outright (without
21%29%29%37%34%26%36%26%42%69%54%20%15%8%21%27%37%32%mortgage)

337410899104888513511032419412210426218200418Owned with a mortgage
37%52%43%37%38%34%40%46%43%16%27%54%60%60%23%41%41%41%or loan

2612323625543335112420272421178349133Rented from Council
29%9%13%14%9%21%15%12%4%12%13%16%12%12%15%16%10%13%

34161013219114331112711301646Rented from housing
4%2%6%4%5%8%4%4%2%1%2%6%6%4%10%6%3%4%association

691819271893220665142128473379Rented from someone
7%7%7%7%10%7%4%11%8%3%4%3%7%12%25%9%7%8%else

213389243-1226781018Rent free
2%1%1%1%3%3%1%1%1%-*1%1%4%6%2%2%2%
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Table 7
Tenure
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

448513514713217714814276117841111177439308234543Secondary/ high school/
49%60%54%55%48%69%69%48%30%58%55%64%57%43%35%58%48%53%NVQ 1-3

2438777887484495117534846557228156147303University degree or
27%27%31%29%32%19%20%32%46%26%32%26%27%42%25%29%30%30%equivalent professional

qualification/ NVQ4

71221243610103150231292521112377100Higher university
8%9%8%9%13%4%5%10%19%11%8%5%12%12%10%4%16%10%degree/ Doctorate/ MBA/

NVQ 5 or equivalent

87971276218--33532311142Still in full time
9%5%3%3%4%3%3%7%3%--2%1%3%28%6%2%4%education

71996146751195422122032Refused
8%1%4%3%2%5%3%3%2%5%6%3%2%1%2%2%4%3%
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Absolutes/col percents
Table 8
What is the highest educational level that you have achieved to date?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

54961601541851731312121349910611614811665432218650I am the main grocery
60%68%64%58%68%68%61%72%53%48%69%67%72%67%58%81%45%64%shopper in the

household

262959826354657367604138573529104156260I regularly do the main
29%20%24%31%23%21%30%25%26%30%26%22%28%20%26%20%32%25%grocery shop

15243552503826466663262026261543132176I regularly do top up
17%17%14%19%18%15%12%16%26%31%17%11%13%15%14%8%27%17%grocery shopping (buy

items or a basket of
items as they are
needed)

54131610131313910111514994048I do not do grocery
6%3%5%6%4%5%6%4%4%5%1%6%2%8%8%2%8%5%shopping

0053012241-1-16189Refused
0%0%2%1%0%*1%1%2%*-*-1%6%*2%1%
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Table 9
Thinking of grocery shopping which, if any, of the following applies to you?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

29225739608034672632263731403912581206None
33%15%23%15%22%31%16%22%10%16%17%22%15%23%35%24%16%20%

34671171161101158713910312666589566332172274441
37%47%47%44%41%45%41%47%40%62%43%33%47%38%29%41%46%43%

1943678079527371913442577352291491392882
21%30%27%30%29%21%34%24%36%17%28%33%36%30%26%28%28%28%

8111131228211935121821516123944833+
9%8%4%12%8%3%10%7%14%6%12%12%2%9%10%7%9%8%
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Table 10
How many cars are there in your household?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

6610517318521218311624219917011612714212659293447740NET: Yes
73%74%69%70%78%72%54%82%78%83%76%73%70%73%53%55%91%73%

47549910912011767138106847480916931155273428Yes, solely
53%38%39%41%44%46%31%47%41%41%48%46%45%40%27%29%56%42%

1951747792664910494864347515729138174312Yes, jointly
21%36%29%29%34%26%23%35%37%42%28%27%25%33%26%26%36%31%

24387880607299545634374662475323743280No
27%26%31%30%22%28%46%18%22%17%24%27%30%27%47%45%9%27%
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Table 11
Are you the chief income earner in your household?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

3761105124127838914813385710212212142176277453Working full time (30+
41%43%42%47%47%33%41%50%52%4%37%59%60%70%38%33%57%44%hrs a week)

1315232637273633181121202316238925114Working part time (8-29
15%11%9%10%14%11%17%11%7%5%14%12%11%9%20%17%5%11%hrs a week)

341257138831410745201131Not working but seeking
4%3%5%2%2%5%4%3%1%*3%6%3%3%4%4%2%3%work or temporarily

unemployed/sick

431216926783-1681145281644Not working/Not seeking
5%2%5%6%3%10%3%3%1%-11%5%5%2%4%5%3%4%work

1634616158574157751833943--83146229Retired
18%24%24%23%21%22%19%19%29%90%26%2%1%--16%30%22%

5812811932110--43730321244Student
6%5%5%3%4%3%2%7%4%--2%1%4%27%6%2%4%

111726272341302113*1625352181023105House person/
12%12%11%10%8%16%14%7%5%*10%14%17%12%7%19%1%10%Housewife/ Househusband
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Table 12
Which of the following best describes your current working status?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

4983149159168129143172162187113016314778310297607Working full time (30+
55%58%59%60%62%51%67%58%63%9%46%75%80%85%69%58%61%60%hrs a week)

6812202518142991420101548452571Working part time (8-29
6%6%5%7%9%7%7%10%4%7%13%6%7%2%7%9%5%7%hrs a week)

345851536115777-20626Not working but seeking
4%3%2%3%2%6%2%2%1%*3%4%3%4%-4%1%3%work or temporarily

unemployed/sick

4488717393-119715191232Not working/Not seeking
5%3%3%3%3%7%1%3%1%-7%5%3%*4%4%3%3%work

17356362515245547717142813288139228Retired
19%25%25%23%19%20%21%18%30%84%28%5%1%2%2%17%28%22%

4574442172--2341718725Student
4%4%3%2%2%2%1%6%1%--1%1%2%15%3%1%2%

63651119391-5889229332House person/
7%2%3%2%4%8%1%3%*-3%4%4%5%2%6%1%3%Housewife/ Househusband
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Table 13
Which of the following best describes the current working status of the chief income earner?
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

5294190179197161139229183196143110749495334379713No
58%66%76%67%72%63%65%78%72%96%93%63%36%54%85%63%77%70%

374858817590736672810611297517193107300NET: Yes
42%34%23%31%28%35%34%22%28%4%7%35%63%43%15%36%22%29%

81424252422222823-1334489692695Yes: Aged under 5
9%10%9%9%9%9%10%9%9%-*2%17%27%8%13%5%9%

192326293949362327-320703588649135Yes: Aged 5-10
22%16%10%11%14%19%17%8%11%-2%12%34%20%7%16%10%13%

221728353252342325-5347719-8351134Yes: Aged 11-15
24%12%11%13%12%20%16%8%10%-3%19%38%11%-16%10%13%

1091427212423122286333311532881Yes: Aged 16-18
11%7%6%10%8%9%11%4%9%4%4%19%16%*1%10%6%8%

00250421*--3*4-347Refused
0%0%1%2%0%1%1%**--2%*2%-1%1%1%
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Table 14
Do you have any children aged 18 or under?
Base: All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

71233322917214431-----112694411218-24
7%8%13%12%11%7%10%15%12%-----100%13%9%11%

102342465237316442----173-1076617325-34
11%16%17%17%19%15%15%22%16%----100%-20%14%17%

262851415864435839---204--1277720435-44
29%20%20%15%21%25%20%20%15%---100%--24%16%20%

222541434249473641--173---868717345-54
25%17%16%16%15%19%22%12%16%--100%---16%18%17%

132431493639304737-153----767715355-64
14%17%12%19%13%15%14%16%15%-100%----14%16%15%

123052555549424765204-----6513920465+
14%21%21%21%20%19%20%16%26%100%-----12%28%20%
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Table 15
What was your age on your last birthday?
Base: All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

44621151391301111001211581397787776644-490490Male
49%44%46%52%48%44%47%41%62%68%50%50%38%38%39%-100%48%

45801361271421441141759765768612710769530-530Female
51%56%54%48%52%56%53%59%38%32%50%50%62%62%61%100%-52%
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Table 16
Gender
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

00091116133331181413161714434992Anglia
0%0%0%34%*6%6%11%12%9%9%8%8%10%13%8%10%9%

7070046141316219514Border
8%0%3%0%0%1%3%*1%1%2%1%3%1%1%2%1%1%

06214910413454393130302930178087167Central
0%4%1%56%4%16%16%18%15%15%20%18%14%17%15%15%18%16%

180000517524724-10818Grampian
20%0%0%0%0%2%*2%2%1%2%4%1%2%-2%2%2%

0111011292731261915192817156647113Granada
0%1%44%**11%13%10%10%9%10%11%14%10%13%13%10%11%

00014156294051492827293034218485169London (Carlton/LWT)
0%0%0%5%57%11%18%17%19%14%18%17%15%20%18%16%17%17%

090010431252829321514281786350113Meridian
0%7%0%0%38%12%12%10%11%16%10%8%14%10%7%12%10%11%

6500002392111116152077303565Scottish (STV)
73%0%0%0%0%9%4%7%4%5%4%9%10%4%6%6%7%6%

00470018914615461085222447Tyne Tees
0%0%19%0%0%7%4%5%3%7%3%3%5%4%4%4%5%5%

0510001181715101448104302151Wales (HTV)
0%36%0%0%0%4%4%6%6%5%9%2%4%6%4%6%4%5%

04400091112116510994281644West (HTV)
0%31%0%0%0%4%5%4%4%3%3%6%4%5%4%5%3%4%

031200151044935934191433Westcountry
0%22%1%0%0%6%4%1%2%4%2%3%4%2%3%4%3%3%

008312024222425231319101614455095Yorkshire
0%0%33%5%0%9%10%8%10%11%8%11%5%9%12%8%10%9%
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Which of the following ITV regions do you live in?
Base: All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

1633587275---25565374139423197158255AB
18%23%23%27%28%---100%32%24%24%19%24%27%18%32%25%

2936678678--296-474736586444175121296C1
33%25%27%32%29%--100%-23%30%21%29%37%39%33%25%29%

1433564665-214--423047433121114100214C2
15%24%22%17%24%-100%--21%19%27%21%18%19%22%20%21%

3040696154255---493949643717144111255DE
34%28%28%23%20%100%---24%26%28%31%21%15%27%23%25%
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Social class
Base: All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

85131284243277157160280423156197223202167755604601020Unweighted base

901422512662722552142962552041531732041731125304901020Weighted base

9000003014291612132226107454490Scotland
100%0%0%0%0%12%6%10%6%6%8%13%13%6%6%9%9%9%

00460018914614461085222446North East
0%0%18%0%0%7%4%5%2%7%3%3%5%4%4%4%5%5%

0011700312830282015192919156948117North West
0%0%47%0%0%12%13%10%11%10%10%11%14%11%13%13%10%12%

00870021192324181216121614444387Yorkshire & Humberside
0%0%35%0%0%8%9%8%10%9%8%9%6%9%12%8%9%9%

00093027173415191617112010474693West Midlands
0%0%0%35%0%11%8%11%6%9%11%10%5%12%9%9%9%9%

0520001181716101449104302252Wales
0%37%0%0%0%4%4%6%6%5%9%3%4%6%4%6%4%5%

00098019143134181813201414475098Eastern
0%0%0%37%0%7%6%10%14%9%12%8%10%8%13%9%10%10%

0000128253339322018212128206860128London
0%0%0%0%47%10%15%13%12%10%12%12%10%16%18%13%12%13%

000014329323943351721372497470143South East
0%0%0%0%53%12%15%13%17%17%11%12%18%14%8%14%14%14%

0900002926181720102019138504090South West
0%63%0%0%0%11%12%6%7%10%6%12%9%8%7%9%8%9%

0007501615222218151410118324275East Midlands
0%0%0%28%0%6%7%7%9%9%10%8%5%6%7%6%9%7%
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Regions
Base: All respondents
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