
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

88138251259266267200255280216164174205158855244781002Unweighted base

881402462612672502102912502001501702011701105214811002Weighted base

Retailers

6911019721721518217723820914012314316713599432375807NET: A lot/ a little
78%79%80%83%81%73%84%82%84%70%82%84%83%79%90%83%78%81%

315479889072849591555173815132172171342A lot
35%39%32%34%34%29%40%33%36%27%34%43%40%30%29%33%35%34%

385611812912511093143118857270868467261204465A little
43%40%48%49%47%44%44%49%47%43%48%41%43%49%61%50%42%46%

1529474346613148405426273034108397181Not at all
17%21%19%17%17%24%15%17%16%27%17%16%15%20%9%16%20%18%

4121672416113115914Don't know
5%1%1%*2%3%1%1%*3%1%1%2%1%1%1%2%1%

Manufacturers

7311721222021920516725221715612315317113999441400841NET: A lot/ a little
83%83%86%84%82%82%79%87%87%78%82%90%85%82%90%85%83%84%

445911111111710892130112788184916840229213442A lot
50%42%45%43%44%43%44%45%45%39%54%50%45%40%36%44%44%44%

29581011091029875122105784369807159212187399A little
33%41%41%42%38%39%36%42%42%39%28%40%40%42%53%41%39%40%

1322324042384235343726172731117573149Not at all
15%16%13%15%16%15%20%12%13%18%17%10%13%18%10%14%15%15%

21216714-71-3-14712Don't know
2%1%1%*2%3%*1%-4%1%-1%-1%1%2%1%
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Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Consumers themselves

83132228247258231195278243184143166188160106493454947NET: A lot/ a little
94%94%93%94%97%92%93%96%97%92%95%97%94%94%96%95%94%95%

6510317018120216515221918514110513315111576382339720A lot
74%74%69%69%76%66%72%75%74%70%70%78%75%68%69%73%70%72%

172959665666435959433833384530111116227A little
20%21%24%25%21%26%21%20%23%21%26%19%19%26%27%21%24%23%

451612817121251275994222446Not at all
4%4%7%5%3%7%6%4%2%6%5%3%5%5%4%4%5%5%

2322133125--32-739Don't know
2%2%1%1%*1%2%*1%2%--1%1%-1%1%1%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

88138251259266267200255280216164174205158855244781002Unweighted base

881402462612672502102912502001501702011701105214811002Weighted base

52821631721671571491861441149910613411073330306636NET: Agree
59%59%66%66%63%63%71%64%58%57%66%62%67%65%67%63%64%63%

2751929295839410871535766806732198158356Agree strongly     (+2)
30%37%37%35%35%33%45%37%29%27%38%39%40%40%29%38%33%36%

253171807374557873614240534341131148280Agree slightly     (+1)
29%22%29%30%27%29%26%27%29%30%28%23%27%25%37%25%31%28%

11102216221817281815111611207423880Neither agree nor   (0)
12%7%9%6%8%7%8%10%7%8%7%9%5%12%7%8%8%8%disagree

1521353647402641483417283021247382155Disagree slightly  (-1)
17%15%14%14%18%16%12%14%19%17%11%17%15%13%22%14%17%16%

92523362833183240322120261857250122Disagree strongly  (-2)
10%18%10%14%11%13%8%11%16%16%14%12%13%11%5%14%10%12%

244759727673447388663849564030145132278NET: Disagree
28%34%24%27%28%29%21%25%35%33%25%29%28%23%27%28%28%28%

1-322313153----448Don't know
1%-1%1%1%1%*1%*2%2%----1%1%1%

0.520.440.710.600.590.540.860.660.350.360.660.600.660.700.640.600.590.60Mean

1.361.551.361.441.401.431.341.391.471.451.441.441.451.381.251.461.371.42Standard deviation

0.150.130.090.090.090.090.090.090.090.100.110.110.100.110.140.060.060.04Standard error
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

88138251259266267200255280216164174205158855244781002Unweighted base

881402462612672502102912502001501702011701105214811002Weighted base

293955757881626569935947293413165110276Everyday
33%28%22%29%29%32%29%22%27%47%39%27%15%20%12%32%23%28%

203958535949387567462934534720143872295-6 times a week
23%28%24%20%22%20%18%26%27%23%20%20%26%27%18%27%18%23%

1739747972646186713640486458361391422813-4 times a week
19%28%30%30%27%25%29%29%28%18%26%28%32%34%33%27%30%28%

14103633423032492316152636182456791351-2 times a week
15%7%15%13%16%12%15%17%9%8%10%15%18%11%21%11%16%13%

812222116251716209815181316186178Never cook - always eat
9%9%9%8%6%10%8%5%8%4%5%9%9%8%15%3%13%8%out / eat pre-prepared

meal eg microwave meals

-11--1--1--1--1-22Don't know
-1%*--*--*--1%--1%-**
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Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

88138251259266267200255280216164174205158855244781002Unweighted base

881402462612672502102912502001501702011701105214811002Weighted base

1120353744353639382222163029287572148The current system is
12%15%14%14%16%14%17%13%15%11%15%10%15%17%26%14%15%15%good and easily allows

consumers to understand
the fat content and
nutritional value of
food products

5176142160151137125167152103849512110870306275581The current method of
58%54%58%61%57%55%59%57%61%51%56%56%61%64%63%59%57%58%labeling is adequate

but more could be done
to help consumers
understand how to
interpret the
information displayed
on labels

214064586470467655614255463113129118247The current labeling
24%29%26%22%24%28%22%26%22%30%28%32%23%18%11%25%25%25%system is poor and

there is not enough
information from
retailers and food
manufacturers to help
consumers understand
the nutritional value
of food products

2113432236-22--5611None of these
2%1%*1%2%1%1%1%1%3%-1%1%--1%1%1%

32434527292212-61016Don't know
4%1%2%1%1%2%1%2%1%4%1%1%*1%-1%2%2%
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Q.4 I would now like you to think about the nutritional information which is found on most food labels.
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

88138251259266267200255280216164174205158855244781002Unweighted base

881402462612672502102912502001501702011701105214811002Weighted base

Sex

41651231201321011151281388363821059058-481481Male
47%47%50%46%50%40%55%44%55%41%42%48%52%53%53%-100%48%

4774124141135150951631131178788958152521-521Female
53%53%50%54%50%60%45%56%45%59%58%52%48%47%47%100%-52%

Age

131130282918223635-----110525811018-24              (21)
15%8%12%11%11%7%10%12%14%-----100%10%12%11%

142345414723366051----170-819017025-34            (29.5)
16%17%18%16%18%9%17%21%20%----100%-15%19%17%

212645604832556251---201--9510520135-44            (39.5)
23%19%18%23%18%13%26%21%21%---100%--18%22%20%

132633425734345747--170---888217045-54            (49.5)
15%19%13%16%21%13%16%19%19%--100%---17%17%17%

102041473240363936-150----876315055-64            (59.5)
12%15%17%18%12%16%17%13%14%-100%----17%13%15%

1733524454104283731200-----1178320065+                (70)
19%24%21%17%20%42%13%13%12%100%-----23%17%20%

44.8648.4946.6546.2346.3554.4944.9143.6543.3970.0059.5049.5039.5029.5021.0048.0144.9846.56Average age
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Social Class

2331587366---250313647515135113138250AB
26%22%23%28%25%---100%15%24%27%26%30%32%22%29%25%

1849656593--291-373957626036163128291C1
21%35%27%25%35%--100%-19%26%33%31%35%32%31%27%29%

2229506248-210--28363455362295115210C2
25%21%20%24%18%-100%--14%24%20%28%21%20%18%24%21%

2532736061250---1044034322318150101250DE
28%23%30%23%23%100%---52%27%20%16%14%16%29%21%25%

Region

88-246--98728481705146665942171164334North
100%-100%--39%34%29%32%35%34%27%33%35%39%33%34%33%

-51-261-74738679575651684832165147312Midlands
-37%-100%-30%35%29%32%29%37%30%34%28%29%32%31%31%

-88--267786512191734374676335185170355South
-63%--100%31%31%42%36%37%28%43%33%37%32%36%35%35%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Working status

335899121133421041561435549813010750165280445Full-time
38%42%40%46%50%17%49%54%57%3%36%58%65%63%45%32%58%44%

161823292624303028514243022169121112Part-time
18%13%9%11%10%10%14%10%11%2%9%14%15%13%15%17%4%11%

8112619262618271811617141924434689Not working but seeking
9%8%10%7%10%10%8%9%7%*10%10%7%11%22%8%10%9%work or temporarily

unemployed/sick

27529892791565774621896530251921218131349Not working/not seeking
31%37%40%35%30%62%27%25%25%95%43%18%12%11%19%42%27%35%work/retired

3-1-2214--1122-347Refused
4%-1%-1%1%1%1%--1%1%1%1%-1%1%1%

Tenure

27548981681036273831356855152028165155321Own outright
31%39%36%31%26%41%29%25%33%67%45%32%8%12%25%32%32%32%

34519712310743981401301053911318442215195411Own with a mortgage
38%36%39%47%40%17%47%48%52%5%35%53%65%49%38%41%41%41%

151038274175242573421152422157160130Council
17%7%15%10%15%30%11%9%3%17%14%9%12%13%14%14%12%13%

10221722392222432315472340215555110Rented from someone
11%16%7%8%15%9%11%15%9%7%3%4%11%23%19%11%11%11%else

--134215-21-321629Rent free
--*1%2%1%*2%-1%1%-1%1%1%1%1%1%

23457535843254381322Refused
3%2%2%2%3%2%1%2%3%2%2%1%2%2%3%2%3%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Foreign Holiday in last 3 years

5586146163172108127190196989611912511270317305621Yes
62%62%59%62%64%43%60%65%78%49%64%70%63%66%64%61%63%62%

3353100989514283101541035451755840204176381No
38%38%41%38%36%57%40%35%22%51%36%30%37%34%36%39%37%38%

Number of cars

221758436210333422580212425302211884202None
25%12%24%17%23%41%16%14%10%40%14%14%12%18%20%23%18%20%

4862104103119109105126969374659276362312054361
54%45%42%40%44%43%50%43%38%46%50%38%46%45%33%44%43%44%

18457182673153931052445596750381351482832
20%32%29%31%25%12%25%32%42%12%30%34%34%29%35%26%31%28%

1151332208193024410231614143744813+
1%11%5%12%7%3%9%10%10%2%7%13%8%8%13%7%9%8%

Page 9

Retail Week Healthy Eating Survey
Fieldwork : August 6th-8th 2004

Absolutes/col percents
Table 5
Classification
Base: All respondents

Prepared by ICM Research



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Internet Access

508214917417572119231207447812715413690304326630At all
57%58%60%67%66%29%57%79%83%22%52%75%77%80%81%58%68%63%

366911314615052103189170396510712810472240275515At home (net)
41%50%46%56%56%21%49%65%68%19%43%63%64%61%65%46%57%51%

1838646996213311611662866797530125160285At work (net)
20%27%26%27%36%8%16%40%46%3%19%39%39%44%27%24%33%28%

2642789170407810683354758665150156152307At home
30%30%32%35%26%16%37%37%33%17%31%34%33%30%46%30%32%31%

8102814168733292101717238413677At work
9%7%11%6%6%3%4%11%12%1%7%10%8%13%8%8%8%8%

1027365580132583864184962522284124208Both at home and at
11%20%15%21%30%5%12%29%35%2%12%29%31%31%20%16%26%21%work

6271310129984331099231538Somewhere else
7%1%3%5%4%5%4%3%3%2%2%2%5%6%8%4%3%4%

38589787911789160421567343463321217155371Not at all
43%42%40%33%34%71%43%21%17%78%48%25%23%20%19%42%32%37%

----1---1----1-1-1Refused
----*---*----1%-*-*
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Age Finished Full Time Education

26285251499057402194584086111098208Up to 15
30%20%21%20%19%36%27%14%8%47%39%23%4%4%1%21%20%21%

16367478466977594436313979432113411525016
18%26%30%30%17%28%37%20%18%18%21%23%40%25%19%26%24%25%

1122132329242235161413202618657419817
12%16%5%9%11%9%11%12%7%7%9%12%13%11%6%11%8%10%

101629233822144932131024362311704711718
11%12%12%9%14%9%7%17%13%7%6%14%18%14%10%14%10%12%

173364658335278811234324448673712214026319 or over
19%24%26%25%31%14%13%30%45%17%22%26%24%40%34%23%29%26%

81816138812192122832222547Still in full time
9%1%3%6%5%3%4%4%8%1%1%1%1%5%29%4%5%5%education

----1--1-1------11Had no full time
----*--*-1%------**education

12556246665215161419Refused
1%1%2%2%2%1%2%2%3%3%3%1%1%3%1%1%3%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

881402462612672502102912502001501702011701105214811002Weighted base

Marital Status

28265863706441746626121950558387158245Single
31%19%24%24%26%26%19%25%26%13%8%11%25%32%75%17%33%24%

46871351411401021371581528610111212510025297252549Married/ co-habiting
52%62%55%54%52%41%65%54%61%43%67%66%63%59%23%57%52%55%

1423505351813053258534372310112862190Widowed/ separated/
16%16%20%20%19%32%14%18%10%42%23%22%11%6%1%25%13%19%divorced

14346326743226191018Refused
1%3%1%2%2%1%1%2%3%2%2%1%1%3%1%2%2%2%

Children

66101171184182209131189175199146110698496364340704None aged 18 or under
75%72%69%70%68%83%62%65%70%99%97%65%35%49%87%70%71%70%

223975778441801027514601308715157140297NET: Yes
25%28%31%30%31%17%38%35%30%1%3%35%65%51%13%30%29%30%

21346969733773886814411198715139127266NET: Yes any aged 15 or
24%25%28%26%27%15%34%30%27%*2%24%59%51%13%27%26%27%under

1216263437123246351-44466106163125- Aged under 5
13%12%11%13%14%5%15%16%14%*-2%22%38%9%12%13%12%

81336343720324530-213674336463128- Aged 5-10
9%10%14%13%14%8%15%16%12%-1%7%33%25%3%12%13%13%

923292430202941251335532326253116- Aged 11-15
10%17%12%9%11%8%14%14%10%*2%20%26%13%1%12%11%12%

4916191661425201132293-392665- Aged 16-18
5%7%7%7%6%2%7%9%8%*1%19%14%2%-7%5%7%

66101171184183209131189176199146110708496364341705Refused
75%72%69%70%69%83%62%65%70%99%97%65%35%49%87%70%71%70%
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