
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

91139250263270253259308193205162181224154875264871013Unweighted base

901392532612692802112812412041331741951951135174961013Weighted base

689618518218321214420115720412810768107101365349714No
76%69%73%69%68%76%68%71%65%100%97%61%35%55%89%71%70%71%

81721283122252830--3385595153105Yes: Aged under 5
8%12%8%11%12%8%12%10%12%--2%20%28%8%10%11%10%

82027403935293634-220664517361134Yes: Aged 5-10
9%15%11%15%14%12%14%13%14%-1%12%34%23%1%14%12%13%

71831333732253138-235671926066125Yes: Aged 11-15
7%13%12%13%14%11%12%11%16%-2%20%34%10%1%12%13%12%

2629631138-*10132-16925Yes: Aged 16
2%5%1%3%2%1%5%1%3%-*6%7%1%-3%2%3%

451813712911151325162-212546Yes: Aged 17-18
4%3%7%5%2%4%4%4%6%*2%14%8%1%-4%5%5%

----1-1------1-1-1Refused
----*-*------1%-*-*
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Retail Week Back to School Survey
Fieldwork : August 29th-31st 2003

Absolutes/col percents
Table 1
Do you have any children aged 18 or under? If so, how old are they?
Base: All respondents

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

183545676544637251-556125413122108230Unweighted base

153344666051476060-452105543110108217Weighted base

3713138119914-142611-212243Asda
18%20%29%20%13%22%19%15%24%-35%8%24%21%-19%20%20%

336712431014--121181191332Marks & Spencer
22%10%15%11%20%8%7%16%24%--22%10%15%45%17%12%15%

3151027581--2810-111021Other
18%2%12%15%4%13%11%13%2%--5%8%18%-10%9%9%

184345655--496-12820Woolworths
5%23%9%5%7%10%12%8%8%--8%9%12%-11%8%9%

--3494246-2292110616Local Independent
--7%6%15%8%3%7%10%-52%4%8%4%32%9%6%7%

23253375---573-9615BHS
13%8%4%8%5%6%14%9%---10%7%5%-8%6%7%

1*2521451--16315511Tesco
9%1%4%8%3%2%8%8%2%--2%6%5%23%5%5%5%

22-133131--5-21357School shop/ direct
10%5%-2%5%5%1%6%2%--9%-3%32%2%4%3%from school

-3-311312--331-257Another department
-10%-4%2%2%6%1%4%--5%3%2%-2%5%3%store

-13121124--34--437John Lewis
-2%7%2%3%1%1%3%7%--5%4%--4%3%3%

---21-1-3---31-4-4Adam's
---3%2%-2%-5%---3%1%-3%-2%

-1-21-112--13--223New Look
-2%-2%2%-1%1%3%--1%3%--1%2%2%

---3-3------12-3-3Matalan
---5%-6%------1%4%-3%-1%

111--111---12--123Peacocks
4%3%3%--3%2%1%---3%1%--1%2%1%
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Retail Week Back to School Survey
Fieldwork : August 29th-31st 2003

Absolutes/col percents
Table 2
Q.1 What is your favourite store for buying school clothes (excluding footwear) to get your child/ children
ready for the new school term?
Base: All respondents with children aged 5-16

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

153344666051476060-452105543110108217Weighted base

-11-1--3---3---123Debenhams
-3%2%-1%--4%---5%---1%2%1%

---2--1-1---2---22Next
---3%--1%-2%---2%---2%1%

1*----*1---1*--1-1Top Shop/ Top Man
4%1%----1%1%---1%*--1%-*

-434127565-*7115-51823Don't know
-11%7%7%19%14%11%10%8%-13%13%10%9%-4%17%10%
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Absolutes/col percents
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Q.1 What is your favourite store for buying school clothes (excluding footwear) to get your child/ children
ready for the new school term?
Base: All respondents with children aged 5-16
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

183545676544637251-556125413122108230Unweighted base

153344666051476060-452105543110108217Weighted base

8121217111692412-11327153332759JJB Sports
52%37%26%26%18%31%18%39%20%-29%26%25%28%100%30%25%27%

219231439--610--8917Local Independent
11%2%22%3%5%1%8%6%15%--12%10%--7%8%8%

144431438-1456-7916Asda
5%13%9%6%5%2%8%6%13%-35%8%5%11%-6%9%8%

-22376226--663-10515School shop/ direct
-7%5%5%12%11%4%3%10%--12%6%5%-9%5%7%from school

*125*-431--142-448Soccer Sport
3%3%4%7%1%-8%5%2%--3%4%4%-3%4%4%

-11421431--18--628Woolworths
-3%3%6%3%1%7%4%2%--1%7%--6%2%4%

1-1*53221--152-358JD Sports
7%-3%1%9%6%4%3%2%--1%5%3%-3%4%4%

-2-3124----122-336Another department
-7%-4%2%4%9%----3%2%4%-3%3%3%store

-2--32111--113-415Marks & Spencer
-6%--5%4%3%2%1%--2%1%5%-4%1%2%

-121--211--121-314ALL Sports
-3%4%2%--4%2%2%--2%2%1%-2%1%2%

--31--1-2--3-1-313John Lewis
--7%1%--3%-4%--5%-2%-2%1%2%

-1-111--2---3--123Tesco
-3%-2%2%2%--4%---3%--1%2%1%

-11-11-11--12--113Donnay International
-4%2%-1%2%-1%2%--2%2%--1%1%1%

---2-2-------2-2-2Matalan
---3%-4%-------4%-2%-1%
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Absolutes/col percents
Table 3
Q.2 What is your favourite store for purchasing sportswear for the new school term?
Base: All respondents with children aged 5-16

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

153344666051476060-452105543110108217Weighted base

----21-1----2--112First Sport
----4%2%-2%----2%--1%1%1%

----22-------2--22Burton/ Dorothy Perkins
----3%4%-------4%--2%1%

---2--*-1---2--*12Next
---3%--1%-2%---2%--*1%1%

---1---1-----1-1-1Adam's
---2%---2%-----2%-1%-1%

-1--*-1----1*--1*1BHS
-2%--1%-3%----2%*--1%*1%

-*----*-----*--*-*Debenhams
-1%----1%-----*--*-*

112557124--383-10514Other
8%4%4%8%8%14%2%4%7%--6%8%6%-9%4%7%

224151359139-181610-82836Don't know
14%5%10%22%22%11%18%22%15%-36%16%15%19%-8%26%17%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

183545676544637251-556125413122108230Unweighted base

153344666051476060-452105543110108217Weighted base

71091521972421--1832101283462WH Smith
46%29%20%23%35%19%16%40%35%--35%30%19%45%25%31%28%

355613127103--51215-181332Woolworths
22%14%11%10%22%23%15%17%4%--9%11%28%-17%13%15%

2383-6127--485-61016Stationary Box
16%8%18%5%-11%3%3%12%--7%7%9%-6%9%7%

126323334-1363-6814Asda
5%5%13%5%4%5%7%6%7%-35%6%5%6%-5%7%6%

-14421443-*36215612Local Independent
-4%8%7%4%1%8%7%5%-13%5%5%4%32%5%6%5%

-12714431-1-64110111Partners
-3%4%11%2%9%7%4%1%-29%-5%7%23%9%1%5%

-2141-414--46--4510Staples
-7%3%7%2%-9%1%7%--8%5%--4%5%4%

-31414222--243-549Another department
-10%3%6%2%7%5%3%3%--4%4%6%-5%4%4%store

11-242132--35--538Tesco
5%3%-2%7%4%3%5%3%--6%5%--4%3%4%

-211142----212-516Wilkinson's
-7%3%2%1%7%5%----4%1%4%-4%1%3%

---3-21-----21-123Wilko
---4%-4%1%-----2%2%-1%2%1%

--1-111---1--1-112Post Office
--2%-2%2%2%---24%--2%-1%1%1%

---*--*----*---*-*John Lewis
---1%--1%----1%---*-*

-1145-435--462-7512Other
-4%2%6%9%-8%5%8%--7%6%4%-6%4%5%
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Absolutes/col percents
Table 4
Q.3 What is your favourite store for purchasing stationary ready for the new term?
Base: All respondents with children aged 5-16

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

153344666051476060-452105543110108217Weighted base

126874558--4135-81423Don't know
6%5%13%12%11%8%10%9%14%--8%12%10%-7%13%10%
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Absolutes/col percents
Table 4
Q.3 What is your favourite store for purchasing stationary ready for the new term?
Base: All respondents with children aged 5-16

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

183545676544637251-556125413122108230Unweighted base

153344666051476060-452105543110108217Weighted base

-1-11-1-2--12---33Nothing
-3%-1%2%-2%-3%--2%2%---3%1%

*11412694138-18169-24934Up to £50
3%34%9%18%10%18%8%21%14%-31%15%15%16%-22%9%15%

261015131310139-1920141281745£51-£100
12%19%22%23%21%26%22%21%15%-29%17%19%27%45%26%16%21%

231021071037-17146-121427£101-£150
13%11%22%3%16%14%21%4%12%-24%13%13%10%-11%13%12%

24615738149-181782151934£151-£200
16%12%14%23%12%7%17%24%14%-17%15%16%15%55%14%18%16%

-15243317--535-6713£201-£250
-3%12%4%7%6%5%2%11%--9%3%9%-6%7%6%

34-551366--5101-8916£251-£300
20%11%-7%8%2%7%10%10%--9%10%2%-7%8%7%

1--1-1--1--11--112£301-£350
7%--1%-2%--1%--2%1%--1%1%1%

32561210468--6149-111728£351+
18%7%12%10%19%19%9%11%13%--11%13%16%-10%16%13%

2-4723453--492-41215Don't know
11%-9%11%4%6%8%8%6%--8%8%4%-3%11%7%

253.99152.20207.75184.51275.86213.43188.99219.63229.85-109.40208.74230.32202.37136.71177.82255.02214.43Mean

140.84146.27192.92169.23361.58220.60150.56310.63246.59-67.69180.26290.94207.1185.94192.04284.22242.67Standard deviation

35.2124.7230.1321.8545.9234.4519.6038.2435.59-30.2725.0027.1333.1649.6217.6829.0116.59Standard error
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Retail Week Back to School Survey
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Absolutes/col percents
Table 5
Q.4 How much do you expect to spend in total on getting your child/ children ready for the new school term?
Base: All respondents with children aged 5-16
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

91139250263270253259308193205162181224154875264871013Unweighted base

901392532612692802112812412041331741951951135174961013Weighted base

Sex

50651221271321151141461229948871149851-496496Male
56%47%48%48%49%41%54%52%50%48%36%50%59%50%45%-100%49%

4074131135138165971351191068587819662517-517Female
44%53%52%52%51%59%46%48%50%52%64%50%41%50%55%100%-51%

Age

111027273732204120-----113625111318-24
12%7%11%10%14%11%10%15%8%-----100%12%10%11%

152350515534476351----195-969819525-34
17%17%20%19%20%12%22%22%21%----100%-19%20%19%

192541496142465849---195--8111419535-44
21%18%16%19%23%15%22%21%20%---100%--16%23%19%

113346414332395548--174---878717445-54
12%24%18%16%16%11%19%20%20%--100%---17%17%17%

141538353143292832-133----854813355-64
16%11%15%13%11%15%14%10%13%-100%----16%10%13%

193350594398293642204-----1069920465+
21%24%20%22%16%35%14%13%17%100%-----20%20%20%
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Retail Week Back to School Survey
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Absolutes/col percents
Table 6
Classification
Base: All respondents

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

901392532612692802112812412041331741951951135174961013Weighted base

Social Class

1237685667---241423248495120119122241AB
14%27%27%22%25%---100%21%24%27%25%26%17%23%24%24%

3035568278--281-362855586341135146281C1
33%25%22%31%29%--100%-18%21%32%30%32%36%26%29%28%

1831476451-211--29293946472097114211C2
20%23%18%24%19%-100%--14%22%23%24%24%18%19%23%21%

3036825973280---984332423432165115280DE
33%26%32%23%27%100%---48%33%18%21%17%28%32%23%28%

Region

90-253--112658680705257606639171173343North
100%-100%--40%31%31%33%34%39%33%31%34%34%33%35%34%

-51-261-72739771674154575934163149313Midlands
-37%-100%-26%35%34%29%33%31%31%29%30%30%32%30%31%

-88--26996739890673964786940183174357South
-63%--100%34%35%35%37%33%30%37%40%36%36%35%35%35%
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Absolutes/col percents
Table 6
Classification
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

901392532612692802112812412041331741951951135174961013Weighted base

Working status

37681131101334511416513734711212312849176286461Full-time
41%49%45%42%49%16%54%59%57%1%36%65%63%66%43%34%58%46%

101528292811323730713232616257833110Part-time
11%11%11%11%10%4%15%13%13%4%10%13%13%8%22%15%7%11%

105132223439165-56182122343872Not working but seeking
12%3%5%8%8%15%4%6%2%-4%4%9%11%20%7%8%7%work or temporarily

unemployed/sick

30489398841785459621906530243014223131353Not working/not seeking
33%35%37%38%31%64%26%21%26%93%49%17%12%16%13%43%26%35%work/retired

3261232464334-26915Refused
4%2%2%1%1%1%1%1%2%2%2%2%2%-1%1%2%2%

Tenure

2243718166925673631266838151324158126283Own outright
25%31%28%31%24%33%27%26%26%62%51%22%8%7%21%31%25%28%

3357103127105399114814813389111712740192234426Own with a mortgage
37%41%41%49%39%14%43%53%61%6%29%52%60%65%36%37%47%42%

2321512651106362094114304128199577172Council
25%15%20%10%19%38%17%7%4%20%10%17%21%14%17%18%16%17%

413171839332132515910152617523890Rented from someone
4%9%7%7%14%12%10%11%2%7%6%5%7%13%15%10%8%9%else

3133331541*23166713Rent free
3%1%1%1%1%1%1%2%2%**1%2%*5%1%1%1%

5476685412944416141528Refused
6%3%3%2%2%3%2%1%5%4%3%2%2%*5%3%3%3%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

901392532612692802112812412041331741951951135174961013Weighted base

Foreign Holiday in last 3 years

517615115417697117202192878511712111781312296608Yes
56%55%60%59%65%35%56%72%80%43%64%67%62%60%72%60%60%60%

3963102108931839479491174857747832205200405No
44%45%40%41%35%65%44%28%20%57%36%33%38%40%28%40%40%40%

Number of cars

2816725463129335318792328392936125108233None
31%11%28%21%23%46%16%19%8%39%17%16%20%15%32%24%22%23%

457110697127120108139799567709390312252204461
50%51%42%37%47%43%51%49%33%47%50%40%48%46%27%44%44%44%

15396087632657651152535585268261281352632
17%28%24%33%23%9%27%23%48%12%26%33%26%35%23%25%27%26%

21416231761325285918128203833713+
2%10%6%9%6%2%6%9%12%2%6%10%6%4%18%7%7%7%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

901392532612692802112812412041331741951951135174961013Weighted base

Internet Access

204365757267667765313446585947142133276At home
23%31%26%29%27%24%32%27%27%15%26%27%30%31%41%28%27%27%

9522142641938152616231812403777At work
10%4%9%5%10%2%9%14%6%1%4%9%12%9%11%8%7%8%

2232426270928841072176164612497131228Both at home and at
24%23%17%24%26%3%13%30%44%1%13%35%33%31%22%19%26%23%work

57101511236127103431512291949Somewhere else
6%5%4%6%4%8%3%4%3%5%3%3%2%8%11%6%4%5%

335211495901769169471597346474118208176384Not at all
37%37%45%36%34%63%43%25%20%78%55%27%24%21%16%40%35%38%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

901392532612692802112812412041331741951951135174961013Weighted base

Age Finished Full Time Education

25317367441146040261136246783137103240Up to 15
28%23%29%26%16%41%28%14%11%55%47%27%4%4%3%27%21%24%

19357166618356644735263669572811913225116
21%25%28%25%22%30%27%23%20%17%19%21%36%29%25%23%26%25%

311121224171422959102311442206217
4%8%5%4%9%6%7%8%4%2%7%6%12%6%3%8%4%6%

13172031322233342411921332316664711318
14%12%8%12%12%8%16%12%10%5%7%12%17%12%14%13%9%11%

2139657390273710411930245652913412815928719 or over
23%28%26%28%33%10%18%37%49%15%18%32%27%47%30%25%32%28%

53681385139--16425181836Still in full time
6%2%2%3%5%3%2%5%4%--1%3%2%22%4%4%4%education

--12-12--1--11--33Had no full time
--*1%-*1%--1%--1%*--1%*education

4263583469334-361521Refused
5%2%2%1%2%3%2%1%2%4%2%2%2%-2%1%3%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

901392532612692802112812412041331741951951135174961013Weighted base

Marital Status

312365626985488334161419436692111140250Single
34%16%26%24%26%30%23%30%14%8%11%11%22%34%82%21%28%25%

4286122158147108133145168987812411712017279276554Married/ co-habiting
46%61%48%60%54%39%63%52%70%48%58%71%60%62%15%54%56%55%

142858395084264930853827308211970190Widowed/ separated/
16%20%23%15%18%30%12%17%13%42%28%16%15%4%1%23%14%19%divorced

32824344853341281019Refused
4%2%3%1%1%1%2%1%3%2%3%2%2%1%1%2%2%2%

Children in Household

689618518218321214420115720412810768107101365349714None aged 18 or under
76%69%73%69%68%76%68%71%65%100%97%61%35%55%89%71%70%71%

22436880856865818415671268712150147298Yes (net)
24%31%27%31%32%24%31%29%35%*3%39%65%45%11%29%30%29%

81721283122252830--3385595153105- Aged under 5
8%12%8%11%12%8%12%10%12%--2%20%28%8%10%11%10%

82127403935293734-220674517362135- Aged 5-10
9%15%11%15%14%12%14%13%14%-1%12%34%23%1%14%12%13%

71831333732253138-235671926066125- Aged 11-15
7%13%12%13%14%11%12%11%16%-2%20%34%10%1%12%13%12%

610192013151913211332294-363268- Aged 16-18
7%7%7%8%5%5%9%5%9%*2%18%15%2%-7%6%7%

----1-1------1-1-1Refused
----*-*------1%-*-*
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