
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

91141249258264257210336200200164193190172845314721003Unweighted base

891382502592672782092782382031321721931931115124911003Weighted base

264068817660479390604055575623184107291NET: Have any
29%29%27%31%29%22%23%33%38%30%31%32%30%29%20%36%22%29%

61919201791129322413241371582381Marks & Spencer
6%14%8%8%7%3%5%10%14%12%10%14%7%3%1%11%5%8%

971527191316193018161616111532679Debenhams
11%5%6%11%7%5%7%7%13%9%13%9%8%6%1%10%5%8%

256563399348541121224House of Fraser
2%3%3%2%2%1%2%3%4%1%3%5%3%2%1%2%2%2%

-166731610962-2-14620Allders
-1%2%2%3%1%*2%4%4%5%1%-1%-3%1%2%

41185528364322-10818John Lewis
4%1%*3%2%2%1%3%1%3%3%2%1%1%-2%2%2%

125725174-1547-14418Dorothy Perkins
2%2%2%3%1%2%1%3%2%-1%3%2%4%-3%1%2%

22219228314353-14216Bhs
2%1%1%*3%1%1%3%1%*3%2%3%1%-3%*2%

-3232-*351152--9-9Laura Ashley
-2%1%1%1%-*1%2%*1%3%1%--2%-1%

1-4131134-1142-8-8Wallis
1%-2%*1%**1%2%-1%1%2%1%-2%-1%

1151--135--13238-8Top Shop
1%1%2%*--*1%2%--*1%1%3%2%-1%

---342-31----34516Mothercare
---1%1%1%-1%1%----1%3%1%*1%

-2--2--13-112--3-3Monsoon
-1%--1%--*1%-1%*1%--1%-*

----32--1---21-213Toys R Us
----1%1%--1%---1%1%-***
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Q.1 Do you have any store cards? Which one(s) do you have?
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

--1-----1-1-----11Russell & Bromley
--*-----*-1%-----**

1616404337333341462417283436139161152Others
18%11%16%17%14%12%16%15%19%12%13%16%18%19%12%18%12%15%

63981821781912181611851481439111713613689328384712None - do not have
71%71%73%69%71%78%77%67%62%70%69%68%70%71%80%64%78%71%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

2944708379615011678625364595017200105305Unweighted base

264068817660479390604055575623184107291Weighted base

9111919151215182710111614182462672Yes - for sure
34%26%28%23%20%19%32%20%30%17%28%29%25%32%10%25%24%25%

9112220251213293317122119134493787No - but have idea
35%28%32%24%33%20%27%31%36%28%30%38%34%23%20%27%35%30%

818274236361946313317182325168844132No - don't know at all
31%45%40%52%48%60%41%50%34%54%43%32%41%45%71%48%41%45%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

2944708379615011678625364595017200105305Unweighted base

264068817660479390604055575623184107291Weighted base

2228414844342958613428383340811270182Too high
84%69%61%59%58%57%61%63%68%57%69%70%58%71%37%61%66%63%

181519181392217115817119412061About right
4%20%21%23%24%22%20%23%19%18%13%15%29%19%39%22%19%21%

-1-22221-1--2-2225Too low
-2%-2%3%4%4%1%-1%--4%-7%1%2%2%

3412131211812121478564291443Don't know
11%9%18%16%15%18%16%13%14%23%17%15%8%10%16%16%13%15%
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Table 3
Q.3 In general, do you think that the rate of interest charged on your store card/s is too high, too low or about right?
Base: All respondents with any store cards
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Q.2 Do you know what the APR - that is the
effective annual interest rate - on your store

card(s) is/are?
No - don't knowNo - but have

at allideaYes - for sureTotal

1419272305Unweighted base

1328772291Weighted base

636059182Too high
48%70%82%63%

36131261About right
27%15%16%21%

23-5Too low
1%4%-2%

3111143Don't know
24%12%2%15%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

629717917518519616022012213811112913112267331367698Unweighted base

63981821781912181611851481439111713613689328384712Weighted base

820413836513437213720232222187469142Prefer to use cash/
12%20%23%21%19%23%21%20%14%26%22%20%16%16%21%22%18%20%cheques

7112723252817291917151324149434992Too expensive
10%11%15%13%13%13%10%16%13%12%16%11%17%11%11%13%13%13%(unspecified)/ other

cards are cheaper

69231821101722291581322911275077Prefer to use other
9%10%13%10%11%4%11%12%19%10%8%11%17%7%12%8%13%11%cards (e.g. credit or

bank card)

4131617161592020981220123313565Interest rates too high
6%13%9%10%8%7%6%11%14%7%8%11%15%9%4%9%9%9%

26554763663642161622Don't shop at the
3%6%3%3%2%3%4%2%4%5%3%5%3%1%1%2%4%3%stores that have them

126146521-121467613Not able to get one/
1%2%3%*2%3%3%1%1%-1%2%1%3%7%2%2%2%have poor credit rating

-11323-141-141-448Didn't know stores did
-2%1%2%1%1%-*3%1%-1%3%1%-1%1%1%them/ not aware of them

253059616780556543453033465533114128243Other reasons
39%31%32%34%35%37%34%35%29%31%33%28%34%41%38%35%33%34%

1621383039463237303320281727196381144Don't know/ no reason
25%21%21%17%21%21%20%20%20%23%22%23%13%20%22%19%21%20%in particular/ just not

thought about it
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

91141249258264257210336200200164193190172845314721003Unweighted base

891382502592672782092782382031321721931931115124911003Weighted base

Sex

43631231211421091091391349961809010457-491491Male
48%46%49%47%53%39%52%50%56%49%47%46%46%54%51%-100%49%

46751271381251699913910510370931038854512-512Female
52%54%51%53%47%61%48%50%44%51%53%54%54%46%49%100%-51%

Age

71025264328313319-----111545711118-24
7%7%10%10%16%10%15%12%8%-----100%11%12%11%

112555445727537142----193-8810419325-34
12%18%22%17%21%10%25%25%18%----100%-17%21%19%

192744544943355956---193--1039019335-44
22%19%17%21%18%15%17%21%23%---100%--20%18%19%

222741473539375145--172---938017245-54
25%19%17%18%13%14%18%19%19%--100%---18%16%17%

152234303046272731-132----706113255-64
16%16%14%12%11%17%13%10%13%-100%----14%13%13%

162750575296253646203-----1039920365+
17%20%20%22%20%34%12%13%19%100%-----20%20%20%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

Social Class

2135714765---238463145564219105134238AB
23%25%28%18%24%---100%23%24%26%29%22%17%20%27%24%

2437577981--278-362751597133139139278C1
27%27%23%31%30%--100%-18%21%30%31%37%30%27%28%28%

1624526453-209--25273735533199109209C2
18%17%21%25%20%-100%--12%21%22%18%28%28%19%22%21%

2942706968278---964639432728169109278DE
33%30%28%27%26%100%---47%35%23%22%14%25%33%22%28%

Region

89-250--99688191664963636632173166340North
100%-100%--36%33%29%38%33%37%37%33%34%29%34%34%34%

-51-259-86739159643958635530169140310Midlands
-37%-100%-31%35%33%25%32%30%34%33%28%27%33%29%31%

-87--267936710688724351667250169185354South
-63%--100%33%32%38%37%36%33%29%34%37%45%33%38%35%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

Working status

46621071121284511316513334010712612358168288457Full-time
52%45%43%43%48%16%54%59%56%1%30%62%65%64%52%33%59%46%

81623283518323326415172427237930109Part-time
8%11%9%11%13%6%16%12%11%2%11%10%12%14%21%15%6%11%

13271923341119102215162018472874Not working but seeking
2%2%11%7%9%12%5%7%4%1%2%9%8%11%16%9%6%7%work or temporarily

unemployed/sick

33559298781795161661947230272113217138356Not working/not seeking
37%40%37%38%29%64%24%22%28%96%54%17%14%11%11%43%28%35%work/retired

121123113-32-2--77Refused
1%2%**1%1%**1%-3%1%-1%--1%1%

Tenure

2347727267895168721385838181811136145281Own outright
25%34%29%28%25%32%25%24%30%68%44%22%9%9%10%27%30%28%

4059115113944910513912812378812311545214206421Own with a mortgage
45%43%46%44%35%18%50%50%54%6%28%51%64%60%40%42%42%42%

18174640519630311437252628282710962171Council
20%12%18%16%19%34%15%11%6%18%19%15%15%14%25%21%13%17%

81216294538193617119152230244664110Rented from someone
9%9%6%11%17%14%9%13%7%5%7%8%11%16%21%9%13%11%else

--11521312-21-1336Rent free
--**2%1%*1%*1%-1%1%-1%1%1%1%

12236521633412331114Refused
1%2%1%1%2%2%1%*3%1%2%2%*1%3%1%2%1%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

Foreign Holiday in last 3 years

48811451481801141231841821027710212312870301301602Yes
54%59%58%57%67%41%59%66%76%50%59%59%64%67%63%59%61%60%

4157105111871658694571015470706441210191401No
46%41%42%43%33%59%41%34%24%50%41%41%36%33%37%41%39%40%

Number of cars

252960387813131432777263035323114289231None
28%21%24%15%29%47%15%15%11%38%20%17%18%17%28%28%18%23%

39541201201091181091328310365628287432172244411
43%39%48%46%41%42%52%47%35%51%50%36%43%45%38%42%46%44%

19426378592353781071931656459241251362612
21%31%25%30%22%8%25%28%45%9%23%38%33%30%22%24%28%26%

71272321616262259161115142743703+
8%9%3%9%8%2%8%9%9%2%7%9%6%8%13%5%9%7%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

Internet Access

233658749154638778323557665241143139282At home
26%26%23%29%34%20%30%31%33%16%26%33%34%27%36%28%28%28%

81030162662436232415253211504089At work
9%7%12%6%10%2%12%13%10%1%3%8%13%17%10%10%8%9%

212642455442573853153858551880108188Both at home and at
23%19%17%18%20%2%12%26%36%1%12%22%30%29%16%16%22%19%work

37141368131410112231214172744Somewhere else
4%5%6%5%2%3%6%5%4%5%1%1%2%6%13%3%5%4%

3359107110902048468431547660414127221178399Not at all
37%43%43%43%34%73%40%24%18%76%58%35%21%21%24%43%36%40%

1----1---1-----1-1Refused
1%----*---*-----*-*
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

Age Finished Full Time Education

264064754712955472210368521299140112252Up to 15
29%29%26%29%18%46%26%17%9%51%51%30%6%5%8%27%23%25%

19317588547179734345204773621812614026616
21%23%30%34%20%26%38%26%18%22%15%28%38%32%16%25%29%27%

81011172613202414791516121441307117
9%7%4%6%10%5%10%9%6%3%7%9%8%6%12%8%6%7%

5202820291820352913515242522614110218
6%14%11%8%11%6%10%12%12%6%4%8%12%13%19%12%8%10%

272764519732268612230273563793211814726619 or over
30%20%25%20%36%11%12%31%51%15%20%20%33%41%28%23%30%26%

2266737931-11316121022Still in full time
2%2%2%2%3%1%3%3%1%1%-1%*2%15%2%2%2%education

1----1---1-----1-1Had no full time
1%----*---*-----*-*education

3733712235346531121022Refused
3%5%1%1%3%4%1%1%2%1%3%4%3%2%1%2%2%2%
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382502592672782092782382031321721931931115124911003Weighted base

Marital Status

2024574976585472421191438668898128226Single
23%17%23%19%28%21%26%26%17%6%6%8%20%34%79%19%26%23%

50821371701391291211661611138312112611222300278578Married/ co-habiting
56%60%55%66%52%46%58%60%68%56%63%70%66%58%20%59%57%58%

1729554047873139317737352613-11176188Widowed/ separated/
19%21%22%15%18%31%15%14%13%38%28%20%14%7%-22%16%19%divorced

332-5521423222121012Refused
3%2%1%-2%2%1%*2%1%2%1%1%1%1%*2%1%

Children in Household

63881731681912041261951592021221066010491331353684None aged 18 or under
71%64%69%65%72%73%60%70%67%100%92%62%31%54%81%65%72%68%

23487591747082837617641318721179132311Yes (net)
26%35%30%35%28%25%39%30%32%*6%37%68%45%19%35%27%31%

41728343534323715-333657197345118- Aged under 5
4%12%11%13%13%12%15%13%6%-2%2%19%29%17%14%9%12%

102330502831383834-216705028654141- Aged 5-10
12%16%12%19%10%11%18%14%14%-2%9%36%26%2%17%11%14%

112036462232363137-441632437758135- Aged 11-15
12%14%14%18%8%11%17%11%15%-3%24%33%12%3%15%12%14%

712101913101017251323341-362662- Aged 16-18
8%9%4%7%5%4%5%6%10%*2%13%18%1%-7%5%6%

322-241-3-3222-268Refused
3%1%1%-1%1%*-1%-2%1%1%1%-*1%1%
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