
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382522562662562313012131911351882131501245264751001Unweighted base

891372502582662772082782382021311721921921115104911001Weighted base

25%23%16%17%20%20%22%16%21%15%20%30%19%18%14%20%19%19%Regularly

22%21%28%23%24%22%19%29%25%20%23%20%30%26%25%26%22%24%Occasionally

10%11%11%12%13%12%12%10%13%8%8%11%10%14%22%12%12%12%Rarely

14%16%16%9%13%12%17%12%13%16%16%11%11%14%10%14%13%13%Never

29%29%28%39%30%34%29%34%29%41%33%28%29%28%29%29%34%32%Don't know/not aware of
it
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Retail Week Survey
Fieldwork : October 18th-20th 2002

Col percents
Table 1
Q1.  How often, if at all, do you buy Fair Trade food these days - by this I mean food
where the producer is guaranteed a fair price for their products?
Base : All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382522562662562313012131911351882131501245264751001Unweighted base

891372502582662772082782382021311721921921115104911001Weighted base

64%63%69%62%70%61%68%65%72%64%70%67%67%67%66%68%65%66%Yes

24%18%20%23%16%22%19%22%16%22%12%21%21%22%19%18%22%20%No

12%18%11%14%14%17%13%13%11%15%19%13%12%11%15%14%14%14%Don't know/would depend
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Retail Week Survey
Fieldwork : October 18th-20th 2002

Col percents
Table 2
Q2.  Would you be willing to pay more for goods where you could be confident the producer had
paid a fair price for their products?
Base : All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382522562662562313012131911351882131501245264751001Unweighted base

891372502582662772082782382021311721921921115104911001Weighted base

9%8%9%8%13%8%9%10%11%9%16%11%10%6%6%10%9%10%Always

11%16%16%18%21%17%13%18%20%15%16%20%20%19%13%18%16%17%Usually

30%31%30%29%34%31%29%30%34%31%22%32%31%35%33%34%28%31%Sometimes

22%19%18%16%14%13%20%15%20%15%17%11%16%19%25%15%19%17%Rarely

28%26%27%29%18%31%28%27%14%31%29%26%23%21%23%23%28%25%Never
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Retail Week Survey
Fieldwork : October 18th-20th 2002

Col percents
Table 3
Q3.  Thinking more generally now, and not just about food, how often if at all, do you consider
ethical issues when buying things in shops these days?
Base : All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

891382522562662562313012131911351882131501245264751001Unweighted base

891372502582662772082782382021311721921921115104911001Weighted base

17%20%22%25%27%15%15%27%36%17%25%30%29%24%12%26%21%23%Have boycotted

30%41%34%34%37%29%38%36%41%32%40%33%34%40%33%33%38%35%Have not boycotted but
would consider doing so

36%25%31%28%24%39%35%25%13%33%23%26%27%25%36%28%28%28%Have not/would not
consider it

18%13%12%13%12%17%13%12%10%18%11%12%10%11%19%14%12%13%Don't know/would
depend/not really
thought about it
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Retail Week Survey
Fieldwork : October 18th-20th 2002

Col percents
Table 4
Q4. Have you ever, or would you consider boycotting a retailer or product for ethical reasons?
Base : All respondents
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