
RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

89138248261264270242302186179164189244159655484521000Unweighted base

891372502582662772082772382021311721921921115104901000Weighted base

60%77%56%67%75%56%62%71%79%64%69%64%70%68%68%75%58%67%Any card

40%49%31%41%42%34%40%42%44%37%41%44%39%41%36%47%32%40%Tesco Club card

29%34%29%33%31%25%23%35%41%25%22%31%34%40%34%49%13%31%Boots Advantage card

14%25%21%25%39%16%20%29%43%23%31%29%29%29%21%30%24%27%Nectar card

19%28%25%25%32%24%23%29%31%30%23%26%32%24%20%29%24%27%A loyalty card for any
other retailer

40%23%44%33%25%44%38%29%21%36%31%36%30%32%32%25%42%33%None of these
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Col percents
Table 1
Q.1 Do you have any of the following store loyalty cards?
Base: All respondents
Base: All respondents
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

294676908778651087748386589642426761328Unweighted base

26477285816849969850295366763824864311Weighted base

100%100%99%97%95%98%99%99%96%99%100%100%99%98%90%98%97%98%Net ever

56%61%51%61%42%48%47%64%49%39%54%56%54%62%47%56%41%53%Always              (4)

13%14%24%17%17%16%19%12%25%17%11%16%19%20%22%16%27%18%Usually             (3)

32%18%19%13%28%29%22%17%18%32%26%26%18%14%11%20%23%21%Occasionally        (2)

-7%5%7%8%4%11%7%4%11%9%1%9%1%9%6%6%6%Rarely              (1)

--1%3%2%2%1%1%2%1%--1%-10%1%3%2%Never               (0)

----2%---2%----2%-1%-1%Don't know

3.243.293.203.262.913.053.003.323.162.823.093.273.163.462.883.212.973.16Mean

0.921.010.971.091.131.071.121.031.021.111.100.901.070.801.371.041.081.05Standard deviation

0.170.150.110.110.120.120.140.100.120.160.180.110.110.100.280.060.140.06Standard error
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Col percents
Table 2
Q.2 How often do you use your Boots Advantage card when you are able to do so?
Base: All respondents with a Boots Advantage card
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

1334557410651539781405059714715166116282Unweighted base

13345466105454181103474050555523151120271Weighted base

94%100%90%95%94%90%95%95%94%90%99%94%92%94%100%97%90%94%Net ever

42%78%45%63%57%54%53%62%60%50%61%61%60%59%61%66%49%58%Always              (4)

30%11%16%8%20%9%11%15%21%25%13%14%11%13%24%11%21%16%Usually             (3)

13%9%28%19%14%24%25%16%12%15%21%15%15%22%15%18%17%17%Occasionally        (2)

9%2%1%4%3%3%5%2%3%-4%5%5%1%-3%3%3%Rarely              (1)

6%-10%5%4%6%3%5%6%8%-6%8%6%-2%9%5%Never               (0)

--1%-2%3%1%--2%1%-1%--*1%1%Don't know

2.943.652.873.203.253.053.073.273.263.113.333.183.123.183.463.353.003.20Mean

1.240.741.291.211.091.241.171.111.131.200.941.221.301.160.761.021.261.15Standard deviation

0.340.130.170.140.110.180.160.110.130.190.130.160.150.170.200.080.120.07Standard error
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Table 3
Q.2 How often do you use your Nectar card when you are able to do so?
Base: All respondents with a Nectar card
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

36677511112510299131826967851056721271143414Unweighted base

3667771051129483116105755475767840239158397Weighted base

100%97%97%98%98%97%98%98%98%95%100%100%99%94%100%99%96%98%Net ever

71%57%53%68%57%48%65%71%57%48%61%67%69%59%59%64%55%61%Always              (4)

17%7%17%17%19%20%9%10%23%24%19%14%10%13%19%13%20%16%Usually             (3)

5%24%20%9%15%21%17%12%10%16%15%16%11%13%22%15%14%15%Occasionally        (2)

8%8%7%4%6%7%6%5%8%8%6%3%9%9%-6%6%6%Rarely              (1)

-3%3%2%1%2%2%2%2%3%--1%6%-1%3%2%Never               (0)

----1%1%---1%------1%*Don't know

3.523.083.093.463.263.063.293.443.263.083.343.443.373.113.363.333.193.27Mean

0.901.201.140.951.021.091.091.001.041.130.940.891.061.270.831.021.101.06Standard deviation

0.150.150.130.090.090.110.110.090.120.140.120.100.100.150.180.060.090.05Standard error
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Table 4
Q.2 How often do you use your Tesco Club card when you are able to do so?
Base: All respondents with a Tesco Club card
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

7610419318715821918920510513911413017311250382336718Unweighted base

761031961921612321671961351549112113713788359371729Weighted base

20%17%13%22%19%15%15%24%20%11%12%22%23%15%28%18%18%18%Net very/ quite

14%9%7%9%8%8%6%14%8%9%4%8%10%8%13%9%9%9%Very                (4)

7%8%6%13%11%7%9%10%12%2%8%13%12%7%15%9%9%9%Quite               (3)

15%15%17%19%13%12%15%15%25%9%15%16%19%17%23%15%17%16%Not very            (2)

55%56%62%48%55%62%58%51%48%65%66%51%47%60%40%55%56%55%Not at all          (1)

71%71%79%67%68%74%73%66%73%74%81%67%66%77%63%70%73%71%Net not very/ not at
all

9%13%8%11%13%11%12%10%7%15%7%11%12%8%9%12%9%11%Don't know/ will depend

1.771.651.541.821.681.561.581.851.771.471.471.771.851.602.011.681.681.68Mean

1.111.010.911.041.020.970.921.130.960.960.831.031.060.961.091.011.011.01Standard deviation

0.130.110.070.080.090.070.070.080.100.090.080.100.090.100.160.050.060.04Standard error
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Col percents
Table 5
Q.3 Nectar is a loyalty card offered by Debenhams, Sainsburys, BP and Barclaycard. How likely, if at all,
do you think you will be to get a Nectar loyalty card in the future?
Base: All respondents who don't have a Nectar card
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RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

89138248261264270242302186179164189244159655484521000Unweighted base

891372502582662772082772382021311721921921115104901000Weighted base

17%13%10%17%12%12%12%17%11%9%9%16%16%11%22%13%14%13%Net very/ quite

12%7%5%7%5%6%5%10%4%7%3%6%7%6%10%6%7%6%Very                (4)

6%6%5%10%7%6%7%7%7%2%6%10%9%5%12%7%7%7%Quite               (3)

13%11%13%14%8%10%12%11%14%7%10%11%13%12%19%11%13%12%Not very            (2)

47%42%49%36%33%52%46%36%27%50%46%36%33%43%32%39%42%40%Not at all          (1)

61%53%62%50%41%62%59%47%42%57%56%47%47%55%50%49%55%52%Net not very/ not at
all

8%9%6%8%8%10%10%7%4%11%5%8%8%6%7%8%7%8%Don't know/ will depend

14%25%21%25%39%16%20%29%43%23%31%29%29%29%21%30%24%27%Already have a Nectar
card

1.771.651.541.821.681.561.581.851.771.471.471.771.851.602.011.681.681.68Mean

1.111.010.911.041.020.970.921.130.960.960.831.031.060.961.091.011.011.01Standard deviation

0.130.110.070.080.090.070.070.080.100.090.080.100.090.100.160.050.060.04Standard error
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Col percents
Table 6
Q.3 Nectar is a loyalty card offered by Debenhams, Sainsburys, BP and Barclaycard. How likely, if at all,
do you think you will be to get a Nectar loyalty card in the future?
Base: All respondents

Prepared by ICM Research Limited



RegionSocial ClassAgeSex
Wales

&North
Scot-SouthEng-Mid-SouthFe-
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24maleMaleTotal

89138248261264270242302186179164189244159655484521000Unweighted base

891372502582662772082772382021311721921921115104901000Weighted base

6%11%8%7%11%8%10%9%9%11%6%6%10%10%6%11%7%9%Loyalty card

86%84%88%88%85%85%87%87%87%83%90%93%84%84%87%84%89%86%Lower prices

4%3%3%4%2%4%3%2%3%4%3%1%4%3%3%4%3%3%No preference

4%2%1%1%2%3%*2%1%2%1%-2%3%3%2%2%2%Don't know/ would
depend
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Table 7
Q.4 Generally speaking, would you prefer a loyalty card or just lower prices?
Base: All respondents
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Q.1 Do you have any of the following store loyalty cards?
A loyalty card
for any otherBoots Advantage

None of theseNectar cardretailercardTesco Club cardAny cardTotal

3082822903284146921000Unweighted base

3312712663113976691000Weighted base

2%17%14%15%14%12%9%Loyalty card

93%78%83%81%80%83%86%Lower prices

3%4%2%3%4%3%3%No preference

2%1%2%1%2%2%2%Don't know/ would
depend
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Table 7
Q.4 Generally speaking, would you prefer a loyalty card or just lower prices?
Base: All respondents
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